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The  remembrance  of  Laura  Frost  Smith  was  not  just  another  war  story.  At  age  105,  she  was  one 
of  the  oldest  known  American  veterans  of  what  was  called  “The  Great  War.”  It  marked  the  first 
time  women  were  allowed  to  officially  serve  in  the  U.S.  military,  although  they  could  never 
achieve  the  rank  or  pay  equal  to  that  of  men. 

As  a  nurse.  Laura  was  stationed  on  the  Western  Front  in  1918.  Very  few  women 
veterans  of  that  era  survive,  and  many  of  their  stories  were  never  told.  This  one  could 
have  been  lost,  too.  except  for  the  efforts  of  Seattle  Post-Intelligencer  reporter  Carol 
Smith,  who  happens  to  be  Laura’s  granddaughter. 

Just  months  before  her  death.  Laura  shared  the  memories  of  the  “mud  and 
blood”  of  serving  in  that  war.  She  could  not  even  vote  when  she  enlisted,  but 
her  service— and  that  of  other  women— helped  earn  that  right  and  other 
important  opportunities  for  women  in  the  generations  that  have  followed.  The 
resulting  feature.  “Witness  To  War.”  has  generated  a  tremendous  response  from  readers.  Laura’s 
life  has  touched  thousands  of  people  in  Seattle  and  across  the  country,  where  other  papers 
published  the  piece.  A  story  of  one  woman’s  courage  from  long  ago  is  now  timeless. 


Read  Witness  To  War  on  the  World  Wide  Web  at  www.seattle-pi.com 
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BIG  STUFF 
collator/tyer  with 
indexing  conveyor. 
Also  available  with 
counter/stacker. 


BIG  STUFF® 
hopper  eliminates 
costly  hand  collating 
and  expensive  plastic 
bags.  The  new  hopper  requires 
no  finicky  adjustments  and  accepts 
a  variety  of  sections,  even  comics 
overstuffed  with  inserts.  It’s  wonderful 
for  Sunday  street  sales  because  it  can  collate 
and  tie  all  those  bulky  sections  in  one  neat,  flat  pack¬ 
age  which  stacks  well  and  won’t  come  apart.  You  can 
collate  and  tie  sections  as  they  are  printed  through  the 
week,  and  add  the  main  later  or  assemble  the  whole 
thing  after  the  main  is  printed.  Either  way,  you  get  a 
package  which  delights  street  sales  proprietors  and  cus¬ 
tomers  alike.  And  here’s  a  real  bonus;  BIG  STUFF*  can 
also  prepare  papers  folded  and  tied  for  home  delivery 
daily  or  stuffing  in  bags  on  Sunday. 

Please  contact  us  for  free  details.  You’ll  be  amazed 
at  how  much  an  insignificant  piece  of  string  can 
accomplish  when  given  a  chance. 

Stepper,  Inc. 

BoxV126*Olathe,KS66051-1126 
(913)  782-2584*Fax:  (913)782-2441 
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Community  in 
huge  acquisition 

Community  Newspaper  Holdings  Inc., 
which  has  been  on  a  whirlwind  newspa¬ 
per  shopping  spree  since  it  was  founded 
18  months  ago,  is  spending  $475  million 
to  acquire  45  papers  from  Conrad  Black’s 
Hollinger  International. 

The  deal  gives  Birmingham,  Ala.- 
based  CNHI  a  total  of  175  papers,  making 
it  the  largest  U.S.  newspaper  group  in 
terms  of  the  number  of  titles,  mostly  in 
small  markets. 

The  deal  includes  28  dailies  and  17 
weeklies  in  14  states,  concentrated  in  the 
South.  CNHI  is  bankrolled  by  Retirement 
Systems  of  Alabama,  which  provided 
$600  million  for  its  first  round  of  news¬ 
paper  acquisitions. 

Names  of  the  newspapers  included  in 
the  transaction  could  not  be  determined 
as  E&P  went  to  press  because  some  mat¬ 
ters  were  still  being  negotiated. 

The  deal  calls  for  CNHI  to  turn  over 

Ithe  Ejfingham  Daily  News  in  Illinois  to 
Hollinger. 

“It’s  a  great  deal  for  us,  given  the  mul¬ 
tiple  we’re  receiving  is  far  above  the 
industry  average,”  Hollinger  executive 
vice  president  Todd  Vogt  told  The 
Associated  Press. 

CNHI  has  admitted  to  paying  high 
prices  (E&P,  Nov.  14,  p.  18),  saying  the 
retirement  fund  can  afford  a  lower  up¬ 
front  rate  of  return  than  conventional 
I  lenders  because  pension  and  profit-shar- 
I  ing  funds  invest  over  longer-term  time 
I  frames  that  allow  their  investments  to 
grow  more  slowly. 

So  French 

Facing  a  government  plan  to  repeal  a 
60-year-old  tax  advantage,  French  jour¬ 
nalists  called  a  one-day  strike  to  protect 
the  perk  that  allows  them  to  keep  30%  of 
their  income  tax-free. 

The  socialist-led  government  says  it 
intends  to  replace  the  65-year-old  tax 

[advantage  by  allowing  journalists  to 
claim  a  special  tax  break  worth  about 
$5,500. 

But  journalists  say  the  change  would 
cost  them  one  month’s  salary.  In  addition, 
they  argue,  press  owners  have  been  given 
state  subsidies,  but  these  are  not  being 
scrapped  by  the  Socialists. 

The  Dec.  1  strike  was  the  third  in  three 
years  to  be  called  by  unions  by  France’s 
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30,000  journalists.  In  each  case  the  ’ 
unions  called  job  actions  to  press  succes¬ 
sive  governments  to  negotiate  moves 
affecting  their  income. 

Papers  of  all  political  stripes  were 
affected,  with  right-wing  Le  Figaro  and 
Communist  Party-owned  L’Humanite 
said  to  have  problems  publishing.  News 
service  Agence  France-Presse  shut  down 
for  most  of  the  day.  However  Le  Monde, 
the  well-known  national  paper,  came  out 
on  schedule. 

Checkbook  J 
OK  in  U.K. 

Memo  to  reporters  in  Britain:  break  out 
your  wallets. 

The  British  Press  Complaints  Com¬ 
mission,  a  media  regulatory  group,  has 
OK’d  paying  for  stories. 

The  commission  determined  that  the 
Daily  Mail  was  right  to  pay  to  interview 
the  family  of  Louise  Woodward,  the  au 
pair  convicted  in  Massachusetts  of 
killing  a  baby  in  her  care.  In  its  ruling, 
the  commission  says  the  article  pub¬ 
lished  last  year  was  in  the  public  interest 
and  “payment  was  necessary  because  of 
the  obvious  financial  plight  of  the  Wood¬ 
wards.” 

Unlike  the  U.S.,  the  British  press  has  a 
degree  of  self-regulation.  According  to 
the  industry’s  voluntary  code,  media 
organizations  can  pay  criminals  or  their 
associates  if  there  is  a  public  interest  in 
the  story  and  if  it  is  necessary  to  secure 
publication. 

Woodward,  who  was  convicted  in 
1997  of  killing  8-month-old  Matthew 
Eappen  when  she  was  a  nanny  in  the 
United  States,  is  under  court  order  to 
reveal  whether  she  has  been  paid  for  her 
story. 

Some  should 
leave  journalism 

Some  young  reporters  need  to  be  told 
they’re  in  the  wrong  profession,  says  a 
newspaper  management  consultant. 

“For  an  industry'  that’s  so  willing  to  eat 
everyone  else’s  young,  we  don’t 
deal  with  this  problem,”  said  Sharon 
Peters  at  the  American  Association  of 
Sunday  and  Feature  Editors  meeting  in 
Kansas  City.  “A  23-year-old  may  be  tal¬ 
ented  but  not  cut  out  to  be  a  journalist. 
Sometimes  people  need  to  get  out  of  the 
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business.” 

Yes,  struggling  young  journalists  can 
improve,  Peters  said,  but  “some  things 
can’t  be  learned.” 

“Some  people  just  don’t  recognize  a 
story,  or  realize  they’re  at  work  24  hours 
a  day.  If  someone  at  a  cocktail  party  says, 
‘I’m  the  Boston  Strangler,’  you’ve  got  to 
go  to  work!” 

Peters,  a  former  USA  Today  editor, 
spoke  at  a  session  about  how  to  deal  with 
problem  staffers. 

Underground 
press  corps 

How’s  this  for  a  violation  of  the  sun¬ 
shine  law? 

As  part  of  a  $300  million,  20-year 
expansion  plan  for  the  White  House, 
announced  recently,  the  press  corps, 
which  has  swollen  dramatically  in  recent 
years,  will  get  more  space.  But,  reports 
the  National  Park  Service,  which  is 
responsible  for  the  White  House  and  its 
grounds,  reporters  will  remain  below 
grade,  in  underground  areas  carved  out 
for  their  use. 

The  project,  if  approved,  would  also 
add  underground  security  bunkers  for  the 
president  and  the  public  and  would  fur¬ 
ther  restrict  traffic  access  to  areas  around 
the  White  House. 

It  is  the  most  sweeping  renovation  of 
the  Executive  Mansion  and  its  surround¬ 
ing  82  acres  since  Teddy  Roosevelt  creat¬ 
ed  the  West  Wing  at  the  beginning  of  the 
century. 

Oh,  baby 

Are  newspapers  unsafe?  An  Arizona 
hospital  apparently  thinks  so. 

Desert  Samaritan  Hospital  in  Mesa 
says  it  will  no  longer  give  birth  informa¬ 
tion  to  newspapers  out  of  a  desire  to  pro¬ 
tect  the  infants  and  their  parents  from 
“stranger  danger.” 

Though  there  have  been  no  reported 
crimes  associated  with  birth  announce¬ 
ments  at  the  hospital,  which  oversees 
more  than  6,000  births  every  year,  a 
spokeswoman  says  the  policy  was  simply 
a  way  to  help  parents  to  keep  their  babies 
safe. 

Other  Arizona  hospitals  have  ceased 
publishing  birth  announcements,  but  say 
the  reason  was  not  safety  but  economy, 
because  handing  out  accurate  information 
on  thousands  of  births  is  costly  and  time- 
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The  last  year  of  the  20th  century  will  be  a  tumultuous  year  for  the  news¬ 
paper  business  -  full  of  Y2K  apprehension  mixed  with  the  excitement 
of  heading  into  o  new  era.  Editor  &  Publisher  will  be  there  with  on 
expanded  edition  of  its  annual  "State  of  the  Newspaper  Industry" 
report  on  Jan.  2.  Looking  back  at  1998  and  forward  to  1999,  this 
special  report  will  examine  leading  issues  of  the  day,  from  trend  sto¬ 
ries  about  how  to  harness  the  onrush  of  the  Internet,  to  stories  cover¬ 
ing  the  outlook  for  paper  costs,  advertising  sales,  circulation  and  new 
technology. 


This  special  report  will  be  must  reading  for  key  decision-makers  in  all 
parts  of  the  U.S.  newspaper  industry.  This  is  the  issue  that  puts  every¬ 
thing  into  perspective  as  we  enter  a  new  year  and  stand  on  the  edge 
of  a  new  millennium. 

Begin  the  new  year  with  a  resolution 
to  build  your  revenue  ... 

Reach  the  key  decision-makers  you  seek. 

The  best  place  to  start  -  Editor  &  Publisher. 

Advertise  in  this  issue!  Call  today! 

Space  Deadline  Dec.  1 6  •  Material  Deadline  Dec.  1 8 
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NEWS 

Web  newsroom  grousers’ 
site  collapses  from  traffic 

Site  resembled  1 970s  trip  to  the  corner  tavern  for  complaint  sessions 


by  Randy  Dotinga 

The  reporter  who  posted  thousands 
of  scathing  insider  newsroom  cri¬ 
tiques  on  the  Internet  is  calling  it 

quits. 

Maurice  “Mo”  Tamman  announced  that 
he  doesn’t  have  enough  time  to  maintain 
the  so-called  Newspaper  Intelligence 
Page  on  his  Web  site  (www.newsmait. 
com).  He  put  the  page  on  hiatus  a  few 
weeks  earlier  {E&P,  Nov.  7)  but  had 
planned  to  bring  it  back.  Now  he  says  it 
won’t  return. 

“I  was  already  spending  20  to  30  hours 
on  it  on  a  busy  week,”  says  Tamman,  who 
is  married  with  three  children.  “I  can’t  jus¬ 
tify  that.” 

He  says  the  rest  of  the  Web  site  — 
including  dozens  of  links  to  newspaper 
job  banks  and  an  extensive  newsroom 
salary  survey  —  will  remain  online.  But 
he  admits  the  newspaper  “intelligence” 
was  the  main  draw. 

Over  the  past  two  years,  thousands  of 
newsroom  employees  posted  anonymous 
critiques  of  their 
newspapers  on  the 
News  Mait  site.  When 
Tamman  took  the  cri¬ 
tiques  offline  in 
November,  they  in¬ 
cluded  descriptions  of 
working  conditions  at 
more  than  400  daily 
newspapers. 

Most  of  the  post¬ 
ings  were  negative, 
with  some  anonymous 
employees  bluntly 
accusing  their  bosses 
of  everything  from 
sexual  harassment  to 
unethical  behavior. 

Tamman,  a  reporter 
at  Florida  Today,  in 
Melbourne,  Fla.,  says  that  by  late  October 
the  postings  became  so  vicious  that  he 
temporarily  shut  down  the  newspaper 
intelligence  section  while  he  tried  to  fig¬ 


ure  out  what  to  do.  He  briefly  considered 
editing  personal  attacks  out  of  the  existing 
postings. 

But  then  his  computer  system  had 
a  meltdown  a  few  weeks  later,  and 
Tamman  finally  decided  to  kill  off  the 
newspaper  intelligence.  However,  the 
original  postings  do  remain  on  his  com¬ 
puter,  he  says. 

At  its  peak,  the  site  was  drawing  thou¬ 
sands  of  visitors  a  week.  “Reading  the 
Newspaper  Intelligence  page  was  a  guilty 
pleasure,  like  reading  The  National 
Enquirer,  but  it  also  felt  empowering  for 
a  struggling  reporter  who  sometimes 
feels  powerless  and  frustrated  in  his  job,” 
wrote  a  News  Mait  fan  in  a  Nov.  30  post¬ 
ing  on  the  Society  of  Professional 
Journalists’  Internet  mailing  list.  During 
its  rise  to  fame,  the  News  Mait  site  attract¬ 
ed  many  critics.  One  of  them  is  Dennis 
Dible,  editor  of  The  Dominion  Post  in 
Morgantown,  W.Va.,  whose  9,000-circu¬ 
lation  daily  was  mercilessly  criticized  in 
postings. 

He  says  News  Mait  allowed  reporters 
to  avoid  taking  con¬ 
structive  steps  to 
improve  their  work 
environments.  “This 
seems  to  me  to  be  a 
return  to  the  1 970s  trip 
to  the  comer  tavern 
every  Friday  night  to 
grouse  about  how  hor¬ 
rible  the  newspaper 
industry  is  in  general 
and  your  newspaper  is 
in  particular,”  he  says. 

“My  major  concern 
was  that  it  allowed 
people  to  vent  anony¬ 
mously  about  issues 
that  they  should  be  dis¬ 
cussing  plainly  with 
their  editors.  If  there 
are  management  or  leadership  issues 
in  a  newsroom,  the  best  way  to  get 
improvement  is  to  sit  down  and  talk  to 
the  person  you  think  is  responsible  for  the 


Maurice  “Mo”  Tamman 


situation.  It  may  surprise  some,  but  editors 
are  human  beings.” 

Dible  says  the  postings  did  not  engen¬ 
der  good  will  among  editors.  “When  you 
see  a  hand  grenade  launched  at  you  in  the 
anonymous  confines  of  an  Internet  site, 
the  natural  reaction  is  to  react  negatively. 
I’m  afraid.” 

The  rampant  criticism  of  the  site  by 
editors  has  caused  some  of  News  Mait’s 
fans  to  speculate  if  someone  in  the  news¬ 
paper  industry  intimidated  Tamman. 
But  he  said  no  one  has  influenced  his 
decision  to  fully  and  finally  shutter  the 
Newspaper  Intelligence  Page  on  hisWeb 
site. 

“There’s  no  conspiracy  here,”  he  says. 
“I’m  just  tired  and  I  didn’t  see  it  really 
going  anywhere.  I  didn’t  have  the  time  to 
dedicate  to  it  to  make  it  worthwhile.  I 
wasn’t  going  to  allow  it  to  be  what  it  was 
becoming,  despite  everybody  saying  they 
were  enjoying  it.  Ultimately,  it  was  a 
reflection  of  me,  and  I  didn’t  like  what  I 
saw  in  the  mirror.”  H 


Dotinga  (rdotinga@aot.com)  is  a 
reporter  at  the  North  County  Times, 
San  Diego  County,  Calif. 


“There’s  no 
conspiracy  here. 

I’m  just  tired 
and  didn’t  see  it 
realiy  going 
anywhere. . . . 

Ultimateiy,  it  was  a 
reflection  of  me.” 

—  Maurice  Tamman 
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Hispanics  at  Phoenix  paper  set  off  newsroonn  discussion 


by  David  Noack 


mately  run  this  picture  .  .  .  where  other 
pictures  were  available,”  says  Navarrette. 

The  debate  led  to  other  issues  such  as 
ethnic  balance  and  diversity  in  the  news¬ 
room. 

“What  made  it  great  was,  it  was  like  a 
pinball,  bouncing  around  to  various  areas. 
It  started  off  with  a  simple  question  about 
the  picture  and  got  into  issues  of  overall 
treatment,  balance,  diversity,  hires.  .  .  . 
What  became  clear  is  that  different  peo¬ 
ple  view,  through  their  own  lenses,  a  pho¬ 
tograph  in  the  morning  paper  differently,” 
says  Navarrette. 

He  lauded  the  Republic  for  allowing 
the  discussion  to  even  take  place. 

Deputy  managing  editor  John  D’Anna 
“. . .  winced  when  1  saw  it  in  my  paper  that 
morning.  And  we’ve  had  complaints  from 
both  the  African-American  community 
and  Hispanic  community  that  the  only 
time  they  see  themselves  in  the  paper  is 
when  they  do  .something  wrong.  .  . .  It’s  a 
concern  for  us  and  we  need  to  get  more 
diversity  in  the  paper.” 

Mary  Ann  Nock,  photo  team  leader, 
says  that  at  a  story  meeting,  there  was  no 


discussion  of  what  appeared  to  be  only 
Hispanics  in  the  picture.  Talks  centered 
more  on  why  the  paper  was  covering 
another  press  conference  called  by  the 
sheriff. 

"Our  responsibility  here  was  to  accu¬ 
rately  cover  what  was  going  on  at  the 
news  event.  Perhaps  we  should  have  held 
the  story  and  made  it  a  broader  look  at 
juveniles  and  crimes,  but  that  was  not  the 
plan,”  says  Nock. 

Aly  Colon,  a  diversity  observer  at  the 
Poynter  Institute  for  Media  Studies  in  St. 
Petersburg,  Fla.,  commended  the  Repub¬ 
lic  for  confronting  the  issue. 

“Excellent  Journalism  means  you  have 
to  be  ethical  about  your  behavior  and 
being  ethical  means  you  need  to  take  into 
account  all  the  different  circumstances 
and  people  in  the  coverage  area  you  have. 
That  means  asking  questions  about 
whether  this  is  authentic.  Is  this  represen¬ 
tative?  Is  this  accurate?  Is  this  in  context? 
You  don’t  simply  stop  with  what  is  in 
front  of  you.  you  have  to  go  beyond  the 
surface  of  what  is  taking  place,”  says 
Colon. 


A  photograph  in  The  Arizona  Re¬ 
public  of  Hispanic  youths  set  to 
enter  a  new  Juvenile  Jail  has 
sparked  a  spirited  newsroom  debate  over 
ethnic  stereotypes,  political  correctness 
and  whether  a  picture  really  tells  the 
whole  story. 

The  color  photo,  which  ran  on  the  front 
page  of  the  Nov.  10  Valley  &  State  sec¬ 
tion,  showed  a  group  of  young,  male 
Hispanics  in  Jailhouse  garb,  shackled 
together  and  handcuffed,  arriving  at  a 
new  “tent  city”  Jail  for  Juveniles  in 
Phoenix.  The  Jail  is  run  by  the  county 
sheriff.  There  is  also  an  adult  “tent  city” 
facility. 

The  story  and  photo  assignment  were 
typical  of  dozens  made  daily,  where  an 
event  or  press  conference  is  called  and  a 
reporter  and  photographer  are  assigned  to 
cover  it. 

In  this  case,  the  picture  unleashed  a 
debate  at  the  state’s  largest  daily  newspa¬ 
per,  where  a  group  of  reporters,  mostly 
Hispanic,  raised  questions  at  a  newsroom 
meeting  about  the  photograph. 

Reader  representative  Richard  de 
Uriarte,  who  wrote  about  the  controversy 
in  his  weekly  column,  says  the  debate 
also  spilled  into  the  community.  Between 
telephone  calls  and  e-mail,  de  Uriarte 
estimates  he  got  125  messages,  both  pro 
and  con. 

"There  were  two  points  made  at  the 
meeting:  one  is  we’ve  got  to  be  more  sen¬ 
sitive,  we  can’t  be  so  stereotypical;  and 
what  are  we  doing  taking  photos  of  kids, 
has  it  come  to  this?  . . .  Practically  every¬ 
body  got  into  this  debate,”  says  de 
Uriarte.  The  Juvenile  offenders,  who  were 
between  14  and  17  years  old,  were  prose¬ 
cuted  as  adults  under  a  new  state  law. 

In  his  column,  de  Uriarte  told  readers 
about  the  debate.  The  column  was  accom¬ 
panied  by  a  sidebar  where  Republic 
staffers  voiced  their  concerns. 

Columnist  Ruben  Navarrette,  who  cov¬ 
ers  minority  affairs,  raised  the  issue  of  the 
photograph  at  one  of  the  twice-daily 
newsroom  meetings. 

“It  started  off  simply  as  an  inquiry  by 
me  and  a  couple  of  other  reporters  to  the 
photo  editor  about  her  decision  to  ulti¬ 


air  tours  clobberj^ 
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Debate  over  controversial  photo  spills 
from  newsroom  into  community. 
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Ted  Newhouse’s  grand  legacy 


Theodore  Newhouse,  who  labored 
in  the  shadow  of  his  well-known 
older  brother,  S.I.,  to  build  and 
operate  a  newspaper  empire,  died  at  age 
95  after  a  long  illness.  He  was  actively 
involved  in  the  papers  until  about  a 
decade  ago. 

“Ted  was  a  person  who  stayed  out  of 
the  limelight,  but  did  all  the  work,”  says 
David  Starr,  senior  editor  of  the 
Newhouse  newspapers,  who  worked  with 
Newhouse  for  about  50  years. 

“Ted  was  a  strict  teacher,”  adds  Donald 
Newhouse,  who  now  heads  the  family 
newspaper  group  and  learned  the  business 
at  the  Long  Island  Press,  which  his  uncle 
ojjerated  for  almost  half  a  century.  “When 
Ted  called  me  on  the  telephone,  I  used  to 
stand  up  to  speak  with  him.” 

The  Newhouse  papers  are  still  run  on 
the  model  Ted  Newhouse  helped  create. 

“We  have  no  centralized  planning,  no 
centralized  bureaucracy,  no  centralized 
corporate  staff,”  Donald  Newhouse  says. 
“Our  operations  today  are  based  on  the 
way  Ted  and  S.I.  taught  us  to  operate.” 

Ted  joined  his  older  brother  at  the  fam¬ 
ily’s  first  paper,  the  Staten  Island 


Advance  while  still  a  teenager. 

The  family  company  —  which 
today  owns  26  newspapers  plus 
the  Conde  Nast  group  of  maga¬ 
zines,  American  City  Business 
Journals,  and  various  broadcast 
interests  —  still  takes  its  name. 

Advance  Publications,  from 
that  New  York  paper,  purchased 
in  1922. 

During  his  career,  Ted 
Newhouse  saw  newspapers  go 
from  hot  lead  to  high  tech. 

From  1932  to  1977,  when  it 
closed,  he  ran  the  Long  Island 
Press.  It  was  a  true  family 
affair:  Ted  ran  the  classified  advertising 
department,  as  well  as  writing  a  music 
column  and  reviewing  concerts,  while  his 
brother  Norman  covered  police  and  poli¬ 
tics. 

After  World  War  II,  Ted  Newhouse 
became  active  in  the  New  York  Publishers 
Association.  He  was  closely  identified 
with  the  family’s  1950  purchase  of  the 
Portland  Oregonian  and  with  its  papers  in 
Huntsville,  Ala  and  Springfield,  Mass. 

During  the  1920s,  Ted  Newhouse  stud¬ 


ied  at  the  Jacob’s  Pillow 
arts  center  in  the  Berkshires 
with  modem  dance  pio¬ 
neer  Ted  Shawn.  Later  in 
life,  he  became  a  patron  of 
the  arts,  and  amassed  a 
large  collection  of  painting 
and  sculpture. 

“He  loved  all  the  arts,” 
Donald  Newhouse  says. 
“And  what  he  loved,  he 
became  extremely  knowl¬ 
edgeable  and  active  in.” 

This  past  September,  the 
Caroline  &  Theodore  New¬ 
house  Center  for  Dancers,  a 
facility  designed  to  help  dancers  who  see 
careers  cut  short  by  age  or  disabilities, 
opened  in  New  York  City. 

Caroline  Newhouse,  a  sculptor  who 
met  and  married  Ted  in  the  1950s,  has 
recalled  that  when  he  first  told  her  he 
worked  with  newspapers,  Newhouse  was 
so  modest  that  she  thought  he  meant  he 
owned  a  kiosk  or  stationery  store. 

In  addition  to  his  wife,  Ted  Newhouse 
leaves  two  granddaughters  and  six  great¬ 
grandchildren.  —  Robert  Neuwirth 


Ted  Newhouse 


CLASSIFIED  ADVERTISING 


Mrcos  to  feature  AdOne’s  classifieds 

Dumping  Classifieds2000,  Lycos  spotlights  newspapers’  ads 


by  Carl  Sullivan 

Lycos,  one  of  the  Web’s  largest  por¬ 
tals,  announced  last  week  that  the 
AdOne  Classified  Network  is  its 
new  provider  of  classified  advertising. 
The  partnership  could  be  a  huge  boost  for 
the  400  newspapers  that  currently  supply 
their  classifieds  to  the  AdOne  network. 

In  choosing  AdOne’s  Classified 
Warehouse.com,  Lycos  dumped  Classi- 
fieds2000,  which  has  provided  classified 
ads  to  Lycos  for  about  two  years.  “AdOne 
provides  quality  advertisements  from  local 
publications,”  says  Kirsten  Rankin,  a 
spokesperson  for  Waltham,  Mass.-based 
Lycos  Inc.  “That  local  connection  is  a 
great  strength  for  AdOne.”  Portal  competi¬ 
tor  Excite ’s  purchase  of  Classifieds2000  in 


April  hastened  Lycos  to  find  a  new  classi¬ 
fied  partner,  Rankin  adds. 

Visitors  to  www.lycos.com  will  find  a 
Classifieds  link  that  will  provide  ads  from 
Classified  Warehouse.com.  These  ads 
will  also  provide  links  to  the  originating 
newspaper,  says  Brendan  Bums,  presi¬ 
dent  and  CEO  of  AdOne,  based  in  New 
York’s  Silicon  Alley. 

Participating  newspaper  advertising 
reps  can  now  promise  classified  advertis¬ 
ers  exposure  in  three  places:  on  the  local 
newspaper’s  Web  site,  on  www.classified- 
i  warehouse.com  and  on  Lycos.  “Remem¬ 
ber,  Lycos  reaches  approximately  half  of 
I  all  Internet  users,”  Bums  says.  “(News¬ 
papers)  can  use  that  to  protect  their  rate 
card  or  to  increase  their  rate  card.” 

Bums  points  out  that  Lycos  has  always 


wanted  to  work  with  newspapers.  “In 
contrast  to  Yahoo!  and  Excite,  Lycos  said 
right  up  front,  'We  want  to  partner  with 
newspapers,”’  he  says. 

“We  can  provide  local  and  regional 
penetration  to  Lycos  in  exchange  for  the 
additional  traffic  for  our  ads.” 

Bums  hopes  the  Lycos  deal  will  attract 
more  newspaper  companies  to  join  the 
AdOne  network.  And  he  says  Lycos  may 
eventually  want  to  gamer  localized  edito¬ 
rial  content  from  newspapers  in  addition 
to  the  classifieds. 

Terms  of  the  deal  have  not  been  dis¬ 
closed,  but  Bums  described  it  as  a  revenue- 
share  arrangement.  AdOne’s  partnerships 
with  newspapers,  which  currently  pay  a  flat 
fee  for  inclusion  in  the  network,  will  not  be 
affected  by  the  Lycos  partnership.  WM 
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St.  Paul  critic  fired  for 
comments,  not  gender 


by  Mark  Fitzgerald 

A  former  St.  Paul  (Minn.)  Pioneer 
Press  theater  critic  was  fired  for 
talking  trash  about  a  fellow 
employee  on  the  radio,  not  because  of  her 
gender,  a  judge  has  ruled. 

Ramsey  County  (Minn.)  District  Judge 
Kathleen  Gearin  dismissed  the  sex  discrim¬ 
ination  lawsuit  brought  against  the  newspa¬ 
per  by  Jayne  Blanchard,  a  theater  critic 
fired  in  May  1997  after  discussing  the  sex- 
solicitation  arrest  of  a  Pioneer  Press 
reporter  on  a  popular  talk  radio  show. 

After  Blanchard’s  attorneys  rested  their 
case  Nov.  17  following  a  day  and  a  half  of 
testimony,  Gearin  ruled  the  critic  was 
fired  because  she  made  "false  and  harm¬ 
ful”  statements  about  the  arrested  reporter 
on  the  show.  Gearin.  who  heard  the  case 
without  a  Jury,  also  ruled  Blanchard  had 
failed  to  prove  she  was  fired  because  of 
her  gender  or  that  the  Pioneer  Press  disci¬ 
pline  female  employees  more  severely 
than  males. 

According  to  news  reports  immediately 
after  the  ruling,  Blanchard  attorney 
Jeffrey  Anderson  said  he  intended  to 
appeal.  Repeated  calls  to  his  phone  num¬ 
ber  were  not  answered,  and  Blanchard 
could  not  be  reached.  An  assistant  to 
Pioneer  Press  attorney  Laura  J.  Davis, 
who  was  unavailable,  said  Dec.  2  that  the 
paper  had  not  been  notified  of  any  appeal. 

“Part  of  the  Judge’s  ruling  today  turned 
on  credibility  of  witnesses,”  Davis  said  in 
a  Pioneer  Press  story  by  staff  writer  Lucy 
Quinlivan.  “She  did  find  with  regard  to 
several  specific  issues  that  Jayne 
Blanchard  was  untruthful  and  as  a  result 
found  not  only  that  her  termination  was 
not  related  to  her  gender  but  that  the 
Pioneer  Press  had  legitimate  business  rea¬ 
sons  for  terminating  her.” 

Blanchard’s  May  8,  1997,  apfiearance 
on  the  radio  talk  show  hosted  by  Barbara 
Carlson,  the  outspoken  ex-wife  of  a  former 
Minnesota  governor,  proved  to  be  the  final 
straw  in  a  rocky  relationship  between  the 
paper  and  its  theater  critic  since  late  1992. 

At  the  time  she  appeared  on  the  show, 
Blanchard  was  serving  the  second  of  two 
back-to-back  suspensions  for  allegedly 


violating  the  paper’s  conflict-of-interest 
provisions  of  her  union  contract.  Blanchard 
produced  a  play  at  a  theater  she  regularly 
covered  on  her  beat  and  liberally  quoted 
the  play’s  star  in  a  feature  story  about  the 
manners  of  theater-goers. 

Blanchard  talked  about  her  suspensions 
on  the  show  but  drew  the  greatest  wrath 
from  the  newspaper  for  talking  about  an 
unnamed  male  Pioneer  Press  reporter 
who  served  a  one-week  suspension  in 
1995  following  his  arrest  for  soliciting 
sex,  during  work  hours,  from  a  St.  Paul 
police  officer  working  undercover  as  a 
female  prostitute.  Blanchard  and  Carlson 
suggested  on  the  show  the  paper  had  a 
double  standard  for  disciplining  male  and 
female  employees  at  the  paper. 

At  the  trial.  Pioneer  Press  editor 


Walker  Lundy  testified  that  he  fired 
Blanchard  for  false  comments  she  made 
during  the  show,  and  for  comments  by 
Carlson  that  Blanchard  appeared  to  agree 
with.  Lundy  also  testified  Blanchard  ini¬ 
tially  lied  to  editors  about  being  the  source 
of  false  information  that  came  out  during 
the  show. 

In  her  ruling,  Gearin  agreed  that  the 
arrested  male  reporter  received  what 
“appears  to  be  a  light  sanction”  compared 
to  Blanchard’s  two  suspensions  and  firing. 

“But  that  alone  doesn’t  come  anywhere 
near  proving  the  reasons  given  by  Mr. 
Lundy  for  firing  Ms.  Blanchard  were  pre- 
textual,  or  a  coverup  or  discriminatory,” 
Gearin  said,  according  to  a  story  by  Paul 
Gustafson  of  the  Star  Tribune  in 
Minneapolis.  H 
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Chicago  Mbune  Web  site 
refuses  Royko  advertisement 

Newspaper’s  print  edition  doesn’t  cover  columnist’s  FBI  file 


by  Martha  L.  Stone 

Mike  Royko,  the  much  loved  and 
much  loathed  satirical  columnist 
from  the  Chicago  Tribune,  con¬ 
tinues  to  be  a  controversial  figure  after  his 
death  last  year. 

After  the  FBI  last  week  released 
records  of  its  secret  surveillance  of  Royko 
from  1964  to  1977,  a  police  and  crime 
news  Web  site  based  in  New  York  provid¬ 
ed  the  records  online.  APB  Online 
(http://www.apbonline.com),  which  has 
published  other  celebrities’  FBI  files, 
sought  to  promote  their  coverage  with 
online  and  print  advertisements. 

APB  Online  bought  thousands  of  dol¬ 
lars  of  “banner”  advertising  on  news  Web 
sites  and  ROP  ads  in  newspapers  in  sev¬ 
eral  large  markets.  But  in  Chicago,  a  ban¬ 
ner  advertisement  touting  the  Royko  FBI 
file  was  rejected  by  Chicago  Tribune 
Interactive,  with  advertising  manager 
Carolyn  Crafts  dismissing  it  as  “contro¬ 
versial.” 

The  ad,  which  read,  “Why  was  the  FBI 
so  upset  with  Mike  Royko?  Click  Here,” 
would  have  linked  directly  to  APB 
Online’s  Royko  files,  including  a  summa¬ 
ry,  excerpts,  copies  of  actual  documents 
and  the  full  report  available  for  download. 
APB  would  have  paid  about  $2,000  for 
the  advertising  placement  on  Chicago 
Tribune  Interactive. 

Meanwhile,  neither  the  Tribune's  print 
nor  online  news  operations  reported  the 
Royko  FBI  file  story,  an  omission  that  has 
left  some  insiders  baffled.  Jeff  Bierig, 
Tribune  Interactive’s  spokesperson,  ex¬ 
plains  that  when  the  FBI  story  broke  last 
week,  key  decision-makers  including  a 
section  editor  and  the  managing  editor 
were  out  of  the  office.  But  he  adds  that 
when  Royko  worked  at  the  Tribune,  he 
FOIed  the  file  himself  and  found  it  “unin¬ 
teresting  and  boring,”  according  to  a  for¬ 
mer  Royko  assistant.  After  reviewing  the 
released  Royko  files  last  week,  the  assis¬ 
tant  (now  a  Metro  editor  at  the  Tribune) 
and  her  colleagues  made  the  decision  to 
pass  on  the  story. 


“This  wasn’t  about  protecting  Mike,” 
says  Ann  Marie  Lipinski,  Tribune  manag¬ 
ing  editor.  “Nothing  in  the  FBI  file 
advanced  anybody’s  understanding  about 
Mike.  There  was  no  ‘gotcha.’  He  was  one 
of  the  many  Americans  with  an  FBI  file 
during  that  era.” 

“At  this  point  after  his  death, 
we  are  protecting  Royko ’s  name 
and  our  brand,”  Bierig  adds.  “We 
did  feel  the  advertising  could  be 
perceived  as  controversial.” 

But  Hoag  Levins,  managing 
editor  of  APB  Online  and  APB 
News,  balked  at  the  notion  that 
the  ad  was  controversial.  He  be¬ 
lieves  the  rejection  points  to  a  flaw  in  the 
decision-making  process. 

“You  have  to  wonder  why  the  Chicago 
Tribune  would  not  want  to  take  an  ad 
about  a  site  headquartered  in  Manhattan 
when  they  scooped  the  Tribune  about  one 


by  Kelvin  Childs 

A  federal  ruling  that  a  Virginia 
library  system  may  not  use  block¬ 
ing  software  on  its  computers  may 
provide  guidance  in  other  jurisdictions, 
although  the  lawyer  who  represents  the 
library  said  the  ruling  is  flawed. 

“The  message  that  the  decision  sends 
has  national  implications,”  said  Kent 
Willis,  executive  director  of  the  Virginia 
chapter  of  the  American  Civil  Liberties 
Union.  “And  that’s  because  this  is  the  first 
time  that  a  federal  district  court  has  ruled 
on  access  in  a  public  library.” 

In  the  wake  of  the  ruling,  the  Loudoun 
County,  Va.,  library’s  board  of  directors 
voted  to  allow  adults  unfiltered  Internet 
access,  and  to  allow  children  to  use  the 
computers  only  with  a  signed  paper  from 
a  parent  declaring  whether  the  child  may 


of  their  most  famous  and  beloved  colum¬ 
nists,”  Levins  says.  “You  have  to  wonder 
whether  they  were  worried  about  contro¬ 
versy  or  competition.” 

But  Bierig  rejects  the  competition 
argument,  saying  Tribune  Interactive 
exercised  its  right  of  refusal  because  the 
ad  was  “in  poor  taste.” 

“I  think  (APB  Online)  was 
trying  to  get  extension  from  our 
name  ...  to  get  the  benefit  of 
using  our  name  to  draw  benefit 
from  our  site,”  he  says.  “Royko 
is  associated  with  our  brand  and 
we’re  protecting  both  Royko 
and  our  brand.  Royko  is  very 
much  associated  with  our  name  because 
he  worked  here  the  last  13  years  of  his 
life.” 

APB  Online’s  managing  editor  Hoag 
Levins  is  the  former  executive  editor  of 
Editor  &  Publisher  magazine.  H 


have  filtered  or  unfiltered  access.  The 
library  reserved  the  right  to  appeal. 

In  October  1997,  the  board  established 
a  policy  against  sexual  harassment  meant 
to  prevent  minors  from  viewing  pornogra¬ 
phy.  The  policy  called  for  the  use  of  filter¬ 
ing  software  on  all  its  public  computers 
with  Internet  access.  U.S.  District  Judge 
Leonie  M.  Brinkema  ruled  Nov.  23  in 
favor  of  a  resident’s  group.  Mainstream 
Loudoun,  that  challenged  the  policy. 

Brinkema  ruled  that  the  policy  was 
overbroad  and  unconstitutionally  restricts 
adult  access  to  materials.  “It  has  long  been 
a  matter  of  settled  law  that  restricting 
what  adults  may  read  to  a  level  appropri¬ 
ate  for  minors  is  a  violation  of  the  free 
speech  guaranteed  by  the  First 
Amendment  and  the  Due  Process  Clause 
of  the  14th  Amendment,”  Brinkema 
wrote. 


Federal  ceurb  library 
can’t  filter  Internet  access 
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ADL  spy  case 

The  Anti-Defamation  League,  a  de¬ 
fendant  in  a  spying  suit,  cannot 
claim  protection  under  the  state 
shield  law  for  journalists  unless  the  infor¬ 
mation  gathered  is  used  for  “legitimate 
journalistic  purposes,”  a  California  appel¬ 
late  court  rules.  But  the  decision  was  at 
least  a  partial  victory.  The  court  finds  that 
14  of  the  17  plaintiffs  were  limited  public 
figures  allowing  the  Jewish  civil  rights 
organization  to  claim  the  privilege  in 
seeking  information  about  them. 

The  case  goes  back  to  1993,  when 
the  ADL’s  San  Francisco  office  was 
accused  of  invasion  of  privacy  under 
California  law  for  secretly  gathering 
material  about  the  17  in  connection 
with  their  alleged  criticism  of  Israeli 
policy  on  Palestinians  and  South 
Africa’s  then-apartheid  government. 

The  plaintiffs  said  the  information 
was  turned  over  to  the  governments  of 
those  countries.  An  ADL  official  has 
testified  to  meeting  with  agents  of 
Mossad.  the  Israeli  secret  service,  and 
with  South  African  representatives. 

Police  searched  the  ADL  office 
after  discovering  that  an  officer  may 
have  provided  confidential  informa¬ 
tion  to  Roy  Bullock,  an  ADL  “fact¬ 
finder”  in  its  probe.  The  San 
Francisco  district  attorney’s  suit 
against  the  ADL  was  settled  for 
$75,000,  and  a  restraining  order  was 
issued  against  the  organization. 

As  the  suit  wore  on,  the  ADL 
appealed  a  lower  court’s  order  allow¬ 
ing  discovery  into  all  ADL  files 
seized  by  police,  in  addition  to  many 
other  documents  relating  to  its  infor¬ 
mation-collecting  activities. 

The  ADL  —  which  publishes  mag¬ 
azines  and  newsletters  —  has  sought 
shield-law  protection,  arguing  that  it  is 
entitled  to  free  press  rights,  including 
the  right  to  ask  for,  receive  and  print 
confidential  information  from  govern¬ 
ment  sources. 

The  First  Appellate  District  Court 
agreed  —  up  to  a  point.  Justice  Anthony 
Kline,  in  writing  the  unanimous  opinion 
for  the  three-judge  panel,  says  the  ADL 
is  bound  by  the  same  restriction  as  other 
journalists  digging  for  information. 
“Petitioners  are  entitled  to  the  protec¬ 
tion  of  the  First  Amendment  .  .  .  only 
insofar  as  the  information  sought  to  be 
discovered  was  obtained  and  used  by 
them  for  legitimate  journalistic  purpos¬ 


es,”  Kline  writes. 

“The  journalist’s  privilege  would  not 
protect  against  discovery”  of  information 
that  was  privately  disclosed  to  a  foreign 
government  or  others  in  violation  of  the 
Civil  Code,  he  contends.  “Such  usage 
does  not  constitute  journalism,”  the  jurist 
continues,  noting  that  case  law  has  not 
given  journalists  “absolute  immunity”  in 
obtaining  and  disseminating  information. 

But  except  for  three  plaintiffs,  the  court 
held  that  ADL’s  news-gathering  of  public 


information  was  legitimate  since  the  14 
others  were  limited  purpose  public  figures 
engaged  in  “newsworthy  activity”  such  as 
working  as  activists  for  the  Palestinian  or 
anti-apartheid  causes. 

In  remanding  the  case  back  to  the  Su¬ 
perior  Court  for  trial,  the  high  court  ordered 
the  discovering  order  vacated.  It  stated  that 
possibly  three  of  the  plaintiffs  have  a  right 
to  learn  what  nonpublic  information  the 
ADL  might  have  about  them  and  to  whom 
it  was  disclosed.  —  M.L.  Stein 


NATIONAL  HEADLINER 

AWARDS 


Deadline  for  Entry 

Jan.  15,  1999 


Now  Accepting  Nominations  for  1999 


Writing  -  Reporting  -  TV  &  Radio 
Photography  -  Graphics 

The  National  Headliner  Awards  is  one  of  the  oldest 
and  largest  annual  contests  recognizing  journalistic 
merit  in  the  communications  industry. 

The  competition,  to  be  judged  by  a  distinguished 
panel  of  professional  journalists  and  broadcasters,  is 
open  to  all  material  published  or  broadcast  between 
January  1,  1998  and  December  31,  1998 
Deadline  for  entry  is  January  15,  1999. 

Nomination  forms  and  category 
descriptions  may  be  obtained  from: 

Michael  R.  Schurman 
National  Headliner  Awards 
226  Mr.  Vernon  Avenue 
Post  Office  Box  239 
Northfield,  New  Jersey  08225-0239 
phone;  609-646-8896  •  fax:  609-646-8826 

http://www.pressplus.com/headliner/headliner.html 


For  a  recap  of  the  1 998  Notional  Headliner 
Awards  and  information  on  nominations  for  the  ^  ^ 

.  1 999  awards^  visit  th^Headliner  web  page  at 

http://www.pressplus.com/headliner/headliner.html 
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World  marks  50th  anniversary 
of  free  press  declaration 


by  Joe  Nicholson 

This  week  marks  the  50th  anniver¬ 
sary  of  the  Universal  Declaration 
of  Human  Rights  —  the  world’s 
first  commitment  to  personal  liberties, 
which  include  freedom  of  the  press. 

The  Dec.  10  anniversary  comes  as 
many  brave  newspaper  and  broadcast  j 
journalists  continue  a  never-ending  fight 
for  press  freedom. 

Thirteen  Journalists  were  killed  world¬ 
wide  in  1998  and  nearly  100  others 
remain  in  prison  in  25  countries  because 
they  refuse  to  submit  to  censorship  or 
reported  embarrassing  facts,  a  reporters 
group  said  last  week. 

Reporters  Sans  Frontieres,  an  interna¬ 
tional  organization  dedicated  to  defend¬ 
ing  press  freedom  worldwide,  says  it  will 
continue  to  seek  the  release  of  Journalists 
who  remain  imprisoned. 

This  year’s  annual  survey  by  New 
York-based  Freedom  House  found  1.2 
billion  people,  or  20%  of  the  world  popu¬ 
lation,  enjoy  a  free  press.  Some  2.2  bil¬ 
lion.  or  38%,  of  the 
global  population  live 
in  areas  with  a  partly 
free  press,  and  2.5  bil¬ 
lion  people,  or  42%  of 
the  populace,  have 
only  state-controlled 
newspapers. 

“Publications  are 
censored,  fined,  sus¬ 
pended  and  closed 
down”  in  many  coun¬ 
tries,  says  the  Paris- 
based  World  Associ¬ 
ation  of  Newspapers 
(WAN). 

E&P  president  and 
editor  emeritus  Robert 
U.  Brown  was  among  the  leaders  of  the 
American  newspaper  industry  who 
worked  in  the  1940s  to  have  press  free¬ 
dom  included  in  international  agreements 
following  World  War  II. 

Brown  comments  on  events  over  the 
last  half  century:  “Fifty-three  years  ago 
(Jan.  10,  1945),  while  World  War  II  was 
still  being  fought,  a  select  group  of  U.S. 

1  4 


newspaper  editors  (the 
World  Freedom  of 
Information  Committee 
of  the  American  Soci¬ 
ety  of  Newspaper  Edi¬ 
tors  (ASNE) )  began  its 
40,000-mile,  round- 
the-world  trip  to  moni¬ 
tor  the  inclusion  of 
freedom  of  information 
I  in  the  peace  treaties 
among  nations  after  the 
war. 

“The  group  had  the 
support  of  the  U.S. 
government  diplomati¬ 
cally  and  logistically.  It 
had  meetings  with  gov¬ 
ernment  officers  in  22 
major  cities  in  1 1 
allied  and  neutral 
countries  and  reported  that  the  majority 
of  newspapers  worldwide  insist  they  be 
included  in  the  peace  treaties  —  the 
elimination  of  censorship  by  govern¬ 
ment,  the  establishment  of  a  free  flow  of 
news  between  nations 
and  the  elimination  of 
government  control 
of  the  press.  E&P 
published  the  28-page 
report  on  June  15,  I 
1945,  and  distributed 
copies  to  most  of  the 
press  of  the  free 
world. 

“That  report  was 
instrumental  in  ob¬ 
taining  the  United  Na¬ 
tions’  adoption  of  the 
Universal  Declaration 
of  Human  Rights 
three  years  later. 

“But  the  promise 
of  a  worldwide  free  press  was  not  easy  to 
come  by.  Nations  of  the  Soviet  bloc  and 
their  supporters  soon  attacked  the  ideas 
of  freedom  of  information  on  all  sides 
and  attempted  to  substitute  a  program 
for  a  New  World  Information  Order 
(NWIO),  which  would  have  violated  all 
of  the  principles  of  freedom. 

“It  was  American  editors  who  led  the 


defense  through  the 
World  Press  Freedom 
Committee.  The  battle¬ 
ground  was  the  halls  of 
UNESCO.  Victory  was 
won.  But  it  has  not 
been  sustained.  The 
proposal  for  an  NWIO 
has  been  revived  and 
must  be  defeated 
again. 

“American  editors 
must  be  mobilized  once 
again  for  this  fight.  In 
addition,  they  must  be 
missionaries  again  to 
carry  the  message  of 
freedom  to  42  percent 
of  the  world  population 
that  still  labors  under  a 
government-controlled 
press.  The  efforts  of  that  ASNE  commit¬ 
tee  of  53  years  ago  must  not  be  aban¬ 
doned.” 

The  WAN  has  written  to  newspapers 
around  the  globe  urging  them  to  print  the 
full  declaration  on  Dec.  10. 

The  declaration’s  Article  19  states, 
“Everyone  has  the  right  to  freedom  of 
opinion  and  expression;  this  right 
includes  freedom  to  hold  opinions  with¬ 
out  interference  and  to  seek,  receive  and 
impart  information  and  ideas  through  any 
media  and  regardless  of  frontiers.” 

Mary  Robinson,  the  U.N.  high  com¬ 
missioner  for  human  rights,  told  the  asso¬ 
ciation  in  a  letter,  “Violations  of  human 
rights  could  be  avoided,  at  least  in  part,  if 
the  Universal  Declaration  would  be  better 
known  and  internalized  by  both  rulers 
and  citizens.” 

The  Swedish  newspaper  Sydsvenska 
Dagbladet  published  the  entire  text  of  the 
declaration  on  its  front  page  at  the  start  of 
a  30-part  series  of  essays,  one  for  each  of 
the  declaration’s  articles. 

The  declaration  —  a  brief  preamble 
followed  by  30  paragraphs  of  articles  — 
can  be  downloaded  in  any  of  216  lan¬ 
guages  from  the  association’s  Web  site  — 
www.fiej.org  —  or  it  can  be  obtained  by 
e-mail  by  sending  a  request  to 
a.stott@wan.asso.fr. 


“American  editors 
must . . .  carry  the 
message  of  freedom  to 
42  percent  of  the  world 
population  that  [is] . . . 
under  a  government- 
controlled  press.” 

—  Robert  U.  Brown, 

E&P  president  and  editor  emeritus 


E&P's  Robert  U.  Brown 
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City  News 
Bureau  has 
lire  kickers 

A  handful  of  possible  buyers  has 
emerged  for  the  City  News  Bureau 
of  Chicago,  but  its  newspaper  own¬ 
ers  so  far  regard  the  interest  with  the  skep¬ 
ticism  drilled  into  every  recruit  of  the  sto¬ 
ried  wire  service:  They're  checking  it  out. 
"Some  people  have  shown  interest.  I 


don’t  count  interest  as  the  same  thing  as  a 
potential  buyer,”  says  Joseph  Leonard,  pres¬ 
ident  of  City  News  Bureau  and  an  associate 
editor  for  the  Chicago  Tribune.  The  Tribune 
and  the  Chicago  Sun-Times,  co-owners  of 
the  109-year-old  institution,  say  they  will 
fold  the  news  service  March  1 . 

Five  potential  buyers  have  inquired 
about  the  news  service  since  the  shutdown 
was  announced.  Local  broadcasters 
balked  at  paying  steep  subscription  hikes 
needed  to  keep  the  bureau  afloat  following 
a  $1  million  loss  last  year. 

The  only  company  to  go  public  with  its 
interest  is  City  News  Service  Inc.,  which 
runs  a  similar  local  news  service  in  Los 
Angeles  and  San  Diego.  City  News 


NEWS 


Service  president  Doug  Faigin,  in  Chicago 
recently  to  view  the  operation,  says  he’s 
interested  enough  to  look  “but  we’re  still 
not  to  the  point  of  deciding  whether  it 
makes  business  sense.” 

Citing  the  Chicago  organization’s  “ter¬ 
rific  long-term  reputation  for  providing  a 
good  product  and  for  educating”  journal¬ 
ists,  he  adds.  “It  would  be  very  gratifying 
to  be  a  part  of  that.  But  it  has  to  make  busi¬ 
ness  .sense  and  we  haven’t  yet  figured  out 
what  that  would  mean.” 

Like  the  Chicago  operation.  City  News 
Service  has  a  staff  of  about  40  and  pro¬ 
vides  fast-breaking  news  and  a  daybook 
of  events.  Two  years  ago  it  expanded  to 
San  Diego.  —  Mark  Fitzgerald 
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Christian  Science  Meniter  retoois  design 


by  Robert  Neuwirth 


ing  editor  Marshall  Ingwerson  puts  it,  “a 
bit  of  a  camel.”  John  Kehe,  a  25-year  vet¬ 
eran  designer,  gets  more  specific:  “Color 
had  run  amok.  It  was  all  stripes  and  bars 
and  tints.  It  was  like  someone  had  gone 


crazy  with  a  box  of  candy.  My  job  was  to 
clean  up  the  look,  providing  more  points 
of  entry  and  a  little  more  white  space,  to 
make  it  more  comfortable.”  Here  are 
some  notable  changes: 


ince  its  make-over  a  decade  ago. 
The  Christian  Science  Monitor 
had  become,  as  assistant  manag- 


/  Slogan  ‘To  injure  no  man.  but  to 
'  bless  all  mankind.”  The  Monitor 
had  never  used  this  particular 
slogan  before,  but  It  comes  from 
the  editorial  Mary  Baker  Eddy 
wrote  in  the  paper’s  Inaugural 
edition  on  Nov.  25, 1 908.  Says 
Ingwerson,  “It’s  a  pretty  good 
!  statement  of  who  we  are  and 
\  what's  unique  about  us." 


/  Flag  “The  old  flag  was  weak,”  says  Ingwerson.  “It  faded  back  on 
[  the  page.  Our  flag  was  getting  outshone  by  our  headlines.  We 
!  wanted  it  to  pop  more.”  Of  the  new  look,  he  says,  “The  block 
I  was  visually  very  strong  without  being  big  and  taking  up 
I  a  lot  of  space.”  Also,  he  notes,  by  putting  the  name  in  white 
inside  a  black  parcel,  “there  is  no  longer  any  competition  at  all” 
\  between  the  nameplate  and  the  headlines. 


Going  downstyle  The  Afon/forconverted 
to  downstyle.  In  which  only  the  first  word 
in  a  headline  is  capitalized,  from  upstyle, 
in  which  all  principal  words  are  capital¬ 
ized.  “I  was  kicking  and  screaming  against 
going  downstyle,”  Kehe  says.  But,  he 
notes,  focus  groups  and  studies  show  that 
readers  prefer  the  folksier  style.  The  fight 
went  down  to  the  wire,  with  the  decision  to 
go  downstyle  not  finalized  until  1 5  minutes 
before  the  paper  went  to  bed.  Says 
ingwerson,  “We  wanted  to  be  friendlier,  so 
we  thought,  ’We  can  lose  a  little  starch.’” 


;iENCE  MoNrroR 

^  House  Divided? 


TheChris^ 


Who  Can 


Why  Heroes 
1  AieH«rd 
!  IbComeBy 


School  Vouchers  and  the  Q 


Promos  Two  or  three  ' 
stories  promoted  next 
to  the  flag  in  every 
issue.  Says  Kehe,  “We 
need  to  allow  the 
reader  to  scan  what's 
in  the  day’s  paper.”  / 


•OSTON  .  WKDNESMr 
NOVWMI  «. 


Headunes  To  Berkeley  from 
Baskerville  Bold.  Noting  that  the 
paper  is  on  a  small  tabloid  sheet 
and  has  only  a  7-inch-by-1 0-inch 
space  for  news  stories  on  the 
front  page,  Kehe  says,  “If  we  run 
big  honking  headiines,  our  paper 
looks  smaller."  He  calls  Berkeley 
“a  classical  style  with  a  friendly 
little  wink  to  it,"  which  gives  the 
paper  “a  broadsheet  look  in  a 
tabloid  style.” 


3  dde  of  help 


Risk-Abandone 


The  Christian  Science  Monitor 


^  Dateunes  Now  in  the  body,  formerly  ran 
flush  right  on  a  separate  line.  Says 
Ingwerson:  “We  see  the  datelines  as  a 
value.  We  want  people  to  see  them.”  Adds 
Kehe,  “We’re  really  kind  of  known  for  our 
international  coverage^ 


Tesfingputtothetest  j Still  undecided 

I  *’word  p-ss. 


conoRction  lo  thos*  MUont.  Quoit  of  aoto: 

hRd  a  20lh<ar«jiy  Pornpati  hai« 
m  Niconcua.  OAd  am  cau0il  tha  Montion 
of  tht  aorW."  --  US  tffimaoaJof 

Mrftor  Katft  Dunn  Ww»  Mo  PMi)  UMR 
crtM  in  Zhofeabna  to  show  how  pfO0«M 
In  Afrtea  can  coma  ttnouch  smat  nopawWi 
tHgmaannc.  Sht  reoenUy  wrota  a  story 
(Sapt  19>  on  how  Sou0>  MrtPa  wondars  ¥ 


!  Kickers  and  peg-boxes  Text  above  the 
headline  and  decks  below  it  to  add 
context.  Says  Ingwerson:  “It’s  more 
information  you  can  lift  right  away. 
We'd  like  to  make  it  easier  for  people 
to  spend  less  time  with  the  paper  — 
\  or  to  extract  more  value  more  quickly.” 


Inside  The  Monitor  has  some  inside  pages  changed,  too.' 
One  of  the  most  conspicuous  —  and  popular  —  new  items: 
The  World,  a  column  that  adds  context  to  the  paper’s  inter¬ 
national  coverage.  It  features  anecdotes  about  the  life  of 
Monitor  reporters  as  they  cover  their  beats.  “It  provides  a 
bunch  of  iittle  ways  to  bring  things  home  to  people  who  are 
a  long  way  from  those  datelines,”  Ingwerson  says. 
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just  went  up  in  value. 


ESP 


Black  wants  rest  of  Southam 
and  may  bid  for  Sun  Media 


by  Robert  Neuwirth 

Conrad  Black’s  Hollinger  Inc., 
which  owns  71%  of  Southam, 
Canada’s  largest  newspaper  chain, 
has  launched  a  C$484  million  bid  for  the 
rest  of  Southam.  The  $22-a-share  offer 
was  16%  above  the  market  price  and  will 
be  funded  in  part  by  Southam ’s  recent  $7- 
a-share  special  dividend,  which  itself  is 
being  paid  for  by  bank  debt. 

Hollinger’s  chief 
financial  officer. 

Jack  Boultbee,  cites  “By  USinQ  3 
two  reasons  for  the 

bid:  100%  owner-  than  3  CO 

ship  provides  “full 

access  to  the  cash  you  esi 

flow,”  and  “stream¬ 
lines  and  simplifies  COrpOH 

the  balance  sheet.” 

The  offer  comes  taX 

as  Hollinger  is  Jack  Boultbee 

mulling  whether  to 


bid  for  Sun  Media.  Sun,  whose  cheeky 
tabloids  make  up  Canada’s  second-largest 
newspaper  group,  is  feverishly  fending  off 
a  hostile  takeover  by  Toronto  Star  parent 
company  Torstar  Inc. 

“We’re  looking  at  it.  We  have  an  inter¬ 
est  in  it,”  Peter  Atkinson,  Hollinger  vice 
president  and  general  counsel,  tells 
Reuters.  One  drawback:  to  secure  govern¬ 
ment  approvall,  Southam  would  probably 
have  to  sell  Sun’s  Edmonton,  Calgary  and 
Ottawa  papers. 


“By  using  a  trust  rather 
than  a  corporation, 
you  escape  the 
corporate  level 
of  taxation.” 

Jack  Boultbee,  Hollinger  CFO 


“That's  one  of  the 
problems,”  Atkinson 
says.  “We’d  proba¬ 
bly  take  a  haircut  on 
those  —  and  we're 
not  interested  in 
haircuts.” 

Boultbee  refused 
to  elaborate  on 
Hollinger’s  interest 
in  Sun. 

But  he  confirmed 


that  Hollinger  is  weighing  whether  to  spin 
off  off  some  of  its  papers  —  perhaps  the 
smaller  ones  —  into  an  income  trust,  also 
known  as  a  unit  trust.  “By  using  a  trust 
rather  than  a  corporation,  you  escape  the 
corporate  level  of  taxation,”  Boultbee 
says.  No  decision  has  been  made. 

Black’s  Canadian  newspaper  firms 
have  been  doing  deals  in  overdrive.  Late 
last  summer,  he  struck  an  agreement  to 
trade  several  highly  profitable  Ontario 
dailies  to  Sun  Media  for  the  Financial 
Post,  which  became  the  platform  for  his 
National  Post,  launched  in  October  to 
compete  for  a  national  audience  with 
Thomson’s  Toronto-based  Globe  and 
Mail  and  Torstar’s  Toronto  Star,  Canada’s 
largest  circulation  daily. 

Private  owners 
score  big  cash 

More  proof  that  newspapers  make 
good  businesses,  financially  speaking:  1 1 
newspaper  companies  are  among 
America’s  top  500  privately  held  compa¬ 
nies,  according  to  Forbes  magazine.  In 
descending  order  by  size  (according  to 
Forbes'  estimates),  they  are: 


EdfP  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


1 . . 

12/2/98 

11/23/98 

12/2/97 

■ 

1 _ _ 

12/2/98 

11/23/98  11/21/971 

A.H.  Belo  Corp.  (NY) 

19.375 

18.875 

25.188 

McClatchyCo.(NY) 

33.125 

33.063 

29.125 

American  Media  Inc.  (NY) 

4.688 

4.186 

7.750 

Media  General  Inc.  (AM) 

47.063 

45.875 

42.375 

Central  Newspapers  Inc.  (NY) 

66.688 

70.000 

71.500 

New  York  Times  Co.  (NY)+++ 

31.063 

32.000 

30.375 

Dow  Jones  &  Co.  Inc.  (NY) 

47.250 

49.936 

51.875 

News  Corp.  Ltd. 

27.500 

28.875 

21.188 

E.W.  Scripps  Co.  (NY) 

50.688 

51.250 

42.500 

Pearson  Ltd. 

18.125 

15.625 

13.750 

Gannett  Co.  Inc.  (NY) 

63.063 

65.500 

61.000 

Pulitzer  Publishing  Co.  (NY) 

80.563 

83.438 

55.250 

Gray  Comm.  Sys.  (NY) 

17.688 

17.875 

18.542 

Quebecor  Inc.  Class  A 

20.250 

21.250 

19.000 

Harte-Hanks  Inc.  (NY)++ 

23.063 

28.063 

34.563 

Sun  Media  Corp.  (TSE)* 

17.100a 

16.950a 

N/A 

Hollinger  International  (NY) 

12.813 

12.813 

13.625 

Thomson  Corp.  (TSE) 

36.300a 

37.650a 

37.700a 

Journal  Register  Co.  (NY) 

15.813 

15.813 

17.250 

Times  Mirror  Co.  (NY) 

59.438 

60.563 

59.625 

Knight  Ridder  (NY) 

51.313 

52.500 

51.313 

Tribune  Co.  (NY)** 

61.688 

63.375 

58.125 

Lee  Enterprises  Inc.  (NY) 

28.125 

27.875 

27.500 

Washington  Post  Co.  (NY) 

520.625 

532.750 

461.938 

*  Initial  public  offering  completed  on  12/15/97 

**  Adjusted  for  2-for-1  stock  split 


+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 


(a)  Canadian  dollars 
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Fidelity  Investments  (owner  of  community  papers  outside 
Boston)  revenues  $5.8  billion,  net  $536  million.  Cox 
Enterprises  (Atlanta  Journal-Constitution)  $3.3  billion  rev¬ 
enues.  $120  million  net.  Advance  Publications  (26  Newhouse 
dailies)  $2.7  billion  revenues,  $185  million  net.  Hearst 
(Houston  Chronicle)  $2.4  billion  revenues,  $175  million  net. 
MediaNews  Group:  (William  Dean  Singleton,  Richard 
Scudder)  $850  million  revenue,  $55  million  net.  Freedom 
Communications:  (Orange  County  Register)  $685  million  rev¬ 
enues,  $75  million  profit.  Journal  Communications 
(Milwaukee  Journal  Sentinel)  revenues  $675  million,  profits  $56 
million.  Landmark  Communications  (the  Battens)  $575  mil¬ 
lion  revenues,  $50  million  profit.  Morris  Communications: 
$505  million  revenues,  $127  million  operating  profit.  Chronicle 
Publishing  (San  Francisco  Chronicle)  $490  million  revenues, 
$50  million  income.  Copley  Press  (San  Diego  Union-Tribune) 
$477  million  revenues,  $33  million  profit. 

Firms  that  do  business  with  newspapers  also  made  Forbes  list: 
Bridge  Information  Systems  (business  information)  $1.3  bil¬ 
lion  revenues.  Parsons  Corp.  (construction)  $1.2  billion  rev¬ 
enues.  Flint  Ink  $1.2  billion.  Bloomberg  LP  (business  infor¬ 
mation)  $1.2  billion.  Hartz  Group  (pet  foods.  Village  Voice) 
$640  million  revenues.  Goss  Graphic  Systems  (printing  press¬ 
es)  $600  million  revenues.  American  Color  Graphics  (prepress 
services)  $533  million  revenues. 

Philly  firm  buys  alternatives 

Capping  a  frenzied  year  of  consolidation  in  alternative  news¬ 
papers,  Art  Howe,  owner  of  Philadelphia  City  Paper,  has  agreed 
to  buy  Alternative  Media  Inc.  and  its  Detroit  Metro  Times, 
Orlando  Weekly  and  San  Antonio  Current.  A  report  by  the 
Association  of  Alternative  Newspapers,  citing  anonymous 
sources,  said  the  price  exceeded  $20  million.  Howe,  a  former 
Pulitzer  prize-winning  reporter  for  the  Philadelphia  Inquirer, 
owns  Montgomery  Media,  which  runs  32  suburban  Philadelphia 
community  and  sjjecialty  publications. 

Help  wanted  dips 

The  Conference’s  Board’s  October  help  wanted  index  slipped 
to  87,  one  point  down  from  last  year’s  level.  The  business  group, 
which  bases  its  index  on  recruitment  advertising  in  newspapers 
in  5 1  cities,  says  the  economy  has  slowed  but  job  opportunities 
remain  strong.  "The  number  of  new  Jobs  being  created  each 
month  appears  to  have  dropped  to  an  average  of  about  200,000, 
compared  with  about  250,000  per  month  during  the  last  two 
years,”  says  economist  Ken  Goldstein.  “This  has  kept  the  unem¬ 
ployment  rate  no  lower  than  it  was  six  months  ago.”  In  most  of 
the  country  except  New  England,  Job  advertising  has  dropped 
steadily  since  the  late  summer,  the  group  reports. 

Milwaukee’s  bucks 

Earnings  at  the  Milwaukee  Journal  Sentinel  Jumped  1 1%  to 
$33. 1  million  on  revenues  of  $179.8  million  during  the  first  three 
quarters  of  1998.  But  Journal  Communications,  the  employee- 
owned  outfit  that  controls  the  paper,  plus  broadcasting  and 
telecommunications  interests,  says  classified  advertising,  which 
was  growing  at  a  double-digit  clip  during  the  first  half  of  the 
year,  skidded  during  the  third  quarter,  even  as  preprints  remain 
26%  ahead  of  last  year. 
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BSP  VIEWPOINT 


Time  for  a  national 
audit  of  open  records 


For  the  second  time  this  year,  newspapers 

have  pooled  their  resources  to  test  just  how  ACCOSS  “iS  HOt  jUSt 
open  the  public  records  in  their  state  really 
are.  And  for  the  second  time,  the  distressing  a  m6dia  iSSUG  —  it’S 
answer  was:  not  very. 

Replicating  last  February’s  “State  of  Secrecy”  3  citiZOfl  iSSUG.” 
project  by  seven  Indiana  newspapers,  more  than  100 

employees  from  14  Virginia  newspapers  fanned  out  president  Wendy  Myers 

among  the  commonwealth’s  government  agencies 

without  identifying  themselves  as  journalists.  Their  goal:  to  gauge  how  average  citizens 
would  fare  when  they  asked  to  see  routine  public  documents  such  as  police  logs,  restaurant 
inspection  reports,  school  coaches’  salaries  and  travel  vouchers  for  public  employees.  (See 
story  on  Page  24.)  These  open  records  auditors  were  rebuffed  almost  half  the  time.  Just  as 
in  Indiana,  the  worst  offenders  were  police  and  sheriff’s  departments  —  the  very  folks  who 
are  supposed  to  enforce  the  law.  They  complied  with  Virginia  law  only  16%  of  the  time. 

Now,  none  of  this  will  come  as  news  to  reporters  inured  to  the  silent  treatment  of  a 
typical  cop  shop  beat,  but  it  turns  out  the  public  is  shocked  to  discover  that  the  govern¬ 
ment  officials  —  whose  salaries  they  pay  in  taxes  —  regard  public  information  —  also 
paid  for  in  tax  dollars  —  as  private  property,  not  to  be  shared  with  the  unwashed  masses. 

“These  audits  really  capture  public  attention,”  says  Society  of  Professional  Journalists 
(SPJ)  president  Wendy  Myers.  At  a  time  when  press  credibility  is  under  siege,  these 
audits  provide  not  only  a  valuable  reminder  to  citizens  of  their  own  right  to  public  infor¬ 
mation,  but  a  concrete  demonstration  of  the  vital  watchdog  role  newspapers  play.  These 
audits  change  public  behavior,  too.  After  Rhode  Island’s  secretary  of  state  audited  access 
to  public  records,  for  instance,  the  state’s  noncompliance  rate  plunged,  from  52%  to  3%. 

So  here’s  our  proposal:  Newspapers  should  organize  a  nationwide  audit  of  public 
records  access.  Do  the  bureaucratic  gatekeepers  of  public  information  allow  citizens  their 
legally  mandated  right  of  entry?  Let’s  show  citizens  from  Bangor  to  Bakersfield  the  state 
of  public  accessibility  to  public  records.  This  project  has  the  potential  of  raising  aware¬ 
ness  of  —  and  support  for  —  public  records  that  are  public  in  deed,  as  well  as  in  word. 
Then,  perhaps,  officious  county  clerks  will  think  twice  before  they  slam  the  door  on  a 
fired-up  citizen  who  wants  to  know  exactly  how  his  or  her  tax  dollars  are  being  spent. 

We  can  think  of  many  organizations  that  might  join  such  an  effort:  Investigative 
Reporters  and  Editors,  Reporters  Committee  for  Freedom  of  the  Press,  Freedom  Forum, 
American  Society  of  Newspaper  Editors  and  National  Freedom  of  Information  Coalition. 

Perhaps  the  best-prepared  is  the  SPJ,  who.se  Project  Sunshine  has  been  fighting 
threats  to  access  since  1990  and  has  organizations  in  all  50  states.  SPJ  president  Myers, 
for  one,  is  enthusiastic.  “They  are  such  good  projects,”  she  says,  “because  they  show 
that  open  records  access  is  not  just  a  media  issue  —  it’s  a  citizen  issue.” 
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Thomson  backs 
audit  changes 

In  his  Nov.  14  report  on  the  Audit 
Bureau  of  Circulations  annual  meeting  in 
Chicago  earlier  this  month  (E&P,  p.  10), 
Mark  Fitzgerald  intimates  that  smaller 
newspapters  “caved  in”  to  the  wishes  of 
their  larger  counterparts  concerning 
ABC’s  proposed  optional  reporting 
change.  As  a  result  of  that  article  1  felt 
compelled  to  clarify  Thomson  Newspa¬ 
pers’  position  on  this  matter. 

We  were  not  opposed  to  this  initiative 
because  it  did  not  change  the  ABC  defini¬ 
tion  of  paid  circulation  and  did  not  change 
the  qualifications  for  ABC  membership.  It 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  Publisher,  December  4, 1948 

Thurman  Arnold,  formerly  with  the 
U.S.  Department  of  Justice,  writes  an 
article  in  Harper’s  magazine  ridicul¬ 
ing  the  loyalty  examinations  forced  on 
government  employees  in  the  anti¬ 
communist  fervor  sweeping  Wash¬ 
ington.  He  offers  “10  Commandments” 
on  how  to  avoid  being  investigated. 

“Secret  investigations  of  private 
lives,  opinions  and  associations  can 
never  strengthen  a  democracy,”  Arnold 
writes.  “Instead,  they  bleed  it  white  of 
those  corpuscles  of  independent 
thought  which  are  essential  to  the 
character  of  democratic  government.” 


Gen.  Douglas  MacArthur  decides 
to  bar  the  press  from  the  execution  of 
seven  convicted  Japanese  war  crimi¬ 
nals  —  even  though  the  Allied  Control 
Council  of  Germany  reversed  its  ban 
and  allowed  the  press  to  witness  Nazi 
executions  in  1946. 


The  National  Editorial  Association 
urged  the  Audit  Bureau  of 
Circulations  to  consider  putting  a 
weekly  newspaper  representative  on 
its  board.  Henry  Mead,  chairman  of 
the  NEA’s  auditing  committee,  says 
the  “lack  of  understanding”  of  week¬ 
lies  has  created  “misunderstandings 
and  irritations.” 


The  1949  Editor  &  Publisher 
Market  Guide  adds  maps  outlining 
retail  trading  areas,  as  defined  by  the 
Audit  Bureau  of  Circulations. 


really  changes  nothing  but  gives  newspa¬ 
pers  the  opportunity  to  fully  disclose  circu¬ 
lation  that  would  not  qualify  as  ABC 
“paid.”  would  be  limited  to  30%  of  total  (as 
is  not  the  case),  and  more  importantly,  30% 
of  distribution  in  any  given  ZIP  code  is  a 
very  important  condition  of  the  proposal. 

We  believe  this  will  limit  larger,  com¬ 
peting  newspapers  from  using  all  of  their 
information  in  a  competitive  comparison 
with  another  local  newspaper  that  does 
not  report  in  this  format  —  and  it  also  was 
an  important  piece  of  the  proposal. 

We  are  on  record  with  ABC  saying  we 
will  vehemently  oppose  any  move  to 
change  the  definition  of  paid  circulation, 
or  a  subsequent  move  to  open  pricing.  We 
do  not  believe  you  must  give  a  newspaper 
away  to  increase  circulation  and  reader- 
ship.  We  are  very  supportive  of  ABC’s 
readership  reporting  and  auditing  ser¬ 
vices.  It  will  be  interesting  to  see  how 
widely  the  new  reporting  format  is  used,  if 
it  receives  final  passage  from  the  ABC’s 
board. 

Stuart  Gamer 
president  and  CEO, 
Thomson  Newspapers, 
Stamford.  Conn. 

TV  books 
have  hope, 
need  commitment 

There  has  been  considerable  debate  in 
the  newspaper  industry  about  the  profit 
potential  of  newspaper  TV  books,  includ¬ 
ing  your  cogent  Oct.  1 7  cover  story  {E&P, 
p.  22)  on  TV  books  as  an  “advertising 
wasteland.” 

TVData’s  experience  working  with 
newspapers  suggests  profitability  is  a  rea¬ 
sonable  objective.  It  is  realistic  to  expect 
$150,000  in  local  ad  revenues  for  a 
20,000-circulation  paper. 

The  TVData  Advertising  Network  has 
grown  to  over  120  newspapers  in  just 
three  years,  generating  more  than  $  1 5  mil¬ 
lion  in  revenues  for  our  advertising 
clients,  including  one  with  a  30,000-circu¬ 
lation  TV  book  that  generates  $400,(X)0  a 
year  in  local  ad  revenues. 

The  weekly  TV  books  distributed  free 
by  American  newspapers  to  a  combined 
circulation  of  60  million  already  add  up  to 
a  TV  programming  market  that  newspa¬ 
pers  already  “own”  —  but  ownership  is 
only  important  if  newspapers  can  make 
money  with  their  TV  books.  Still  it’s  a 
market  newspapers  can  lose. 


Take  a  lesson  from  TV  Guide,  whose 
weekly  circulation  droppied  from  22  mil¬ 
lion  to  12  million  over  10  years  because  of 
competition  from  newspapers.  Yet  it  con¬ 
tinues  to  generate  over  SI  billion  a  year 
from  advertisers  and  readers. 

Newspaper  TV  sections  have  this  kind 
of  profit  potential  —  but  newspapers  must 
make  a  real  commitment  to  manage  the 
TV  section  as  a  profit  center. 

Arthur  J.  Bassin 
CEO,  TVData. 
Glens  Falls,  N.Y. 

Cast  iron  tracks 
still  do  the  job 

Having  the  pleasure  of  working  with 
the  Knight  Ridder/Man  Roland  teams  on 
both  The  Charlotte  Observer  and  the 
Akron  Beacon  Journal  projects,  we  found 
that  the  “Large  Shoe  Horn”  (E&P, 
“Fitting  new  press  into  old  space,”  Nov.  7, 
p.  S3)  was  necessary  and,  at  times,  even 
required  lubrication. 

One  of  the  most  overlooked,  yet  inte¬ 
gral  phases  of  both  projects  was  the  roll¬ 
handling  system,  and  without  the  flexibil¬ 
ity  of  the  cast  iron  track  system,  neither 
would  have  been  available. 

If  there  is  a  bottom  rung  to  our  indus¬ 
try’s  ladder,  certainly  the  cast  iron  manual 
roll  handling  system  is  on  or  hanging  from 
it.  It  is  interesting  to  note  that  the  only 
other  industry-specific  item  with  such 
longevity  may  be  the  alphabet. 

Unfortunately,  cast  iron  systems  outlive 
newspaper  owners,  architects,  engineers, 
and  maintenance  personnel. 

Over  the  past  several  years,  I  have,  as  a 
courtesy  to  the  industry,  reverse  engi¬ 
neered  the  system  and  compiled  a  techni¬ 
cal  bulletin  on  the  maintenance,  design, 
and  operation  of  cast  iron  roll  handling 
systems  —  many  in  operation  for  over  75 
years.  The  bulletin  is  free. 

William  Harper, 
Capital  Track  Co., 

Columbus,  Ohio 

Real  handsome 

Your  Sept.  26  issue  is  the  handsomest 
E&P  I  have  seen  in  more  than  40  years  of 
readership. 

Wes  Pedersen 
communications  director. 
Public  Affairs  Council, 
Washington.  D.C. 
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A.H.  BELO 

DAVID  L.  SMITH  to  sports  director  at 
A.H.  Belo’s  Publishing  Division.  He  i 
remains  executive  sports  editor  and 
deputy  managing  editor  at  Belo’s  flagship, 
The  Dallas  Morning  News. 

EL  NUEVO  HERALD 

CARLOS  CASTANEDA  to  publisher 
and  editor  at  El  Nuevo  Herald  in  Miami, 
Fla.,  from  editor  in  chief  at  El  Nuevo  Dia, 
Puerto  Rico. 

J-SCHOOL  ASSOCIATION 

LILLIAN  LODGE  KOPENHAVER 

was  elected  president  of  the  Association 
for  Education  in  Journalism  and  Mass 
Communication.  She  is  associate  dean 
and  professor  at  Florida  International  Uni¬ 
versity’s  School  of  Journalism  and  Mass 
Communication. 

NEWSPAPER 

ASSOCIATION  OF  AMERICA 

LYNN  DAVIDSON  to  controller,  from 
vice  president  of  finance  and  administra¬ 
tion  at  the  Software  Productivity  Consor¬ 
tium,  Herndon,  Va. 


CASTANEDA 
EL  NUEVO 
HERALD 


CAVARETTA 
SAN  ANTONIO 
EXPRESS-NEWS 


Mainstream  Publications  West 


Montevideo  (MN)  American  News 
Clarkfield  (MN)  Advocate  Tribune 
St.  James  (MN)  Plaindealer 
Madelia  (MN)  Times-Messenger 
Sleepy  Bye  (MN)  Herald  Dispatch 

22,600  combined  paid  weekly  circulation 
and  companion  publications 
with  137,500  combined  free  distribution 
to 

Liberty  Group  Publishing 

We  are  proud  to  have  represented 
Mainstream  Publications  West  In  this  transaction. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505:820.2700  FAX:  505.82O.290O 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 


SMITH 
A.H.  BELO 


VERSCHOOR 

SAN  ANTONIO 
EXPRESS-NEWS 


POYNTER  INSTITUTE 

MONICA  MOSES  to  visual  journal¬ 
ism  instructor  at  the  Poynter  Institute 
for  Media  Studies,  from  design  director 
at  The  Charlotte  Observer  in  North  Car¬ 
olina. 

SAN  ANTONIO 
EXPRESS-NEWS 

LAURA  JANE  VERSCHOOR  to 
public  relations  manager  at  the  San  Anto¬ 
nio  E.xpress-News,  from  marketing  ser¬ 
vices  manager. 

BEVERLY  PURCELL-GUERRA  to 
marketing  services  manager,  from  editor 
of  Images  magazine. 

JOE  CAVARETTA  to  director  of  pho¬ 
tography  at  the  San  Antonio  Express- 


News,  from  photo  editor  at  the  Miami 
Associated  Press  bureau. 

TEXAS  CHRISTIAN 
UNIVERSITY 

PHIL  J.  RECORD  to  Fort  Worth  Star- 
Telegram  Professional  in  Residence  at 
Texas  Christian  University,  from  ombuds¬ 
man  of  the  Fort  Worth  Star-Telegram. 

TEXAS  DAILY 

NEWSPAPER  ASSOCIATION 

The  Texas  Daily  Newspaper  Associa¬ 
tion  officers  for  1999  are: 

DAN  SAVAGE,  publisher  of  the  Waco 
Tribune-Herald,  to  president. 

DAVID  C.  SHARP,  publisher  of  the 
Lubbock  Avalanche-Journal,  to  vice  pres¬ 
ident. 

LYNN  DICKERSON,  president  and 
publisher  of  the  Wichita  Falls  Times 
Record  News,  to  treasurer. 

BILL  CORNWELL,  publisher  of  The 
Brazosport  Facts,  to  chairman  of  the  exec¬ 
utive  committee.  He  was  last  president 
during  1998. 

THOMSON  CENTRAL  OHIO 

GREG  PTACIN,  to  group  publisher  of 
Thomson  Central  Ohio.  He  remains  pub¬ 
lisher  of  the  Lancaster  Eagle-Gazette. 

WASHINGTON  POST  CO. 

GREG  ECKSTROM  to  vice  president 
of  marketing  at  WashingtonPost.Newsweek 
Interactive,  from  vice  president  of  market¬ 
ing  and  business  development  at  Cyber¬ 
meals  Inc. 


CORRECTIONS 

In  “Newspeople”  Oct.  14,  the  name  of 
KYLE  NIEDERPRUEM,  president-elect 
of  the  Society  of  Professional  Journalists, 
was  misspelled. 

The  title  of  RAND  BRICHTA  of  Cop¬ 
ley  Chicago  Newspapers  was  incorrectly 
reported  Oct.  21.  He  was  named  recruit¬ 
ment  advertising  manager.  DAVID 
BENOY  remains  classified  advertising 
director. 
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ROD  BREWSTER.  60,  a  reporter 
with  the  weekly  Petaluma,  Calif.,  Argus- 
Coiirier  for  21  years,  died  Oct.  31  of  nat¬ 
ural  causes. 

F.  WILLIAM  DUGAN,  91,  a  47-year 
employee  at  The  Plain  Dealer,  Cleveland, 
Ohio,  who  retired  as  vice  president  and 
general  manager,  died  Nov.  28.  He  start¬ 
ed  in  classified  advertising  sales  in  1927. 

REBECCA  GROSS,  93,  former  man¬ 
aging  editor  at  The  Express,  Lock  Haven, 
Pa.,  died  Nov.  25.  She  was  a  founder  of 
the  Pennsylvania  Women’s  Press  Associ¬ 
ation  and  the  first  female  president  of  the 
Pennsylvania  Society  of  Newspaper  Edi¬ 
tors.  Her  work  was  recognized  with 
numerous  awards,  including  the  Emma  C. 
Mckinney  Award  from  the  National 
Newspaper  Association. 

KIRBY  KENNEDY,  57,  a  photograph¬ 
er  at  the  New  Haven  (Conn.)  Register  for 
30  years,  died  Nov.  28  from  a  heart  attack. 

HUGO  KARL  KNOEFEL,  88,  pub¬ 
lisher  of  the  Worland.  Wyo.,  Northern 
Wyoming  Daily  News  from  1946  until  his 
retirement  in  1984,  died  Nov.  24.  He  won 
national  awards  for  his  work  as  a  weekly 
columnist  and  wrote  a  book  entitled 
Wyoming's  Bloodiest  Fourth  of  July. 

JONATHAN  KWITNY,  57,  a  former 
Wall  Street  Journal  investigative  reporter 
and  author  who  went  on  to  create  “The 
Kwitny  Report”  on  television’s  Public 
Broadcasting  System,  died  Nov.  24  of 
stomach  cancer.  He  had  been  working  at 
Gannett  Co.’s  New  Jersey  newspaper 
group  before  being  diagnosed  in  July. 

LEWIS  E.  OWENS,  64,  publisher 
emeritus  of  Kentucky’s  Lexington  Her¬ 
ald-Leader,  died  Nov.  27.  He  was  presi¬ 
dent  and  publisher  from  1988  to  1996, 
and  started  at  the  paper  in  1975  as  adver¬ 
tising  director. 

SUE  PATTERSON,  80,  a  general 
assignment  reporter  and  feature  writer  for 
The  Columbia  Record  in  South  Carolina 
before  marrying  Eugene  Patterson,  St. 
Petersburg  Times  editor  emeritus,  died 
Nov.  30  of  congestive  heart  failure. 

EMIL  G.  REYNOLDS,  93,  a  photog¬ 
rapher  who  was  invited  to  the  Soviet 


Union  after  World  War  II  and  who  cov¬ 
ered  the  Nuremberg  war  crimes  trials, 
died  of  heart  failure  Nov.  22.  He  worked 
for  The  Associated  Press  and  United  Press 
International  documenting  World  War  II. 

THEODORE  STRONGIN,  79,  a 
music  composer  who  became  a  critic  at 
The  New  York  Times  in  the  1960s,  died 
Nov.  24  of  leukemia.  He  started  as  a 
music  reviev/er  for  The  New  York  Herald 
Tribune  in  the  1950’s.  He  taught  compo¬ 
sition  for  several  years  before  becoming  a 
full-time  music  critic  and  arts  editor  at 
The  Chattanooga  (Tenn.)  Times  in  1957. 
He  wrote  for  The  Ne\i’  York  Times  from 
1963  to  1970. 


EtSfP  AWARDS 


The  39th  annual  WILLIAM  RAN¬ 
DOLPH  HEARST  FOUNDATION’S 
JOURNALISM  AWARDS  PROGRAM 
named  20  winners  in  the  first  competition 
for  this  academic  year.  First  place,  a 
$2,000  scholarship,  goes  to  Jannell  D. 
McGrew,  a  senior  from  the  University  of 
Alabama.  Steven  Maurice  Gray  of  Howard 
University  takes  second  place  and  a  $1,500 
scholarship.  Northwestern  University 
placed  first  in  intercollegiate  writing. 

MASTER  REPORTER  OF  THE 
YEAR  AWARD  has  been  given  to 


_ NFWSPEOP;  F _ 

by  Karim  Mostafa 

reporter  Lynne  Tuohy  of  The  Hartford 
Courant.  The  New  England  Society  of 
Newspaper  Editors  presents  the  award  to 
a  reporter  at  a  New  England  daily  for 
accomplishments  over  10  years.  Tuohy 
covers  the  Connecticut  Supreme  Court 
and  legal  affairs. 

The  1998  STUTTERING  FOUN¬ 
DATION  OF  AMERICA  AWARDS 
FOR  EXCELLENCE  in  news  reporting 
recognize  nine  journalists,  including 
Mary  Powers  of  The  Commercial  Appeal, 
Memphis,  Tenn.,  and  Charles  Runnells  of 
The  Progress-Index,  Petersburg,  Va.  Win¬ 
ners  receive  $250. 

This  year’s  recipient  of  the  NATION¬ 
AL  PRESS  CLUB’S  FOURTH  ES¬ 
TATE  AWARD  for  lifetime  achievement 
in  journalism  is  Mary  McGrory,  a  Wash¬ 
ington  Post  columnist  whose  work  is  dis¬ 
tributed  by  Universal  Press  Syndicate. 
She  received  the  award  at  the  National 
Press  Club  in  Washington,  D.C. 

The  EMERY  A.  BROWNELL  ME¬ 
DIA  AW.ARD  for  journalism  dealing 
with  the  treatment  of  poor  criminal  defen¬ 
dants  goes  to  the  Lexington  Herald- 
Leader  in  Kentucky,  and  reporter  Kevin 
Corcoran  of  The  Times  in  Munster,  Ind. 
The  award  by  the  National  Legal  Aid  & 
Defender  Association  is  to  be  presented 
Dec.  12  at  the  organization’s  annual  con¬ 
ference  in  San  Antonio,  Texas. 


P 


This  project  was  funded  hy  a  grant  from  The  Pew  Charitable  Trusts 


THE  COUNCIL  FOR 


EXCELLENCE  Call  for  Applications 


IN  GOVERNMENT 


Government  from  the  Inside:  Workshops  tor  Journalists 

The  Council  for  Excellence  in  Government  is  now  accepting  applications  for  the  first  in  a  series  of 
workshops.  It  will  address: 

Government  Investigating  Itself  - 
The  Role  of  Inspectors  General  and  Other  Players 
Date  January  22  -  23,  1999 
Place  Washington.  D.C. 

This  workshop  will  offer  journalists  an  in-depth  look  at  how  the  investigative  process  works  (and 
sometimes  doesn’t  work)  and  how  it  varies  from  agency  to  agency.  Presenters  are  expected  to 
include  past  and  current  officials  from  the  federal  government,  members  of  congressional  oversight 
Committees,  outside  watchdogs,  journalists,  and  others.  It  will  be  informal  and  off  the  record.  There 
will  be  no  tuition  and  size  is  limited  to  40  participants. 


For  an  application  contact: 


Kate  Tedrow 
The  Council  for  Excellence  in  Government 
1301  K  Street,  NW,  Suite  450W 
Washington,  DC  20005 
(202)725-0418 
ktedrow@excelgov.org 
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COVER  STORY 


BY  DAVID  NOACK 


Low  marks 
in  Vireinia 


Echoes  results 
of  sweep  by 
Indiana  papers 


public 


Uoua^ 


under  state  law  is  open  to  any  resident. 
While  the  state  FOl  law  says  residents  are 
entitled  to  public  records  —  mostly  with¬ 
out  question  —  that  is  not  often  the  case. 

This  is  only  the  second  time  that  news¬ 
papers  have  shared  resources  and  collab¬ 
orated  on  such  a  wide-ranging  FOI  effort. 
The  first  project  was  conducted  by  seven 
Indiana  papers  which  published  a  series 
on  open  records  compliance  in  that  state. 

The  Virginia  study  showed  the  overall 
compliance  rate  among  a  number  of  local 
government  agencies  was  58%.  There 
were  different  compliance  rates  among 
agencies,  with  law  enforcement  being  the 
worst  offender  while  health  departments 
in  most  instances  readily  providing  the 
information. 

The  newspaper  project  is  available 
online.  {Richmond  Times-Dispatch: 
http;//www.gatewayva.com/rtd/special/foi/ 


Virginia  residents  seeking  public 
records  only  get  them  a  little  more 
than  half  the  time,  reveals  a 
statewide  investigation  by  14  Virginia 
newspapers. 

The  probe  pulled  together  more  than 
100  reporters,  editors  and  newspaper 
employees  from  most  of  the  state’s 
dailies.  The  state’s  five  largest  newspapers 
planned  the  project,  along  with  Media 
General  Inc.’s  Virginia  newspapers  and 
The  Associated  Press. 

In  making  the  Freedom  of  Information 
(FOI)  requests,  newspaper  employees 
who  were  sent  to  gather  the  information 
were  told  not  to  identify  themselves  as 
reporters  to  officials,  but  rather  as  average 
citizens  seeking  public  documents. 

The  project  was  aimed  at  gauging  how 
the  public  —  rather  than  Journalists  — 
fare  in  getting  access  to  documents,  which 


These  are  the  compliance  rates  by 
various  local  government  agencies 
which  came  to  light  during  the 
Virginia  newspapers  FOI  investiga¬ 
tive  project. 


Daily  crime  log  or  incident  report  at 
the  sheriff’s  or  police  departments  1 6% 


Total  compensation  of  a  high  school 
football  coach 


State-mandated  report  of  violence 
and  crime  at  local  schools 


■  Most  recent  travel  voucher  for 
the  county  administrator  or  city  73% 
manager 


Health  inspector’s  report  for  a 
local  restaurant 
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and  the  Daily  Press:  http://dailypress.com/ 
extra/ lover.htm) 

For  the  most  part,  evidence  about  the 
difficulty  of  getting  public  records  has 
been  anecdotal.  The  open  records  audit  of 
government  agencies  was  conducted  over 
the  summer  in  order  to  determine  the 
extent  of  the  problem  and  what  were  some 
of  the  barriers  preventing  residents  from 
getting  public  documents.  The  newspapers 
reported  the  series  recently.  The  timing  of 
the  findings  coincides  with  a  state  legisla¬ 
tive  panel  that  is  gathering  information  to 
possibly  revamp  the  current  FOl  law. 

In  early  August,  reporters,  news  clerks, 
interns  and  other  Virginia  newspaper 
employees  fanned  out  to  135  cities  and 
counties  asking  for  specific  public  records. 
The  records  were  sought  from  school 


Project  editor  John 
Eknniston  of  the  Richmond 
Times-Dispatch,  one  of  the 
architects  of  the  investiga- 
tion,  says  that  the  newspa- 
pers  planned  to  run  the 
series  whichever  way  the 
audit  turned  out. 

“I  didn’t  know  what  to 
expect  and  we  decided 
early  on  that  we  would 
report  on  whatever  we 
found.  If  we  found  100  per- 
cent  compliance,  that  was 
going  to  be  the  project,” 
says  Denniston,  who  was 
surprised  by  the  47%  com-  Will  Corbin 
pliance  rate  dealing  wjth 


says  the  goal  of  the  pro- 
ject  was  to  give  a  “reliable 
number,  a  reliable  score” 
as  what  it  would  be  like 
for  an  ordinary  citizen 
seeking  a  public  record. 

^  “We  could  have  done 

H  just  the  localities  that  fell 

B  neatly  into  readership 

areas  of  the  newspapers 
involved,  but  then  you 
don’t  get  the  richness  of 
the  data. . . .  There  was  an 
ethical  question  involved, 
k  about  whether  we  should 

do  this  quasi-undercover. 
Nobody  used  a  fake 
name,  nobody  was  told  to 
make  up  a  cover  story.  We  just  walked  in 
and  said  we  would  like  to  see  your 
records,  we  are  a  resident  of  the  state  and 
that’s  all  the  law  requires,”  says  Corbin,  a 
key  organizer  of  the  project. 

He  suggests  the  low  compliance  rate 
among  police  agencies  may  be  due  to  the 
confusing  nature  of  how  the  law  deals 
with  crime  information. 

“Virginia’s  law  regarding  criminal  inci¬ 
dent  information  versus  standard  law 
enforcement  practice  across  the  state  is 
exceedingly  murky.  There  are  few  very 
minimal  items  spelled  out  in  the  law  that 
law  enforcement  is  required  to  release 
under  FOl.  Unfortunately,  in  their  reports, 
not  all  of  them  compile  a  blotter  as  such. 
Most  of  the  criminal  incident  reports  that 
they  do  use  do  include  a  great  deal  of 
information  that  may  or  may  not  be  pub¬ 
lic,  that  sometimes  is  and  sometimes  isn’t, 
that  includes  stuff  that  is  distinctly  not 
public,”  says  Corbin. 

Michael  Stowe,  project  coordinator  at 
The  Roanoke  Times,  says  the  statewide 
compliance  results  pretty  much  mirrored 
what  newspapers  found  at  the  local  level. 

“1  think  pretty  much  across  the  board, 
the  experience  was  the  sheriff’s  offices 
and  police  departments  were  reluctant  to 

_  comply.  The  only  other 

document  that  we  had 
difficulty  getting  was  the 
coach’s  salary;  a  lot  of 
people  thought  that  was 
private  information  and 
didn’t  want  to  give  it  up 
because  it  dealt  with 
somebody’s  salary,”  says 

He  says  reporters  who 
did  the  field  work  told 
him  that  even  when  they 
got  the  records  they 
requested,  they  were  pep- 
pered  with  questions 
SlflBBt^iB  about  why  they  wanted 
the  information. 
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coaching  compensation. 

In  some  instances,  he  says,  newspaper 
employees  were  called  by  coaches  asking 
why  they  requested  the  information. 

“A  lot  of  the  responses 
I’ve  gotten  from  people, 
school  superintendents  said 
that  ‘if  you  came  to  me 
there  would  be  no  problem, 
why  did  you  go  to  my  sec¬ 
retary.’  The  response  was  if 
1  was  a  normal  personal 
looking  for  this  wouldn’t  1 
walk  into  the  office  and  talk 
to  the  person  1  was  referred 
to,  the  secretary.  1  wouldn’t 
come  in  and  demand  to  see 
the  superintendent.”  says 
Denniston. 

Project  chairman  Will 
Corbin,  editor  of  the  Daily 
Press  in  Newport  News, 


boards,  administrators’ 
offices,  health  departments  and  police  and 
sheriff’s  offices.  On  an  individual  basis, 
some  government  agencies  fared  better 
than  others  in  complying  with  the  law. 

The  worst  offender  in  denying  records 
access  was  sheriff’s  and  police  depart¬ 
ments,  with  a  compliance  rate  of  16%. 

When  seeking  the  total  compensation 
of  high  school  football  coaches,  the  com¬ 
pliance  rate  was  47%;  the  compliance  rate 
for  a  state-mandated  report  on  school  vio¬ 
lence  and  crime  was  72%;  getting  a  copy 
of  the  most  recent  travel  voucher  for  a 
county  administrator  or  city  manager  was 
73%;  and  obtaining  a  copy  of  a  health 
inspection  of  a  local  restaurant  was  88%. 

When  the  law  enforcement  compli¬ 
ance  rate  is  removed  from  the  overall  find¬ 
ings,  the  compliance  rate  shoots  up  to 
almost  70%. 


John  Denniston 
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“Everyone  was  suspicious  and  every¬ 
one  wanted  to  know  why  they  wanted  it 
and  that  was  kind  of  the  whole  point. 
They  don’t  have  to  know  why  you  want  it, 
they’re  just  supposed  to  give  it  to  you,” 
asserts  Stowe. 

Frosty  Landon,  executive  director  of 
the  Virginia  Coalition  for  Open  Govern¬ 
ment,  points  out  local  officials  often  feel 
the  open  records  law  doesn’t  apply  to  the 
average  citizen. 

“Too  many  people  in  local  government 
think  open-door  rules  are  for  journalists, 
not  the  general  public.  In  fact,  just  the 
opposite  is  true  under  Virginia  law,”  says 
Landon. 

John  Edwards,  editor  of  The  Times  in 
Smithfield,  portrays  the  project  as  a  good 


FOI  project  participants: 

■  Richmond  Times-Dispatch,  Richmond 

■  Daily  Press,  Newport  News 

■  The  Roanoke  Times,  Roanoke 

■  The  Virginian-Pilot,  Norfolk 

■  The  Free  Lance-Star,  Fredericksburg 

■  The  News  &  Advance,  Lynchburg 

■  The  Daily  Progress,  Charlottesville 

■  Danville  Register  &  Bee,  Danville 

■  Manassas  Journal  Messenger,  Manassas 

■  Potomac  News,  Woodbridge 

■  The  News  Virginian,  Waynesboro 

■  Culpeper  Star-Exponent,  Culpeper 

■  Herald-Courier,  Bristol 

■  The  Coalfield  Progress,  Norton 

■  The  Associated  Press 


example  of  how  newspapers  can  pool  their 
resources. 

“The  project  is  an  excellent  example  of 
cooperative  efforts  among  newspapers,  but 
I  in  Virginia,  at  least,  such  projects  are  gen- 
:  erally  conducted  only  by  dailies  and  the  AP. 
I’d  like  to  see  nondaily  community  papers 
tackle  such  projects  as  well,”  says  Edwards, 
chairman  of  the  Virginia  Press  Associa¬ 
tion’s  FOI  committee  and  one  of  two  citi¬ 
zens  named  to  a  legislative  committee 
!  which  is  currently  reviewing  the  law. 

The  AP  did  the  final  edit  on  the  project 
and  coordinated  distribution  of  the  series, 
i  State  newspapers  and  the  AP  have 
,  worked  on  other  joint  projects,  including 
I  a  series  on  parole  reform  and  on  higher 
education.  ■! 
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Indiana  first  to  conduct  FOI  sweep 


Don  Asher’s  greatest  fear  , 
in  getting  seven  Indiana 
newspapers  to  tackle  a 
statewide  project  looking  at 
how  local  officials  comply  ;  ' 

with  the  open  records  law  was 
that  the  effort  wouldn’t  even 
get  off  the  ground. 

“I  think  my  main  feeling  was  IS-L— ^ 

are  we  going  to  be  able  to  pull 
this  off.  By  that  I  mean  we  had 
seven  newspaper  editors  with 
seven  sets  of  ideas  —  seven  dif- 
ferent  thoughts  about  how  to  1 
proceed,”  says  Asher,  who  was 
the  project  coordinator  of  the 
successful  Freedom  of  Infor- 
mation  (FOI)  project  in  Indiana.  - 

The  effort  sent  reporters,  news  . . 

clerks,  interns  and  other  newspa- 
pier  employees  into  the  field,  asking 
local  government  officials  for  a  variety 
of  records,  which  by  law,  are  open  to  the 
public. 

The  Indiana  project  is  now  the  blue¬ 
print,  or  baseline,  for  other  newspapers 
to  follow  and  fine-tune  as  they  plan  their 
own  FOI  local  government  audits.  In 
Virginia,  14  newspapers  joined  forces  to 
examine  local  officials  with  that  state’s 
open  records  law. 

While  both  projects  took  months  to 
complete,  compile  and  eventually  pub¬ 
lish,  other  newspapers  don’t  have  to 
reinvent  the  wheel,  since  a  lot  of 
groundwork  has  already  been  set. 

Asher,  the  Porter  County  editor  of 
The  Times  of  northwest  Indiana,  has  cre¬ 
ated  a  list  of  do’s  and  don’ts  for  other 
newspapers  to  consider. 

DO’S 

1  Limit  the  number  of  newspapers  par¬ 
ticipating  by  geographic  selection  and 


tions  even  if  the  report¬ 
ing  and  writing  must  be 
tailored  to  the  local 


site 


7  Establish  a  quick  form 
^  7^  communications, 

including  group  e-mail, 
teleconferencing  and  fax 
'6^'^  numbers.  This  is  important 
A  for  disseminating  informa- 

ihjiaf  '■1^^  sharing  and  ques- 

fhetest 

ecess  ®  everything  possible  to 

bring  access  issues  to  the 
level  of  understanding  and 
importance  of  the  average  citi- 

®SBas!r  r-,  1  j- 

;  zen.  Don  t  make  it  a  media- 

only  issue. 

DON’TS 

the  1  Involve  too  many  participants.  A 
:t  a  small,  but  committed,  group  of  editors 
pers  will  keep  the  project  focused. 

2  Diffuse  the  message  to  the  real  deci- 
;ther  sion-makers  (public  officials)  by  a  sig- 
sim-  nificantly  inconsistent  presentation  on 
rces.  the  front  page.  A  scatter-shot  front-page 
joint  approach  sends  the  signal  that  not  even 
sion  news  organizations  agreed  on  the  impor- 
I  not  tance  of  the  issue. 

3  Assume  that  everyone  involved  in  the 
aper  project  will  be  informed  of  duties  and 
/e  as  responsibilities  by  others.  The  project 

and  editor  needs  to  have  the  authority  to  deal 
vays  directly  with  those  involved  in  the  pro- 
V  on  ject. 

4  Count  on  the  field  people  as  having 
lants  the  same  commitment  or  understanding 
shed  of  the  project’s  mission  and  goals, 
will  What’s  best  is  a  meeting  or  series  of 
lared  meetings  with  field  people  prior  to 

the  field  work.  This  will  improve  the 
al  to  quality  of  the  work  and  avoid  trouble 
edi-  later  on.  ■■ 


,  JotUana" 
the  test 


newspaper 

size,  which  newspapers  have  the 
resources  to  collectively  conduct  a 
statewide  audit.  Too  many  newspapers 
can  breed  conflict  and  confusion. 

2  From  the  outset,  determine  whether 
the  newspapers  on  the  project  have  sim¬ 
ilar  levels  of  commitment  and  resources. 

3  Have  discussions  to  establish  a  joint 
mission  or  goals.  The  overall  mission 
should  be  based  on  cooperation  and  not 
competitiveness. 

4  Select  one  person  at  each  newspaper 
as  project  coordinator,  who  will  serve  as 
a  command  post  for  news  budgets  and 
deadlines.  This  way,  there  will  always 
be  one  individual  with  an  overview  on 
how  the  project  is  developing. 

5  Get  an  agreement  from  all  participants 
that  the  project  will  be  published 
simultaneously  and  publication  will 
include  all  of  the  agreed  upon  shared 
stories. 

6  Agree  on  what  topics  are  essential  to 
address  so  that  they  appear  in  all  edi- 
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Media  in  Montana  object  to  higher 
fees  for  information  from  state 

Fear  government  could  use  high  fees  to  block  ready  access  to  information 


Helena.  Mom.  (AP)  —  News 
media  representatives  urged  a 
state  agency  not  to  seek  a  change 
that  they  believe  would  allow  government 
to  block  access  to  information  by  charging 
exorbitant  rates  in  some  cases. 

“Public  information  is  not  a  privilege.  It 
is  a  constitutional  right,"  Ian  Marquand  of 
Missoula,  spokesman  for  the  Montana 
chapter  of  the  Society  of  Professional 
Journalists,  said  at  a  Nov.  23  meeting. 

The  state  should  not  set  up  financial 
roadblocks  to  information  controlled  by 
government  or  create  different  classes  of 
Montanans  —  those  who  can  afford  to  buy 
access  and  those  who  cannot,  he  said. 
Lois  Menzies,  director  of  the  state 
Department  of  Administration,  said  her 
agency  has  not  yet  decided  whether  to 
introduce  a  bill  that  would  give  state  and 
local  governments  more  flexibility  in 
charging  people  who  make  costly  requests 
for  electronic  information. 

“We  want  to  make  that  information  as 
available  as  possible,”  she  said  in  the 
meeting  with  media  representatives.  "The 
data  itself  is  free.  But  if  we  have  to  repro¬ 
gram  the  system,  we  would  charge  for 
that.” 

The  dispute  arose  after  The  Associated 
Press  earlier  this  year  asked  about  getting 


information  on  state  spending  from  the 
department’s  computers.  The  agency  said 
providing  the  information  would  cost 
about  $  1 ,700. 

The  AP  then  obtained  the  information 
from  another  branch  of  government  for 
$237.  Since  then,  the 
department  has  pro¬ 
posed  a  change  in  the 
law  governing  public 
access  to  electronic  in¬ 
formation  so  govern¬ 
ment  can  charge  “fixed 
rates”  whenever  a  re¬ 
quest  requires  more 
than  simply  copying 
information  from  a 
computer.  That  fixed 
rate  is  $44  an  hour,  and 
the  agency  wants  to  raise  this  to  $56  over 
the  next  two  years. 

John  Kuglin,  Montana  bureau  chief  for 
the  AP,  called  the  rate  appalling.  “We 
don’t  think  you  have  the  authority  to 
charge  that  much.”  he  told  Menzies  and 
department  lawyer  Dal  Smilie.  “We  think 
it’s  unconstitutional.” 

Smilie  said  the  concern  is  that  elaborate 
requests  that  require  changes  in  program¬ 
ming  computers  or  formatting  data  can 
take  employees  away  from  their  other 


duties.  The  department  fears  that  myriad 
requests  could  inundate  government  agen¬ 
cies  and  result  in  public  employees  doing 
computer  work  for  private  business,  he 
said.  “What  does  it  matter?”  Marquand 
said.  "They’re  already  state  employees 
getting  paid  to  do  the 
public’s  business.  It’s 
part  of  their  job  to  pro¬ 
vide  public  informa¬ 
tion.”  The  state  agency 
also  wants  to  eliminate 
current  provisions  that 
allow  citizens  to  have 
half  an  hour  of  free 
copying  from  govern¬ 
ment  computers  and 
provides  low  fees,  cur¬ 
rently  $10.53  an  hour, 
for  additional  copying. 

Mike  Voeller,  representing  the  Montana 
Newspaper  Association  and  Lee  News¬ 
papers  of  Montana,  said  government 
should  keep  electronic  information  in  for¬ 
mats  that  are  useful  to  the  public  so  sup¬ 
plying  the  data  does  not  require  a  lot  of 
time.  Menzies  agreed  this  should  be  done 
and  said  the  state  could  offer  training  to 
members  of  the  public  interested  in  using 
computers  to  get  access  to  government 
information. 


“Public  information 
is  not  a  privilege, 
it’s  a  constitutional 
right.” 

—  Ian  Marquand, 

Society  of  Professional  Journalists 


Short-circuiting  the  law  in  Texas 


by  David  Noack 

Public  officials  in  Texas  short-circuit 
the  spirit  and  letter  of  the  state’s 
open  records  law,  creating  opinion 
logjams  at  the  state  attorney  general’s 
office  and  barring  access  to  open  govern¬ 
ment.  says  a  report  by  the  Southwest 
Regional  Office  of  Consumers  Union, 
publisher  of  Consumer  Reports. 

The  report  —  “Break  the  Dam  -  Access 
to  Public  Information  in  Texas”  —  notes 
three  key  problem  areas:  (1)  some  offi¬ 
cials  manipulate  the  process  through 
requests  for  attorney  general  reconsidera¬ 
tions  and  frivolous  referrals;  (2)  legisla¬ 
tive  initiatives,  court  decisions  and  new 

www.mecliainfo.com 


attorney  general  opinions  have  expanded 
old  exceptions  and  created  too  many  new 
ones;  and  (3)  the  law  is  not  adequately 
enforced. 

“Open  the  floodgates,”  says  Reggie 
James,  director  of  CU’s  office  in  Texas. 
"The  flow  of  information  is  backing  up  so 
far  that  it  threatens  the  safety  of  our  demo¬ 
cratic  process.  If  people  are  to  remain  in 
control  over  their  government,  we  must 
have  access  to  government  information.” 
The  report  was  released  in  November. 

Governmental  requests  for  attorney 
general  opinions  on  open  records  issues 
grew  seven-fold  over  the  past  decade  — 
from  396  in  1988  to  2.847  in  1997.  The 
AG’s  office  is  expected  to  release  more 

EDITOR 


than  3.000  opinions  this  year. 

Some  of  the  growth  in  requests  for 
opinions  during  the  past  decade  may  be 
due  to  the  office  tackling  an  opinions 
backlog  that  built  up  in  the  early  1990s. 
However,  requests  by  some  state  agencies 
for  AG  opinions  on  open  records  issues 
increased  even  faster  than  the  rate  at 
which  opinions  grew  overall. 

For  example,  open  records  requests 
referred  by  1 5  selected  state  agencies  and 
the  University  of  Texas  System  to  the 
Attorney  General  increased  more  than 
nine-fold  over  the  same  period,  from  61  in 
'  1988  to  582  in  1997. 

"This  law,  while  in  need  of  repair,  is 
priceless.”  says  James.  1^1 
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The  clock  is  ticking 


by  David  Noack 


Britton  did  not  return  phone  calls  and 
e-mails  for  comment  on  the  Web  site. 

The  unnamed  source  says  Britton  is  not 
the  only  target,  just  the  first.  Also  in  line 
are  Colorado  and  Denver-area  politicians, 
local  notables  and  other  media  outlets. 

Patricia  Calhoun,  editor  of  Westward, 
an  alternative  weekly  in  Denver,  says 
there  are  certain  clues  on  the  Web  site 
which  make  it  appear  that  it’s  the  work  of 
the  same  hoaxsters  who  have  targeted 
Britton  before.  “I’ll  say  this:  Someone  has 
a  lot  of  time  on  their  hands,”  Calhoun 
observes.  “It’s  a  pretty  amusing  site.” 

The  rumors  about  whether  Britton  will 
leave  is  fueled  by  the  appointment  of  a 
new  publisher,  Gerald  E.  Grilly,  former 
president  and  CEO  of  The  Newspaper 
Network.  Grilly,  51,  succeeds  Ryan 
McKibben,  40,  who  will  become  presi¬ 
dent  and  chief  operating  officer  of 
Western  Colorprint  Inc.,  which  supplies 
Sunday  color  comics  and  comics-related 
advertising. 

In  an  interview  earlier  this  year,  Britton 
recalled  that  over  the  last  year,  his  garbage 
has  been  stolen,  unordered  pizzas  have 
been  delivered  to  the  newsroom,  and  he 
had  been  signed  up  unwittingly  to  a  video 
pomographer’s  mailing  service.  Hi 


The  Denver  Post  editor  Dennis  Brit¬ 
ton,  who’s  been  the  target  of  a  ser¬ 
ies  of  pranks,  is  now  under  attack 
at  a  private  Web  site  where  users  can  post 
anonymous  comments  and  vote  on  when 
he  will  leave  the  newspaper.  The  Web  site 
(http://members.aol.com/empirvoic/den- 
nispage.html)  may  be  the  creation  of  a 
group  of  former  and  current  newspaper 
staffers  who’ve  been  involved  in  pulling 
pranks  on  several  Post  executives. 

“There  are  about  six  of  us,  a  select 
group,”  says  a  source  who  declined  to 
reveal  his  identity.  The  Web  site,  up  for 
about  a  month,  accuses  Britton  of  demor¬ 
alizing  the  newsroom  staff  and  of  making 
a  number  of  mistakes.  For  example,  the 
Web  site  alleges  Britton  smuggled  a  cam¬ 
era  into  a  private  meeting  with  world  lead¬ 
ers  at  an  economic  summit  meeting  in 
Denver  and  took  a  picture  which  ran  in  the 
newspaper.  The  site  says  the  Secret 
Service  threatened  to  pull  the  paper’s 
press  credentials  to  future  summits. 

The  postings,  which  are  anonymous, 
are  overwhelmingly  anti-Britton.  At  press 
time,  there  were  only  a  couple  of  posts 
supporting  the  editor. 
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by  David  Noack 


determine  which  Web  sites  were  visited. 
The  newspaper  wants  to  know  if  city 
employees  are  browsing  sports,  shopping 
or  adult  erotica  sites  at  work. 

The  latest  legal  challenge  comes  after 
the  newspaper  lost  a  federal  court  battle 
over  the  potentially  precedent-setting  case 
in  late  September.  In  that  case,  U.S. 
District  Court  Judge  Thomas  Higgins 
ruled  that  while  reporters  can  ask  for  the 
computer  records,  they  don’t  necessarily 
have  a  First  Amendment  right  to  them. 

But  Geoff  Davidian,  publisher  and  edi¬ 
tor  of  the  paper,  got  a  major  boost  for  his 
case  when  the  Tennessee  Supreme  Court 
ruled  last  month  that  government  agencies 


may  not  withhold  computerized  public 
records  —  regardless  of  the  format.  That 
decision  stemmed  from  a  lawsuit  filed  by 
Nashville’s  The  Tennessean,  which  sued 
Nashville  Electric  Service,  the  city-owned 
utility,  for  access  to  the  names,  addresses 
and  telephone  numbers  of  its  customers. 

The  utility  maintained  that  while  the 
information  was  stored  on  its  computers, 
it  also  contained  other  data,  including  the 
locations  of  electric  meters.  To  create  a 
computer  record  with  the  information  the 
newspaper  wanted  would  cost  about 
$  1 ,800,  which  the  paper  did  not  object  to. 

But  the  Tennessean  did  object  when  the 
utility  demanded  $86,4(X)  to  cover  the  cost 


an  alternative 


In  an  ongoing  case. 

Tennessee  newspaper  has  gone  to  state 
court  in  an  attempt  to  get  the  local  gov¬ 
ernment’s  Internet-related  computer  files 
declared  public  records.  The  Putnam  Pit,  a 
monthly  newspaper  in  Cookeville,  Tenn., 
refiled  a  lawsuit  in  Chancery  Court  in  late 
November  against  the  city  of  Cookeville, 
which  has  denied  the  paper’s  requests  for 
computer  records. 

The  newspaper  wants  access  to  “cook¬ 
ie”  files,  which  are  stored  on  computer 
hard  drives  whenever  a  user  visits  a  Web 
site.  These  cookies  can  later  be  used  to 
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We  mean  business.  And  for  you,  there  should  be  no  think- 
ins  about  it.  No  debate.  No  delays. 

m 

No  other  options.  Becau.se,  when  you  think  about  it  and  ^ 

compare  Editor  &  Publisher's  Conference  to  "the  compe- 

tition,"  there  really  are  none.  ^ 

No  place  else  will  you  find  a  Conference  like  the  one  we  ^ 

have  planned  —  our  lOth  Annual  and  lOth  Anniversai'y  - 
February  17-20  in  Atlanta,  GA.  Rich  in  diverse  opinions 
and  experience.  Deep  in  content.  Broad  in  perspective. 

Whether  your  interests  lie  in  the  business  of  the  Internet, 
its  technology,  or  content  luid  ways  to  make  surfers  catch 
the  wave  to  your  site  and  keep  coming  back,  you'll  find 
what  you  are  looking  for  at  Interactive  Newspapers  '99. 

INTERACTIVE  NEWSPAPERS  CONFERENCE.  PERIOD.  I 

We  have  amassed  a  line-up  of  speakers,  sponsors  and  H 

exhibitors  worthy  of  our  lOth  Anniversary  Celebration  H 

Conference.  H 

Newcomers  to  the  world  of  Interactive  News  Deliveiy  H 

have  the  option  of  attending  one  of  three  half-day  pre-con-  H 

ference  workshops  on  the  business  of  the  Internet,  tech-  H 

nology  or  content.  Roll-up  your  sleeves  and  get  to  work!  H 

Veteran  Conference  attendees  will  help  kick-off  H 

Interactive  Newspapers  Conference  '99  in  the  company  of  H 

old  friends  and  industr>'  pioneers.  Gary  Alien,  President.  H 

Arlen  Communications,  Larry  Kramer.  FVesident  &  CEO,  ■ 

MarketWatch.com,  Mark  Walsh.  President  &  CEO,  |l 

VeiticalNet,  and  others  will  reminisce  about  where  we’ve  |l 

been  as  an  industry,  and  offer  up  some  new  predictions  ■ 

and  projections  on  where  we  are  headed  on  the  eve  of  the  [  I 

New  Millennium.  '■ 
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StarAttractions 


Michael  Bloomberg 

President  and  Founder, 
Bloomberg  News,  LP. 


TheEnsemble  (as  of 

William  Anderson.  President  & 

CEO,  Intelligent  Life  Corporation 

Gary  Arlen,  President,  Aden 
Communications 

Michael  Bloomberg.  President 
&  Founder,  Bloomberg,  LP, 

Kathy  Buckley,  Journalist, 

Publisher,  European  Wine  Market 
Report 

Brad  Bushell.  Director  of  New 
Media  and  Newspaper 
Syndication,  Paws,  Inc. 

Jerry  Carlson,  Editor,  Pro  Farmer 
Online 

John  Coate,  General  Manager, 

SF  Gate 

Kathlene  Collins.  Associate 
Publisher  for  Recruitment 
Advertising,  Chronicle  of  Higher 
Education 

Charles  Conn,  CEO,  CitySearch 

Christine  Cook.  Managing 
Director,  New  York  Times 
Electronic  Media  Company 

Kathleen  Criner,  Business 
Development/New  Media 
Consultant 

Ian  Eckert,  New  Media  Editor, 
Portsmouth  Publishing  & 

Printing 


Dr.  Jeff  Satz 

Anthropologist,  Journalist, 
Mountaineer,  Adventurist! 

Plus  Some  Surprises! 


November  25*) 


Chris  Feola,  Director,  New  Media 
Center,  American  Press  Institute 

Howard  Finberg.  Director  of 
Technology  &  Information 
Strategies,  Central  Newspapers, 
Inc. 

John  Freed.  Web  Consultant, 
Integrita 

Rich  Gordon.  Online  Services 
Manager,  Miami  Herald 

Dave  Haynes,  New  Media 
Manager,  Calgary  Herald 

Brian  Hieggelke,  Publisher,  New 
City  Net 

David  Hiller, 

Sr.  VP/Development,  Tribune 
Company 

Larry  Kramer,  President  &  CEO, 
MarketWatch.com/CBS 
MarketWatch  News 

Jeff  Levy,  Vice  Chairman  and 
Board  Member,  Media  Matrix 

Stan  Linhorst,  Director  of  New 
Media,  Syracuse  Newspapers 

Caroline  Little,  Vice  President, 
Administration  and  General  Counsel, 
Washingtonpost.Newsweek 
Interactive 

Eric  Meyer,  Online  Publisher, 
American  Journalism  Review 


Joe  Michaud.  President  &  Editor; 
New  Media  Development  Group, 
Blethen  Maine  Newspapers 

Peggy  Miles,  President,  Intervox 
Communications 

David  Moore,  CEO,  24/7  Media, 
Inc. 

Donna  Murdoch,  Vice  President, 
A/V  Daily  News 

Patricia  Murray,  CEO  & 

Founder,  The  Spanish  World 
Online 

Bo  Peabody,  President  &  CEO, 
Tripod 

Carol  Perruso,  General 
Manager,  latimes.com 

Mike  Phelps.  Managing 
Principal,  Phelps,  Cutler  & 
Associates 

Cynthia  Philpot.  Integration 
Specialist;  Division  of  Online 
Services,  Morris 
Communications  Corp. 

Michael  Romaner,  Director  of 
Online  Services,  Morris 
Communications  Corp. 

Elizabeth  Saad  Correa. 
Professor,  University  of  Sao 
Paulo 

Jeff  Salz.  Anthropologist 


0 
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Peter  Winter 

President 

Cox  Interactive  Media 


Ed  Scott,  Assistant  Internet 
Editor,  Sun  Coast  Media  Group 

Cliff  Sharpies.  President  &  CEO, 
Garden  Escape 

Alex  Sheshunoff,  President  & 
Founder,  E-The  People 

Mitchelle  Stephenson, 
Publishing  Services  Manager, 
Roll  Call 

Marsha  Stoltman,  Vice 
President,  Marketing  Relations, 
Editor  &  Publisher  Co. 

Mark  Walsh,  President  &  CEO, 
VerticalNet 

Zasha  Weinberg,  Manager  of 
Engineering,  Nicholson  NY 

David  Weir,  Vice  President  of 
Content  Development/Managing 
Editor,  Salon  Magazine 

Rick  Wessels.  Director  of 
Strategic  Alliances,  Internet 
Broadcast  Systems 

Peter  Winter,  President,  Cox 
Interactive  Media 

Christopher  Young.  President, 
Cyveillance 

Peter  Zollman,  Principal, 
Advanced  Interactive  Media 
Group,  L.L.C. 


Meet  the  men  and  women  who  have  learned  NO  FLUFF.  JUST  FACTS 
from  experience  by  being  amongst  the  first. 

They  GUARANTEE  to  share  with  you  their  Interactive  Newspapers  ’99  promises  solid, 
practical  experience,  "howtoitiveness."  techni-  practical  advice.  Extraordinary  expertise.  And 
cal.  business,  marketing  and  online  editorial  more  return  on  your  investment  than  any  other 
expertise.  Plus  their  war  .stories  of  battles  fought,  conference, 
won  and  lost  and  survived. 


List  of  Sponsors  (as  of  November  25'*^) 


Ad  Star  Publishing 

CareerPath.com 

Real  Media 

Tribune  Media  Services 

Alki  Software 

Electrografix 

Regional  Network 

Verity,  Inc. 

The  Associated  Press 

Future  Tense 

Communications 

Zip2 

Auction  Universe 

HealthStreet  Interactive 

Thomson  Interactive  Media 

Capitol  Advantage 

Infonautics  Corp. 

Thomson  Target  Media 

List  of  Exhibitors  (as  of  November  25*) 

ABC  Interactive 

Consumer  News  Systems 

InfiNet 

PR  Newswire 

Accru  Software 

Digital  Equipment  Corp. 

Infonautics  Corporation 

Publist.com 

AccuWeather 

Double  Click 

Infosis 

Real  Media 

Adhesive  Software 

Dow  Jones  &  Company 

Interactive  Pictures  Corp. 

RegionOnline 

AdQuest/CarCast 

E-The  People 

(IPIX). 

The  Software 

Ad  Star  Publishing 

Electric  Classifieds  Inc. 

Inventure 

Construction  Co. 

Alki  Software 

Edgil  Associates 

Investment  Challenge 

The  Sports  Network 

American  Computer 

Edgenet  Media 

I/PRD 

STATS.  Inc. 

Innovators 

Electrografix 

Journal  Square  Interactive 

Stauffer  Media  Systems 

American  Legislative 

Family  Features  Dniine 

KOZ,  Inc. 

Studio  Now 

Exchange  Council 

Services 

LA  Times  Syndicate 

Thomson  interactive  Media 

The  Associated  Press 

FutureTense 

New  Media 

Thomson  Target  Media 

Atex  Media  Solutions 

Global  Software  Consultants 

Lexis-Nexis 

Tribune  Media  Services 

Auction  Universe 

GMTI 

MediaStream 

TV  Data 

Autonomy 

Grand  Central  Networks, 

Methodfive 

United  Media 

Boldly  Interactive 

Inc. 

Nando 

Universal  New  Media 

Broadcast  Interview  Source 

Headbone  Interactive 

Never  Miss  LLC 

UPl 

Capitol  Advantage 

Health  PagesI 

New  Horizons  Team 

Verity,  Inc. 

City  Search 

Health  Street  Interactive 

NewsBank 

Waveshift 

Classified  Ventures 

IBM 

Pick’em  Sports 

Zip2 

Co-Sponsors 


Host  Media  Companies 
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For  Information  and  Registration 
Call  The  Editor  &  Publisher  Company  at 

(212)  675-4380,  ext.  285  •  Online;  www.mediainfo.com 
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An  almanac  with 
up-to-date  answers 

The  Information  Please  Almanac  is  now  online 
for  fact-checking  and  to  provide  story  ideas 


of  notifying  its  292,000  customers  that  it 
was  providing  the  information  to  the 
paper.  The  case  worked  its  way  through 
the  courts  before  the  state  Supreme  Court 
ruled  that  government  agencies  cannot 
withhold  computer  records  from  citizens, 
and  that  the  newspaper  did  not  have  to 
pay  the  utility  for  the  cost  of  notifying  its 
customers. 

Now  the  Putnam  Pit  believes  the 
Tennessean  case  will  help  its  cause.  “I 
want  access  to  their  files,”  asserts 
Davidian.  (The  Putnam  Pit  is  also  avail¬ 
able  online  at  http://www.putnampit.com.) 
“It  is  a  matter  of  principle.  If  I  back  down, 
it  will  encourage  every  government  to 
drag  its  feet  and  be  confident  that  the 
reporter  will  go  away.  I  will  never  go 
away,”  says  Davidian. 

Sam  Harris,  Davidian ’s  attorney,  says 
he  is  refiling  essentially  the  same  lawsuit 
that  was  rejected  by  the  federal  courts, 
but  this  time  in  state  court,  which  will  be 
asked  to  consider  the  Tennessean  case. 
Davidian’s  ongoing  legal  challenge  is  an 
attempt  to  establish  new  legal  territory 
involving  Web  browser  programs,  such  as 
Microsoft’s  Internet  Explorer  and 
Netscape’s  Navigator,  and  remote  server 
computers  that  can  automatically  create 
files  that  document  the  behavior  of  indi¬ 
vidual  Internet  users.  The  files  identify 
the  Web  sites  that  have  been  visited  from 
a  specific  computer. 

Attorney  John  Duffy,  who  helped  rep¬ 
resent  the  city  in  the  federal  case,  ques¬ 
tions  whether  the  new  state  Supreme 
Court  decision  applies  to  Internet-related 
files,  such  as  “cookies,”  browser  history 
and  cache  files.  “I  would  have  serious 
questions  about  whether  that  (cookie  file) 
would  constitute  a  public  record,”  he 
says. 

Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the 
Press  in  Arlington,  Va.,  says  it’s  hard  to 
say  what  impact  the  state  court  ruling  will 
have  on  Davidian’s  Internet  files  case. 

“It  can’t  hurt  that  the  court  unanimous¬ 
ly  found  that  computerized  data,  even  if 
not  reduced  to  a  single  paper  ‘record’  is 
subject  to  disclosure  under  the  open 
records  law,”  she  says.  “That  still  leaves 
the  questions  of  whether  Cookeville  actu¬ 
ally  has  the  cookies  records  or  not,  and, 
most  intriguingly,  whether  the  records 
will  be  considered  government  records, 
or  proprietary  records  belonging  to  the 
Web  sites  that  attached  them  to  the  gov¬ 
ernment  employees’  computers.”  1^1 


by  Charles  Bowen 

Almanacs  are  so  indispensable  to 
newsrooms  that  we  sometimes 
overlook  it  when  they  start  show¬ 
ing  their  age.  New  lists  of  awards,  sports 
records,  officeholders,  bestsellers  and 
business  statistics  are  released  all  the  time, 
each  one  making  that  almanac  on  your 
library’s  shelf  that  much  more  out  of  date. 
Nowadays,  for  an  almanac  to  be  truly  cur¬ 
rent,  it  would  have  to  be  updated  daily. 
That  is  precisely  what  happens  with  the 
new  electronic  version  of  the  venerable 
Information  Please  Almanac. 

Journalists  use  all  kinds  of  facts  every 
day  in  writing  their  stories. 

•  Who  are  the  winningest  basketball 
coaches  in  the  NBA? 

•  What  was  the  top  grossing  movie  of 
1998? 

•  On  what  Sunday  does  Easter  fall  in 
1999? 

•  What  are  the  most  popular  U.S.  desti¬ 
nations  for  foreign  travelers? 

•  Across  the  nation,  how  many  mothers 
are  in  the  work  force  today  compared 
with,  say,  30  years  ago? 

•  What  states  require  annual  safety 
inspections  of  automobiles? 

•  Who  is  the  president  of  Senegal? 

•  When  was  the  last  time  postal  rates 
went  up? 

To  use  Information  Please  online,  visit 
the  site  at  http://www.infopls.com.  Along 
the  left  side  of  the  introductory  page  are 
hyperlinks  to  key  subject  areas,  including 
the  world,  sports,  entertainment,  the  U.S., 
people,  business  and  economy,  living, 
society,  and  science  and  technology.  Click 
on  any  of  the  buttons  to  reach  more  tar¬ 
geted  lists  of  subjects. 

For  example,  clicking  on  the  U.S.  but¬ 
ton  brings  up  links  to  cities,  states,  statis¬ 
tics,  history/govemment,  recent  elections, 
geography,  national  events,  disasters,  mil¬ 
itary  affairs,  postal  rates  and  Social 
Security.  Clicking  on  any  of  these  pro¬ 


duces  more  subcategories  until  you  reach 
the  specific  article  or  table  you  want.  Also 
linked  from  the  introductory  page  is  a 
Daily  Almanac  button,  with  featured 
biographies,  links  of  the  day,  spotlight 
articles,  and  features  tied  to  current 
events. 

If  you  don’t  have  time  to  browse,  try 
your  hand  at  searching  the  site.  A  data 
entry  box  tops  the  introductory  page.  Type 
a  keyword  or  two  —  such  as  Income 
Levels  —  and  click  on  the  Go  button.  The 
site  then  lists  which  documents  contain 
the  word  or  phrase,  each  with  a  hyper- 
linked  headline  you  can  click  on  for  the 
full  article. 

If  you  enter  more  than  one  word  in  the 
search  box,  pages  containing  the  phrase 
are  listed  first,  followed  by  pages  that  con¬ 
tain  the  individual  words.  All  searches  are 
case-insensitive,  so  you  don’t  have  to  cap¬ 
italize  words.  Also,  different  forms  of 
words  —  such  as  “volcano”  and  “volca¬ 
noes”  —  are  viewed  the  same  by  the 
search  engine. 

Finally,  the  site  can  be  particularly 
valuable  when  you  are  looking  for  fresh 
angles  on  current  events.  The  almanac’s 
editors  add  material  daily,  especially  in 
the  Spotlight  section,  which  calls  attention 
to  news  and  anniversaries. 

Other  considerations  for  using  Infor¬ 
mation  Please  in  your  research: 

1  The  data  on  the  site  comes  from  the 
Information  Please  Almanac,  Information 
Please  Sports  Almanac,  Entertainment 
Almanac,  Columbia  Encyclopedia  and 
Infoplease  Dictionary. 

2  The  printed  publication  actually 
evolved  from  a  popular  quiz  show  pro¬ 
gram  on  the  radio,  “Information  Please,” 
which  ran  on  NBC  from  1938  to  1952. 
Ultimately,  the  show’s  creator  saw  a  need 
for  a  reference  book,  and  published  the 
first  printed  version  in  1947. 

j  If  you  run  into  any  problems  using  the 
site,  click  on  the  Help  button  on  the  intro¬ 
ductory  page.  Hi 
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The  Huntsville  (Ala.)  Times  has 
found  a  unique  way  of  dealing  with 
the  year  2000  problem. 

On  Sunday,  Oct.  4,  1998,  the  paper, 
part  of  the  Advance  Publications  chain, 
ran  at  least  one  item  about  Y2K  on  every 
news  page.  That  made  for  20  stories  and 
90  “bytes,”  or  slim,  good-natured  sidebars 
that  ran  under  the  logo,  “Surviving  the 
Millennium  without  going  buggy.” 

The  items  included  important  informa¬ 
tion  on  whether  the  local  power  grid  would 
go  down  (no,  according  to  Huntsville 
Utilities  spokesman  Bill  Yell)  and  whether 
heart  defibrillators  will  continue  to  work 
(some  were  recently  recalled  to  fix  a  Y2K 
problem,  the  paper  said)  as  well  as  more 
fanciful  fare  about  whether  your  coffee- 
maker  will  continue  to  pump  out  the  black 
stuff  so  you  can  purge  that  first  hangover 
of  the  new  millennium  (yes,  according  to 
computer  science  professor  Steve  Schach, 
who  notes  that  chips  in  home  appliances 
typically  don't  include  the  year  in  their 
programming). 

In  related  articles,  the  paper  graded  the 
federal  government  on  Y2K  compliance. 
Apparently,  the  Social  Security  Adminis¬ 
tration  will  be  99%  ready  by  March  1999. 
That’s  good  news  for  retirees.  But  the 


Treasury  Department  —  without  which 
those  Social  Security  checks  will  probably 
bounce  —  will  only  have  61%  of  its 
equipment  bug-proof  And  the  depart¬ 
ments  of  State  and  Justice  won’t  get  total¬ 
ly  compliant  until  three  decades  into  the 
new  millennium. 

Twenty  reporters  worked  on  the  one- 


day  series,  which  was  coordinated  by 
assistant  managing  editor  Dale  Bye.  All 
told.  Bye  says,  perhaps  three-quarters  of 
the  80  people  in  the  editorial  department 
had  their  hands  in  the  Y2K  series. 

“Huntsville  sort  of  prides  itself  on  tech¬ 
nology  and  we  have  the  second  largest 
research  park  in  the  country,”  says  Bye  of 
reader  interest  in  the  topic. 

One  of  the  biggest  difficulties,  he  says, 
was  layout.  Designers  had  to  prepare  each 
Y2K  “byte”  in  one-,  two-,  and  three-col¬ 
umn  formats,  to  allow  flexibility  for  page 
designers.  “It  took  a  lot  of  cooperation,” 
he  says. 

And  the  series  got  pretty  good  buzz. 
Bye  reports,  with  much  more  feedback 
than  usual,  all  of  it  positive. 

The  Times  has  continued  to  track  the 
issue,  with  technology  writer  James 
McWilliams  doing  periodic  updates  and  a 
larger  piece  on  how  local  banks  are  faring 
in  Y2K  preparedness  (federal  law  requires 
that  they  be  1 00%  ready  by  the  end  of  this 
year)  in  the  works. 

Despite  the  success.  Bye  laughs  when 
he’s  asked  whether  the  Times  is  planning 
any  additional  every-page  extravaganzas. 
Says  the  editor,  “I’m  not  sure  I  want  to  be 
in  charge  of  trying  it  again.” 
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GET  BOTH  BOOKS  FOR  ONIY  $179 
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Newspaper  customers  can’t  get 
much  satisfaction,  survey  finds 


by  Joe  Nicholson 

Anew  survey  of  customer  satisfac¬ 
tion  gives  newspapers  a  low 
score,  and  finds  even  less  sat¬ 
isfaction  among  readers  of  newspapers 
owned  by  smaller  companies. 

The  customer  sat¬ 
isfaction  survey, 
sponsored  by  a  busi¬ 
ness  trade  group,  the 
American  Society 
for  Quality,  was 
based  on  telephone 
interviews  with 
1 2,500  customers.  It 
covered  10  indus¬ 
tries  and  found 
newspapers  ranked 
last  —  even  lower 
than  cigarettes. 

Using  a  1 -to- 100 
scale,  the  survey 
rated  the  beverages/soft  drinks  industry 
highest  with  a  score  of  83.  Tobacco/ 
cigarettes  got  75.  Newspapers  were  last 
with  66. 

While  consumers  expressed  increased 
satisfaction  with  most  industries,  newspa¬ 
pers  were  among  the  three  industries  with 
dropping  scores.  Declines  were  registered 
by  pet  foods,  -2.4;  tobacco/cigarettes, 
-2.6;  and  newspapers,  -4.3. 

That’s  the  bad  news. 

There  wasn’t  a  lot  of  good  news  for 
newspapers  in  the  so-called  American 
Customer  Satisfaction  Index. 

But  there  were  some  explanations  that 
indicate  the  bad  news  was  not  nearly  as 
negative  as  it  appeared. 

In  the  past,  the  5-year-old  survey  asked 
customers  only  about  the  nation’s  seven 
largest  newspaper  companies,  including 
the  New  York  Times.  The  latest  survey 
also  asked  customers  about  all  other 
newspapers  they  had  read  in  the  past 
week. 

The  added  question  accounted  for  the 
entire  drop  in  the  newspaper  score,  says 
Barbara  Bryant,  managing  director  of  the 
survey  and  a  former  director  of  the  U.S. 
Census  Bureau. 

Dailies  owned  by  the  biggest  newspa¬ 


per  companies  got  a  score  of  69;  those 
belonging  to  smaller  firms  were  rated  64. 

Customers  were  likely  to  be  less  satis¬ 
fied  with  newspapers  published  by  small¬ 
er  companies  because  of  an  inferior  edito¬ 
rial  product  and  poorer  service,  such  as 
delivery,  Bryant  explains. 


Newspapers’  overall  low  ratings  appear 
to  reflect  their  responsibility  for  reporting 
the  news,  much  of  which  is  negative,  says 
Bryant. 

When  customers  were  asked  in  past 
surveys  about  TV  news,  it  scored  a  point 
lower  than  newspapers,  she  says,  appar¬ 
ently  reflecting  the  same  distaste  for  bad 
news  messengers. 

The  survey  covers  different  industries 
each  quarter  on  a  rolling  basis. 

Although  the  survey  issued  a  public 
report  only  on  satisfaction  ratings. 


Newspaper  advertising  in  India  will 
be  used  as  part  of  a  U.S. -funded 
campaign  to  help  overcome  myths 
that  cause  Indian  women  to  shun  birth 
control  pills. 

The  campaign  is  designed  to  dispel 
notions  that  the  pill  causes  infertility,  mis¬ 
carriages,  addiction  and  corrosive  effects 
on  internal  organs,  according  to  the 
Financial  Times  Asia  Intelligence  Wire. 
The  campaign  is  called  Goli  ke  hamjoli 


Bryant  says  interviews  covered  other 
questions  on  which  newspapers  scored 
fairly  well. 

Customers  gave  newspapers  “higher 
ratings  for  quality  and  value  than  they  did 
for  satisfaction,”  said  Bryant. 

On  the  survey’s  1 -to- 100  scale,  news¬ 
papers  rated  a  74  for 
quality  and  75  for 
value  —  which 
takes  into  account  a 
product’s  quality  as 
well  as  its  price. 

Compared  to  av¬ 
erages  for  all  com¬ 
panies,  newspapers 
trailed  in  quality  by 
only  4  points,  and 
they  beat  the  value 
average  for  all  com¬ 
panies  by  2  points 
—  reflecting  rela¬ 
tively  stable  news¬ 
paper  prices. 

Newspapers  have  learned  from  their 
own  market  research,  says  Bryant,  who 
has  worked  for  newspapers.  “Market 
research  has  resulted  in  how  some  news¬ 
papers  put  sections  together  and  what 
goes  into  each  section,”  she  says. 

Along  with  the  American  Society 
for  Quality,  the  survey  was  sponsored 
jointly  by  the  University  of  Michigan 
Business  School,  where  Bryant  works, 
and  Arthur  Andersen,  a  business  consult¬ 
ing  firm.  H 


(friends  of  the  pill). 

The  U.S.  Agency  for  International 
Development,  which  is  sponsoring  the 
campaign,  began  with  a  study  of  women’s 
attitudes  toward  the  pill. 

It  also  found  some  young  women 
believed  that  those  who  have  taken  oral 
contraceptives  will  only  give  birth  to 
daughters,  according  to  Mahnaz 
Curmally,  of  Ogilvy  Public  Relations, 
which  has  been  hired  to  handle  campaign 


Customer  Satisfaction  Survey 

%  Change 


Industry 

1997 

1998 

1997-98 

Apparel/casual  clothes 

77 

79 

2.6% 

Apparel/athletic  shoes 

74 

74 

0.0% 

Pu 

htMhinn/ 

Beverages/beer 

81 

82 

1.2% 

nev 

Beverages/soft  drinks 

83 

83 

0.0% 

Food  processing 

81 

81 

0.0% 

Gasoline 

78 

78 

0.0% 

Personal  care  & 

cleaning  products 

82 

82 

0.0% 

Pet  Foods 

83 

81 

-2.4% 

Publishing/newspapers 

69 

66 

-4.3% 

Tobacco/cigarettes 

77 

75 

-2.6% 

Ads  battle  sex  myths 
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Jack  Cohen 


spin.  While  20%  of  women  in  developed 
countries  take  oral  contraceptives  only 
1.2%  of  Indian  women  use  birth  control 
pills. 

Plans  for  the  ad  campaign  were  at  an 
early  stage,  and  an  Ogilvy  spokesman  in 
New  York  said  he  did  not  know  which  ad 
agency  would  handle  it.  H 


Guru  packs  it  in 

Jack  Cohen.  64,  the  advertising  pioneer 
who  coaxed  newspapers  into  the  national 
ad  horse  race  by 
developing  the  stan¬ 
dard  ad  unit,  is  call¬ 
ing  it  quits. 

After  38  years  at 
Madison  Avenue’s 
DDB  Needham 
Worldwide  Opti¬ 
mum  Media,  Cohen 
is  moving  to  Boyn¬ 
ton  Beach.  Fla.,  for 
retirement-cum- 
consulting. 

In  the  mid-1980s.  Cohen  was  serving  a 
second  term  as  chairman  of  the  newspaper 
committee  of  the  American  Association  of 
Advertising  Agencies  when  he  resolved  to 
take  some  of  the  aggravation  and  agony 
out  of  national  ad  buys. 

He  helped  develop  the  SAUs,  which  led 
all  but  a  few  of  the  nation’s  1,700  broad¬ 
sheets.  including  some  that  had  eight-  or 
nine-column  pages,  to  use  six  columns. 
That  simplified  national  ad  buys,  says 
Cohen,  and  was  “probably  one  of  the  most 
revolutionary  steps  at  that  time  in  the 
newspaper  business.” 

Cohen  also  served  as  president  of  the 
board  of  directors  of  Certified  Audit  of 
Circulation  Inc.,  and  received  a  1984 
recognition  award  from  the  President’s 
Council  of  Newspaper  Advertising  and 
Marketing  Executives. 

Cohen  grew  up  in  Brooklyn’s 
Sheepshead  Bay  longing  to  be  a  sports 
reporter,  but  the  job  he  landed  out  of 
Brooklyn  College  in  1957  was  with  a 
Madison  Avenue  ad  agency.  Three  years 
later,  he  moved  to  Doyle  Dane  Bembach, 
where  he  remained  as  the  company  name 
underwent  contraction  and  inflation.  He 
married  a  former  DDB  staffer,  Ilene 
Gross. 

His  salary  at  DDB,  where  he  has  served 
as  director  of  print/outdoor  buying,  put 
their  children  Alan,  28;  Ilyssa  Cohen  Fox, 
27;  and  Mark.  23,  through  college.  Could 


he  have  done  that  as  a  sports  reporter? 
“I’d  rather  not  answer  that  question,” 
replies  Cohen. 

Carroll  hired 

Alternate  Marketing  Networks  Inc.,  a 
national  marketing  services  company  that 
specializes  in  suburban  newspaper  adver¬ 
tising,  has  named  Ruth  Ann  Carroll  as 


president. 

Carroll,  who  has 
been  a  sales  execu¬ 
tive  with  Donnelly 
Marketing  Inc.,  will 
work  out  of  the 
Grand  Rapids-based 
company’s  East 
Coast  sales  office  in 
Norwalk,  Conn. 


Ruth  Ann  Carroll 
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by  David  Astor 


Claus  started  the  diversity  campaign  — 
began  running  Barbara  Brandon’s  “Where 
I’m  Coming  From”  in  1989.  Two  years 
later.  Universal  Press  Syndicate  signed  the 
comic/editorial  cartoon. 

In  1995,  King’s  weekly 
i  h3V6  service  began  distributing 

“Mama’s  Boyz”  by  for- 
(□,  DUt  merly  self-syndicated 

Jerry  Craft.  It  was  fol- 
OnQ  way  lowed  in  1996  by  “PC  and 
-  .  „  Pixel”  from  Vietnam-born 

perreci. 

Washington  Post  Writers 
Group,  which  also  offers 
the  Bui-drawn  “Cheap 
Thrills  Cuisine.”  In  1997,  Creators 
Syndicate  launched  “Liberty  Meadows” 
by  Korea-born  Frank  Cho  and  TMS  began 
individually  distributing  the  11 -year-old 
“Compu-toon”  by  Charles  Boyce. 

“Things  are  moving  slowly,  but  at  least 
they’re  moving  in  the  right  direction,” 
says  Brumsic  Brandon.  The  Florida 
Today  editorial  cartoonist  and  columnist 
recalls  that  it  used  to  be  so  tough  for  black 
artists  to  get  syndicated  that  he  submitted 
“a  couple  dozen”  strips  over  a  period  of  29 
years  before  “Luther”  was  signed  in  1968. 

“Things  have  improved.  I’ve  got  to 
admit  that,”  agrees  Turner,  75,  who  started 
his  Creators-distributed  comic  in  1965. 
“But  it’s  a  long  way  from  being  perfect. 
They  think  there’s  enough  of  us  now.” 

“Jump  Start.”  with  350  clients,  is  the 
most  widely  syndicated  strip  by  a  creator 
of  color,  followed  by  “Curtis”  with  270. 
But  some  of  the  other  comics  have  well 
under  100  newspapers. 

Several  cartoonists  say  they’d  have 
more  clients  if  they  were  white,  because 
some  papers  —  even  in  urban  areas  with 
large  minority  populations  —  still  refuse 
to  carry  a  black-created  comic. 

“I  asked  one  newspaper  editor  why  he 
wasn’t  running  ‘Curtis’  and  he  said,  ‘I 
don’t  buy  kid  strips,”’  recalls  Billingsley, 
41.  “But  he  runs  ‘Peanuts’ and  ‘Dennis  the 
Menace.’  I  know  what  he  really  meant.” 

Also,  a  number  of  papers  still  have  a  de 
facto  quota  of  one  black-created  comic. 

“It’s  the  same  old,  same  old,”  says 


This  situation  moved  the  Free  Press 
and  The  Detroit  News  to  action.  The  Free 
Press  held  a  contest  for  aspiring  minority 
cartoonists.  The  papers  sent  letters  urging 
syndicates  to  seek  more 
minority  artists,  encourag¬ 
ing  minority  artists  to  try  “Thillj 

newspaper  comics  and 
asking  white  cartoonists  IITiprO' 

to  make  their  casts  more  ,  , 

multicultural.  Then  the  f©  2 

Newspaper  Features  .  .. 

Council  devoted  much  of 
its  fall  1988  meeting  to 
the  diversity  issue. 

Several  nonwhite  cre¬ 
ators  soon  entered  syndication  —  either 
due  to  the  campaign  or  coincidentally  — 
with  comics  that  brought  more  minority 
characters  to  funny  pages. 

King  launched  Ray  Billingsley’s 
“Curtis”  (in  development  since  1986)  dur¬ 
ing  the  fall  of  1988.  The  next  year.  United 
Feature  Syndicate  introduced  “Jump 
Start”  by  Robb  Armstrong  and  Tribune 
Media  Services  (TMS)  started  “Herb  & 
Jamaal”  by  Steve  Bentley. 

“I  wouldn’t  be  here  without  it.”  Bentley 
says  of  the  1988  campaign.  He  explains 
that  white  “Motley’s  Crew”  cartoonists 
Tom  Forman  and  Ben  Templeton,  after 
receiving  a  letter  from  Detroit,  asked 
Bentley  to  collaborate  with  them  on  a  new 
comic  starring  black  characters.  The  pro¬ 
ject  turned  into  “Herb  &  Jamaal,”  which 
Bentley  soon  began  doing  solo. 

The  Free  Press  —  where  then-manag¬ 
ing  editor  for  features  and  business  Marty 


The  number  of  minority  comic  cre¬ 
ators  has  risen  dramatically  since 
1988,  when  a  campaign  led  by  the 
Detroit  Free  Press  spotlighted  Just  how 
white  the  funnies  were. 

But  the  increase  was  from  only  one 
minority  cartoonist  then  to  about  10  today. 
That’s  still  less  than  5%  of  the  220  comic 
creators  at  major  syndicates  —  in  a  coun¬ 
try  where  the  combined  black.  Hispanic 
and  Asian  population  tops  27%. 

In  1988,  the  only  cartoonist  of  color  at 
a  big  syndicate  was  “Wee  Pals”  creator 
Morrie  Turner.  Two  others,  “Quincy”  cre¬ 
ator  Ted  Shearer  of  King  Features 
Syndicate  and  “Luther”  creator  Brumsic 
Brandon  Jr.  of  the  Los  Angeles  Times 
Syndicate,  had  recently  ended  their  strips. 


Morrie  Turner,  cartoonist 


Robb  Armstrong 


Ray  Billingsley 


Steve  Bentley 
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Barbara  Brandon 


Brumsic  Brandon  Jr. 


Morrie  Turner 


Charles  Boyce 


Barbara  Brandon,  40.  ‘“We  already  have 
one  so  why  do  we  need  something  else?’ 
As  if  one  comic  strip  could  represent  the 
entire  race!” 

Some  see  improvement  as  younger,  less 
biased  editors  get  hired. 

Others  say  the  “black  comic”  label 
itself  is  bogus  because  these  strips  are  just 
as  universal  as  white-created  ones.  They 
note  that  minority  characters  have  many 
of  the  same  personality  traits  and  experi¬ 
ences  as  white  characters. 

“People  are  people,”  says  Boyce,  49, 
who  has  a  diverse  cast  in  “Compu-toon.” 

Proof  of  the  wide  appeal  of  minority- 
created  comics  is  that  cartoonists  of  color 
get  lots  of  fan  mail  from  white  readers. 

“Many  whites  tell  me  ‘Jump  Start’  is 
their  favorite  strip,”  says  Armstrong,  36. 

And  virtually  every  minority-created 
comic  signed  by  a  major  syndicate  since 
1988  is  still  around  —  an  impressive 
record  in  an  era  when  a  retention  rate  of 
50%  is  considered  good.  These  features 
have  “staying  power,”  says  Craft,  35. 

“As  a  black  cartoonist,  I  know  I’ve  got 
to  be  better  than  my  best  to  survive,”  adds 
Billingsley. 

But  submission  percentages  aren’t  as 
good.  King  editor  in  chief  Jay  Kennedy 
says  he  believes  “under  1%”  of  the  6,500 
comic  proposals  the  syndicate  receives 
each  year  are  from  minorities  —  a  propor¬ 
tion  similar  to  1988. 

Kennedy  did  add  that  he’s  getting  more 
submissions  from  women,  another  under¬ 
represented  group  in  comics.  There  are 
now  at  least  1 5  female  cartoonists  in  syn¬ 
dication. 

Universal  vice  president/editorial  direc¬ 
tor  Lee  Salem  also  reports  a  low  rate  of 
minority  comic  submissions.  One  of  them. 
Aaron  McGruder’s  “Boondocks,”  will 
enter  syndication  next  year. 

Salem  tries  to  attract  minority  artists  by 
speaking  at  meetings  —  such  as  the 
National  Association  of  Black  Journalists 
convention  —  and  at  high  schools  and  col¬ 


leges.  Minority  cartoonists  also  speak  to 
students.  So  why  do  so  few  cartoonists  of 
color  try  to  make  it  into  syndication? 

“If  I  knew  the  answer  to  that,  I  would 
be  a  sociologist,”  replies  Salem. 

Others  blame  a  lack  of  role  models. 
Young  minorities  who  see  few  multicul¬ 
tural  comics  might  view  syndication  as  an 
unrealistic  career  option,  they  reason. 
Barbara  Brandon  says  being  the  daughter 
of  Brumsic  helped  her  choose  cartooning. 

Billingsley  adds  that  talented  black 
artists  may  go  into  other  cartooning  fields, 
such  as  comic  books. 

Still  others  say  aspiring  minority  cre¬ 
ators  may  never  submit  their  work 
because  they  fear  white  syndicate  editors 
won’t  understand  their  humor  or  won’t 
think  it  has  broad  enough  appeal. 
Therefore,  many  creators  self-syndicate  or 
get  discouraged  and  abandon  comic  strips. 

When  talented  minority  creators  do 
submit,  Kennedy  says,  he  gives  them 
“perhaps  more  feedback”  than  he  gives 
aspiring  white  cartoonists. 

Have  white  cartoonists,  since  the  1988 
push,  added  more  minority  characters  and 
portrayed  them  better?  Some  observers 
see  a  lot  of  progress,  and  praise  the  black, 
Hispanic  or  Asian  characters  in  comics 
such  as  “Between  Friends,”  “Dilbert,” 
“Doonesbury,”  “For  Better  or  For  Worse,” 
“FoxTrot,”  “Funky  Winkerbean,”  “I  Need 
Help,”  “Luann,”  “Tank  McNamara,”  “The 
Middletons,”  “The  Norm”  and  “Zits.” 

Others  say  many  white-created  comics 
still  have  no  minority  characters  or  one¬ 
dimensional  ones.  And  Bentley,  44,  says 
black  cartoonists  take  greater  pains  than 
many  white  ones  to  include  strong  sup¬ 
porting  characters  of  other  races. 

Black  cartoonists  haven’t  met  much 
success  merchandising  their  work.  Arm¬ 
strong,  for  instance,  says  that  while  many 
whites  enjoy  “Jump  Start”  in  newspapers 
they  don’t  rush  out  to  buy  “Jump  Start” 
greeting  cards  to  send  to  white  friends  and 
family. 


In  the  future,  minority  creators  may 
find  more  licensing  and  syndication  suc¬ 
cess  as  America’s  population  continues  to 
get  more  multicultural.  So  even  newspa¬ 
pers  that  today  ignore  the  social  imjjor- 
tance  of  diversified  comics  are  more  like¬ 
ly  to  view  them  as  good  business  in  years 
to  come.  “Demographics  might  force 
change,”  says  Turner. 

And  since  the  bottom  line  rules,  a  boom 
in  minority  comics  may  only  happen  after 
a  particular  strip  becomes  a  huge  phenom¬ 
enon  in  syndication  and  merchandising. 
“We  need  a  Tiger  Woods.”  Craft  says. 
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California’s  Bee  newsrooms 
look  beyond  Year  2000  quandary 


Leaving  nothing  to  chance, 
McClatchy’s  California 
dailies  make  Sll  systems  Y2K 
compliant  while  negotiating 
for  another  system 

by  Jim  Rosenberg 

Newsrooms  at  McClatchy  News¬ 
papers'  flagship  Sacramento  Bee 
and  sister  Been  in  Modesto  and 
Fresno  aim  to  enter  the  next  millennium 
with  new  editorial  and  pagination  systems. 

But  if  the  installations  are  delayed, 
managers  believe  they've  made  their 
workhorses  of  the  past  14  to  15  years  — 
the  System/55  from  Sacramento-based 
System  Integrators  Inc.  —  compliant  with 
the  demands  of  the  year  2000.  As  further 
backup,  plans  call  for  publishing  entirely 
on  Macintoshes,  though  briefly. 

The  systems,  however  —  including 
classified  advertising  front  ends  at  dailies 
in  the  Southeast  and  Northwest  —  are  not 
being  replaced  to  meet  Y2K  needs,  ac¬ 
cording  to  McClatchy  information  sys¬ 
tems  director  Christopher  Caneles. 

PAGINATION  PRIORITY 

“The  three  Been  have  been  looking  for 
editorial  and  pagination  systems  for 
awhile,”  Caneles  says,  adding  that  man¬ 
agers  have  been  “really  pleased  with  the 
reliability  of  the  SII  system  for  reporters 
and  editor  work.” 

Even  so,  Sacramento  Bee  information 
systems  director  Sandra  Langdale  is  lack¬ 
luster  about  SITs  pagination  prospects  — 
a  planned  groupware-based  front  end  with 
pagination  through  Quark  or  Adobe  soft¬ 
ware  and  its  latest  Windows-based  Coyote 
Layout,  now  concluding  beta  testing  at 
The  Miami  Herald  (E&P,  Nov.  7,  p.  44). 

“In  my  opinion,”  she  says  of  the  former, 
“they’re  at  least  two  years  away  from  hav¬ 
ing  a  viable  product.” 

“I've  already  been  on  the  bleeding  edge 
with  SII  with  the  classified  system,  and  I 
had  enough  of  that,”  Langdale  adds.  As  an 
alternative,  she  sought  out  sites  where  she 


could  see  systems  operating  and  talk  to 
their  users. 

And  with  existing  Bee  SII  systems  not 
expected  to  meet  pagination  demands, 
managers  “really  wanted  a  cohesive  sys¬ 
tem,  where  they  weren’t  choosing  an  add¬ 
on  pagination  system  from  a  secondary 
vendor,”  says  Caneles. 

So,  the  focus  of  the  combined  search 
was  quickly  narrowed  to  a  couple  of  ven¬ 
dors  considered  capable  of  providing 
combined  editorial  and  pagination  soft¬ 
ware.  Still,  it  was  not  until  near  the  end  of 


the  search  that 
“SII  sort  of  fell 
out  of  the  run¬ 
ning,”  Caneles 
says. 

By  last  month, 
a  choice  had  been 
made  between 
Unisys  Corp., 
Blue  Bell,  Pa., 
and  Milan,  Italy, 
and  CCI  Europe 
Inc.,  Kennesaw, 
Ga.,  and  Aarhus, 
Denmark.  “We 


Ernie  Banuelos 


hope  to  have  a  contract  within  two  or  three 
months,”  says  Sacramento  Bee  publishing 
systems  manager  Ernie  Banuelos. 

With  no  letter  of  intent  and  negotia¬ 
tions  still  under  way,  the  chosen  vendor 
has  not  been  announced,  although  pri¬ 
vately  some  close  to  the  matter  say 
Unisys  got  the  nod. 

CCI  has  won  contracts  with  large  North 
American  dailies  as  much  by  adding  pag¬ 
ination  to  traditional  Atex  and  SII  front 


ends  as  by  installing  integrated  systems 
with  pagination.  Its  first  U.S.  front-end 
systems  are  expected  to  be  running  soon 
{E&P,  May  24,  p.  22). 

In  contrast,  Unisys  has  fewer  U.S.  cus¬ 
tomers,  ranging  from  The  Gazette, 
Colorado  Springs,  to  the  much  bigger 
New  York  Daily  News  and  Knight  Kid¬ 
der’s  Philadelphia  Inquirer  and 
Philadelphia  Daily  News.  But  all  —  except 
the  San  Erancisco  Examiner,  with  its 
stand-alone  Unisys  DocCenter  multimedia 
archive  —  bought  integrated  editorial- 


pagination  systems. 

Unisys  may  be  “the  new  kid  on  the 
block,”  says  Langdale,  but  it  is  “getting  in¬ 
stallations  up  and  running  pretty  quickly.” 


SYSTEM  SHOPPING 

Banuelos  says  he  is  aware  of  no  plan  to 
create  a  shared  database,  either  central¬ 
ized  or  distributed  —  along  the  lines  of 
those  devised  by  Cox  Newspapers  and 
Digital  Technology  International  and  by 
Tribune  Co.  and  CCI. 

Neverthele.ss,  McClatchy’s  mandate 


“was  that  we  se¬ 
lect  a  common 
system  —  for 
sharing  of  disas¬ 
ter  recovery, 
sharing  of  re¬ 
sources  and  news 
and  information.” 

Though  all 
three  Been  were 
talking  to  each 
other  “as  to  who 
their  front-run- 


Chris  Caneles  ners  were,”  says 

Banuelos,  they 
came  to  the  same  conclusion  “somewhat 


independently”  —  in  accordance  with 
McClatchy  policy  allowing  each  paper  to 
buy  based  on  its  own  needs. 

For  Sacramento,  he  explained,  the  pro¬ 
cess  started  with  a  trip  to  Nexpo  '96, 
where  “quite  a  few”  vendors  were  invited 
to  Sacramento  to  demonstrate  their  prod¬ 
ucts.  After  the  demos,  the  list  shrank  to 
four  suppliers.  Fresno,  which  also  had 
staffers  at  Nexpo  '96.  asked  for  demos 
from  vendors  on  Sacramento’s  short  list. 


In-depth  discussions,  site  visits  and 
requests  for  proposals  preceded  the  Been' 
final  choice. 


Y2K,  ONE  WAY  OR  ANOTHER 

While  pagination  may  wait,  there  is 
hope  that  at  least  the  new  front  ends  will  be 
in  and  working  before  the  end  of  next  year. 
But.  says  Banuelos,  “we’re  certainly  doing 
everything  we  can  to  be  compliant,  if  in 
fact  we  don’t  get  a  system  in  on  time.” 

So  the  Been  have  spent  much  time  in 
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Year-2000  testing.  They  all  run  older  SlI 
systems  based  on  Tandem  TXP  central 
processors,  which  Tandem  refuses  to  cer¬ 
tify  as  Year-2000  compliant,  says  Caneles, 
“even  though  our  testing  . . .  and  SIl’s  test¬ 
ing  has  shown  that  it  will  be  fine.” 

Confident  in  the  current  system’s  com¬ 
pliance  and  the  availability  of  Macintoshes 
and  QuarkXPress  if  problems  crop  up  dur¬ 
ing  the  first  days  of  2000,  Banuelos  sees 
“no  rush”  and  “no  reason  for  Sacramento 
to  make  a  bad  decision”  on  a  new  publish¬ 
ing  system. 

Minor  software  updates  were  required 
at  other  McClatchy  papers.  Thanks  in  part 
to  the  same  Macs  and  XPress  software, 
many  of  the  group’s  newsrooms  appear 
ready  for  the  day  of  reckoning. 

For  example,  the  Raleigh,  N.C.,  News 
ct  Ohsener  already  is  entirely  paginated 
in  XPress,  and  the  Atex  Press2Go  system 
at  the  Star  Tribune  in  Minneapolis,  where 
upgrades  are  expected  to  be  completed 
early  next  year,  also  relies  on  XPress  for 
page  makeup. 

Even  other  papers  that  are  not  entirely 
paginated  use  XPress  for  a  substantial 
amount  of  work,  such  as  covers  and  other 
heavily  designed  pages,  Caneles  says. 

CLASSIFIED  COMPLIANCE 

In  its  Form  lOQ  filing  with  the  U.S. 
Securities  and  Exchange  Commission  for 
the  quarter  ended  Sept.  30,  McClatchy  re-  ^ 
ported  that  its  papers’  classified  ad  sys¬ 
tems  are  under  maintenance  contracts,  and 
that  most  have  or  were  expected  to  get 
updates  believed  to  provide  Y2K  compati¬ 
bility.  So  the  Bees,  won’t  be  changing  out 
their  classified  systems  —  also  from 
System  Integrators. 

The  Bees'  editorial  system  selection 
and  Langdale’s  sentiments  notwithstand¬ 
ing,  SII  came  out  on  top  for  the  classified 
ad  system  recently  installed  at  the  Raleigh 
New's  &  Ohserxer.  The  changeover  may 
come  this  month;  handling  of  ads  for  the 
paper’s  affiliated  area  weeklies  is  likely  to 
follow  in  the  first  quarter  of  next  year, 
according  to  Langdale. 

And  though  McClatchy’s  Anchorage 
Daily  News  upgraded  its  SII  classified 
system  to  Y2K  compliance,  it,  too,  is 
installing  a  new  system  from  Digital  Tech¬ 
nology  International. 

Anchorage  production  director  Ken 
Carter  says  that  during  the  search  for  a 
classified  system,  the  Daily  News  also 
looked  at  replacing  its  SII  newsroom  sys¬ 
tem.  a  project  for  which  a  vendor  will 
likely  be  chosen  by  late  1999.  H 


Cascade,  ATS  in 
marketing  pact 

Cascade  Systems  Inc.,  Andover,  Mass., 
and  Advanced  Technical  Solutions  Inc., 
Wilmington,  Mass.,  will  co-market  their 
respective  content-  and  workflow-man¬ 
agement  software  and  editorial  and  pagi¬ 
nation  systems. 

Cascade  integrates  its  own  and  others’ 
text  and  imaging  systems  for  publishers.  It 
is  currently  creating  a  newsroom  system 
for  its  local  daily,  the  Eagle-Tribune,  in 
North  Andover  {E&P,  Oct.  3,  p.  43).  With 
its  SQL  relational  database  (which  saves 
late  changes  made  within  XPress),  the 
ATS  NewsDesk  II  relies  on  Microsoft 
Word  and  QuarkXPress  —  applications  to 
be  used  by  the  Eagle-Tribune. 

Cascade  CEO  Malcolm  McGrory  says 
NewsDesk’s  tight  integration  with  Cas¬ 
cade  products  will  yield  efficient  work- 
flows.  A  “common  development  philoso¬ 
phy  and  use  of  standards,”  says  ATS  pres- 


PEOPLE 


ident  A1  Edwards,  makes  the  applications’ 
integration  “truly  transparent.” 

CText  acquires 
North  Plains 

CText  Inc.,  Ann  Arbor,  Mich.,  acquired 
North  Plains  Systems  Inc.,  Brampton, 
Ontario,  where  Hassan  Kotob,  formerly 
CEO  of  medical  imaging  software  devel¬ 
oper  Medasys  Inc.,  was  named  CEO.  North 
Plains  operates  at  its  current  headquarters 
as  a  wholly  owned  CText  subsidiary. 

North  Plains  sells  TeleScope  client-ser¬ 
ver  asset  management,  TeleScope. web  Web 
media  management  and  SpyGlass  cross¬ 
platform,  stand-alone  media  asset  manager. 

CText  offers  North  Plains  products  cus¬ 
tomized  for  newspapers.  It  expects  to  ben¬ 
efit  from  North  Plains’  expertise  in  cross¬ 
platform  product  support  and  digital 
image  management.  CText  will  assist  in 
support,  implementation  and  training. 


GETTY  IMAGES 

A  familiar  face  reappeared  at  Nexpo  ’98 
when  GEORGE  SINCLAIR  showed  up 
in  Orlando  as  an  attendee  rather  than  an 
exhibitor,  talking  to  certain  vendors  and 
newspaper  companies  in  his  new  capacity 
as  asset-management  vice  president  at 
London-based  Getty  Images  PLC.  The  in¬ 
ternational  supplier  of  visual  content  com¬ 
prises  the  image  archives  of  Allsport.  Gam¬ 
ma  Liaison,  PhotoDisc,  Tony  Stone  Images, 
Hulton  Getty  and  the  Energy  Film  Library. 

On  Nexpo’s  last  day,  E&P  caught  up 
with  Sinclair  as  he  exited  the  show  floor 
lugging  several  reprints  of  The  New  York 
Times'  first-week  coverage  of  the  April 
1912  sinking  of  the  Titanic.  The  keepsake 
edition  promoted  at  the  New  York  Times 
Syndication  Sales  Corp.  booth  contained 
photos  of  Sinclair’s  great-uncle  Harold. 

Most  recently  managing  director  of 
Integrated  Pre  Press  Solutions.  Sinclair’s 
involvement  with  newspapers  goes  back 
to  Murihead  North  America,  where  he 
was  vice  president  of  the  company  that 
developed  what  was  probably  the  first  elec¬ 
tronic  picture  desk  and  that  contributed  to 
one  of  the  first  computer-to-plate  systems. 
Its  flatbed  scanning  and  recording  equip¬ 
ment  also  became  the  basis  for  an  early 


page  facsimile  system.  When  Crosfield 
took  over  much  of  Muirhead  in  the  1980s. 
Sinclair  consulted  and  held  executive 
management  and  marketing  positions  with 
Hell.  Atex.  Monotype  and  Parascan. 

At  the  same  time,  he  developed  and 
marketed  a  range  of  photographic  and  dig¬ 
ital  imaging  systems  for  the  news  publish¬ 
ing  market,  including  negative-transmis¬ 
sion  and  picture-management  systems 
under  the  Sinclair  brand  name. 

About  70  years  before  Sinclair’s  involve¬ 
ment  with  pioneering  efforts  to  transmit 
news  photos  and  pages,  his  great-uncle 
played  a  central  role  in  an  early  chapter  in 
news  transmission.  Unlike  competitors,  the 
Times  recognized  almost  from  the  turn  of 
the  century  radio’s  importance  in  quickly 
moving  information  over  great  distances. 
Before  the  days  of  microphones  and  modu¬ 
lated  signals,  the  code  tapped  out  by  Titanic 
radio  operators  John  Phillips  and  Harold 
Bride  revealed  the  truth  about  the  disaster 
and  names  of  survivors.  When  the  rescue 
ship  Carpathia  (from  which  the  injured 
Bride  kept  keying)  docked  in  New  York,  a 
Times  reporter  hustled  aboard  on  the  coat¬ 
tails  of  radio-maker  Guglielmo  Marconi  to 
interview  Bride,  whose  first-person  account 
of  the  disaster  the  Times  published. 
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In  Canada,  ‘paid  circulation’ 
isn’t  what  it  used  to  be 


A  new  format  for  reporting  circulation  makes  a  lot  more 
copies  eligible  for  the  title.  Bringing  back  the  penny  press? 


by  Jay  Schiller 

The  Canadian  dollar  isn't  the  only 
thing  worth  less  than  its  American 
counterpart  these  days.  Thanks  to 
the  Audit  Bureau  of  Circulations  (ABC) 
—  and  its  new  definition  of  paid  circula¬ 
tion  and  reporting  formats  north  of  the 
border  —  the  same  can  now  be  said  of 
Canadian  paid  circulation. 

A  Canadian  penny  now  buys  your 
thoughts  —  and  could  qualify  as  payment 
for  a  year’s  home  delivery.  A  dime  can 
now  get  a  decade  and  a  dollar  a  century  of 
ABC-sanctioned  paid  home  delivery. 
Meanwhile  a  Canadian  looney,  or  dollar, 
is  worth  just  65  cents  in  U.S.  dollars.  Do  I 
hear  ten  bucks  for  a  millennium? 

ABC’s  announcement  to  Canadian 
newspaper  members  says  the  ABC  board 
met  last  July,  “acknowledged  the  unique 
nature  of  the  Canadian  marketplace  and 
charged  Canadian  directors  and  staff  “to 
develop  definitions,  formats  and  rules  that 
would  more  effectively  serve  Canadian 
publishers,  advertisers  and  their  agencies.” 

“Unique  nature”  makes  Canadian  news¬ 
papers  sound  like  a  special  education  class 
in  need  of  its  own  “special”  rules,  or  lack 
thereof. 

This  is  not  to  say  that  U.S.  audit  reports 
won’t  be  undergoing  their  own  changes, 
though  more  cosmetic  in  nature.  At  the 
same  meeting,  ABC’s  board  reviewed  var¬ 
ious  reporting  options 
for  U.S.  papers  and 
chose  one  that  would 
add  a  category  —  to  be 
called  “Other 

Circulation”  —  that 
would  be  added  with 
“Total  Paid  Circulation’ 
with  the  sum  being 
reported  as  "Total  Distri¬ 
bution.”  Details  about 
‘other  circulation’  would 
be  reported  in  a  supple¬ 
mental  report. 

The  biggest  differ¬ 


ence  between  reports  for 
U.S.  and  Canadian  papers 
involves  the  definition  of 
“paid  circulation.”  Newspa¬ 
pers  in  both  countries  must 
still  have  70%  of  their  distri¬ 
bution  qualify  as  “paid”  to 
be  eligible  for  membership. 

However,  American  “paid” 
is  still  defined  as  50%  or 
more  of  basic  rates  and  does 
not  include  bulk  distribution. 

Canadian  “paid”  includes 
bulk  and  erases  limits  on  dis¬ 
counting.  That  means  that  if 
you  pay  a  penny  for  a  year’s  subscription, 
all  the  copies  you  get  count  as  “paid.”  In 
practical  terms,  Canadian  papers  can  now 
legitimately  “bulk”  up  their  paid  figures 
without  using  steroids  or  illusory  hotel  dis¬ 
claimer  programs. 

Maintaining  the  illusion  of  Canadian 
member  newspapers  being  at  least  70% 
paid  by  eliminating  limits  on  discounting 
makes  a  mockery  of  the  term  “paid  circu¬ 
lation.”  Think  of  it:  free  publications  qual¬ 
ifying  for  ABC  membership  by  sending 
people  door  to  door  to  collect  1  cent  vol¬ 
untarily  from  70%  of  their  audience. 
Think  of  a  cylindrical  tube  with  a  slot  for 
pennies  installed  on  racks  of  free  papers. 

Audit  risk  is  inversely  proportional  to 
newspaper  rates:  the  lower  the  rate,  the 
higher  the  risk  the  circulation  is  no  good. 

The  risk  of  newspapers 
buying  their  own  circu¬ 
lation  will  go  through 
the  roof  The  only  good 
thing  is  that  Canadian 
newspapers  can  now 
buy  their  own  circula¬ 
tion  at  a  fraction  of  pre¬ 
vious  costs. 

There  are  alterna¬ 
tives  to  the  Elvis-like 
gyrations  necessary  on 
the  part  of  ABC  to 
maintain  the  facade 
that  Canadian  members 


have  70%  paid  circulation. 
One  would  be  to  eliminate 
the  requirement.  The  way  it 
stands,  the  Canadian  defini¬ 
tion  of  “paid”  is  like  the 
debate  in  Washington  over 
the  definition  of  “sex.” 

According  to  Mike 
Lavery,  ABC’s  president  and 
managing  director,  preprints 
contribute  a  smaller  part  of 
advertising  revenues  in 
Canada.  While  Canadian 
advertisers  are  still  interest¬ 
ed  in  identifying  newspapers 
sold  at  50%  or  more  of  basic  rates,  they 
also  support  the  inclusion  in  ABC  reports 
of  data  on  all  copies  sold  and  distributed, 
Lavery  says. 

He  adds  that  readership  is  more  active¬ 
ly  a  component  in  media  buying  decisions 
in  Canada  and  cited  Toronto-based 
Newspaper  Audience  Data  Bank  as  a 
widely  recognized  source  for  such  reader- 
ship  studies. 

Lavery  flatly  denies  that  ABC’s 
Canadian  rule  changes  have  anything  to 
do  with  Business  Publications  Audits 
International’s  (BPA)  recent  merger  with 
the  Canadian  Circulation  Audit  Bureau 
(CCAB). 

However,  Glenn  Hansen,  BPA  senior 
vice  president  of  auditing,  insists  that 
BPA  instituted  similar  changes  for 
Canadian  members  in  May  1998,  well 
before  ABC’s  modifications  took  effect 
last  September.  He  has  no  doubt  that  ABC 
moved  in  direct  response  to  BPA. 

In  addition,  Hansen  said  that  BPA 
expanded  the  changes  worldwide  as  of 
last  September  —  meaning  they  apply  to 
U.S.  newspaper  members.  The  1.400 
fliers  that  BPA  recently  sent  out  to  U.S. 
newspapers  indicates  how  seriously  it  is 
pursuing  ABC’s  membership. 

ABC  has  been  lagging  behind  other 
audit  firms  when  it  comes  to  proposed  for¬ 
mat  changes  on  their  reports.  Companies 
see  Schiller  on  page  53 


Canadian 
papers  can 
now  bulk 
up  their  paid 
circulation 
without  resorting 
to  steroids. 
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www.nnedialnfo.com 


Advertisers  Get  Results  with  Online  Directories  and  City  Guides! 


A  major  study,  conducted  for  The  Editor 
&  Publisher  Co.,  resulted  in  a  110-page 
research  report  authored  by  new  media 
expert  Peter  Zollman. 


Local  and  regional  newspapers’ 
online  services  are  making  money 
from  this  rich  revenue  source. 
And  so  are  their  competitors! 
Shouldn’t  you  be,  too? 


Find  out  how  in  “Online  Directories: 
Pathways  to  Profit?”  For  key  findings 
and  a  sample  of  “what  you  need  to 
know,”  review  the  Executive  Summary  at 

www.medjainfo.com/directories.htm 


Send  me 
Send  me 


E&P  RESEARCH  REPORTS 

copies  of  “ONLINE  DIRECTORIES:  PATHWAYS  TO  PROFIT?”  at  $295  each 
copies  of  “E-COMMERCE:  A  MEDIA  MONEY  MAKER”  at  $295  each 


FOUR  MORE 
REPORTS  FOLLOW  IN 


THE  SERIES  IN  1999 


SPECIAL  Of  FEB  FM  CHARTER  SUBSCRIBERS 

□  I  want  all  six  reports  in  the  1998-99  series  at  the  low  price  of  $1,150.00  (a  35%  savings  -  offer  valid  through  December  15) 
Name  Title 


Company 

Address 

^  i 

City 

State 

Zip 

Phone 

Fax 

?  i 

E-mail 

URL 

P/WiyiENJJMORMAJiQN 

J  My  check  is  enclosed  (U.S.  funds  only,  payable  to  Editor  &  Publisher)  Check  must  be  through  U.S.  bank. 
Bill  my  credit  card  □  AMEX  J  VISA  □  MC  #: _ 


Signature: 


_Exp.Date: 


Mail/Fax:  Michael  Troxler,  The  Editor&Publisher  Co.,  11  W.  19^  St.,  NY,  NY  10011-4234  Tel:  (212)  675-438U  ext.  285  •  Fax:  (212)  929-1894 

CA.  CO,  DC,  IL,  MA,  NY  and  Canada  please  add  appropriate  sales  tax.  International  deliveries  outside  the  U.S.  or  Canada  add  $25  for  delivery  and  handling. 

Order  on  our  Web  site:  www.mediainfo.com 


BS??  CLASSIFIED  ADVERTISING 


11  W  19th  Street.  New  York.  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  michelea@mediainto.com 


FEATURES 

AVAILABLE 


ONE  OF  AMERICA'S  Liveliest  weekly 
columns  just  happens  to  be  about  anti¬ 
ques.  www.antiquetalk.com 

ASTROLCX?Y 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (8(X))  322-5101 
E-mail:  star2020@time-dafa.com 

AUTOMOTIVE 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fox:  (31 2)  397-5500. 


_ ENTERTAINMENT _ 

"Hollywood  Behind  the  Scenes" 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (8(X))  959-9977 

FREE  WWWLINK!  “Fortune  Cookies” 
Attracts  readers  to  your  web  site  Daily! 
Use  on:  Dining,  Dating,  Bingo  pages. 
http://www.time-data.com/fc.html 
Time  Data  Syndicate  (800)  322-5101 


I  WRITE  FOR  FREE 

“Diversions"  the  weekly  3-minute 
comic  short  story.  650  words.  3  recent 
awards.  Recognized  as  the  funniest 
column  in  the  history  of  Western  Civili¬ 
zation. 

Call  for  samples:  (61 9)  435-251 4 
E-mail:  RMarkl  1 202@aol.com 


THOUGHTFUL,  funnv,  weekly  column 
that  gets  readers  talking!  For  samples 
or  information,  see 
www.scribendi.com/samples.htm  or 
call  Chandra  at  (5 1 9)  692-4 1 00 

INTERNET  &  TECHNOLOGY 


TechnologyFatr.Com 

info@technologyfair.com 

www.technologyfair.com 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308 
(909)766-7617 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.Box  1972 
Huntsville,  TX  77342 

CAN  YOU  HACKETT? 

Variety  Puzzles  Since  1 981 
Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Toll  Free 


Editor  &  Pl  BLISHKR  Your  communication  link 
to  the  newspaper  industry  every  week  since  1884. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


24  HOURS -(51 6)  379-2797 
(727)  786-5930  Fax  (51 6)  379-3812 
KAMEN  &  CO.  GROUP  SERVICES 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  ‘Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.BOUTHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http://wftvw.bolitho.com 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-5016 
Wren  Barnett,  South  (828)  698-(X)21 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchose  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630,  No  obligation  of  course. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JMPC,  Est  1 983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90  -  120  days.  Phone  (614) 
889-9747.  hltp://www. jmpc.net 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1  (XX) 

3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
_ Wease  call  to  discuss  your  options  in  a  sale. 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners,  ' 
Bank,  Tax,  Stock,  Assets 


For  a  listing  of 
publications  tor  sale,  go  to 
W¥rw.cribb.com 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage  & 
Appraisals  since  1923 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http://wftvw.bolitho.com 


NEWSPAPERS  FOR  SALE 


BI-MONTHLY  TRADE  NEWSPAPER  cov¬ 
ering  arts  and  crafts  industry  for  sole. 
Covers  20  states  in  the  east  but  can  be 
located  anywhere.  Paper  is  established 
and  growing.  Box  871 1 


CANADIAN  sports/gaming  magazine. 
Bi-weekly.  No  competition.  Blue  chip 
ad  clients.  Strong  distribution.  Fax 
(416)  298-1978  for  more  info. 


COLORADO  PUBLICATIONS  include  a 
weekly,  resort  paper  and  tourist 
guides.  Gross  over  $500,000;  30'^ 
cash  flow.  $750,000.  Same  owners  1 5 
years.  Illness  forces  sale.  Fax  qualifica¬ 
tions  to  Jerry  Brock  (303)  274-0482. 
Phone:  (303)  274-0490. 


NEWSPAPER  BROKERS 


John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman.  MT  59715  email:icribb(§>imt.net 


Leader  in  Sale 
of  Community  K.  W 
Newspapers  | 

Chock  our  Kcfcivnccs  tlBlPF 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
(i731  Oesco  Dr.,  Dalla.s,  TX  7522S 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Monthly  women's  mag¬ 
azine  $250,000,  Community  monthly 
$100,000,  Keys  lifestyle  $195,000; 
NEVADA:  Senior  monthly  $100,000. 
Mayo  Communications. 

(813)  971-2061 


CURRENT  LISTINGS 
GOTO 
cribb.com 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


NH.  AWARD  WINNING  community 
newspaper.  Paid  circulation  high  demo¬ 
graphic  market.  Poised  for  growth.  Box 
08701 ,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazetp@n(iediain1o.com  •  michelea@mediainfo.com 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

UBERTY  GROUP  PUBUSHING  is  aggres¬ 
sively  seeking  newspapers  and 
other  print  pJolication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 


PUBLICATIONS  FOR  SALE 

RETIRING.  20  year  old,  6  times  a  year 
I  springboard  &  platform  diving  maga- 
I  zine.  Part-time  effort,  international 
I  circulation.  Priced  under  $5,000.  Will 
I  train.  (727)  866-9856  or  E-mail  to: 

I  boxer55270@aol.com 

!  TRADE  ASSOCIATIONS 

!  AMERICAN  ASSOCIATION  of  Inde- 
i  pendent  Newspaper  Distributors  -  an 
arganizatian  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


4 
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h 


Get  the  Scoop  First  and  Lick  the  Competition 

AutoTrack"  puts  4  billion  integrated  records  at  your  fingertips. 
Identify,  locate  and  profile  anyone  in  the  nation  right  from  your 
computer.  Call  now  and  try  AutoTrack...FREE. 

1-800-279-7710 


1 


PUBLISHING  SYSTEMS 


AutiiTrack 


TTie  Investigator’s  Edge  - 


<D  1998  DSr  8  a  wfstend  Stmce  U«t  M  MoTisok.  AMoTfack  fUS.  MoTixUP, «  Sana  Marta  of  Dalatoa  la 


.linopress.com 


r  Call:  Rick  Shafranek  at  516*434-2077 
email:  rick.shafranek(2)linopress.com 


Newspaper  Handling  Systems  ■  Did  you  know...  9?? 


■  Conveying  aStacking  aWrapping 

■  Strapping  a  Cart  Loading  a  Controls 


For  The  Best  Call! 


Quipp  Systems,  Inc. 

4800  NW  157th  Stt«ef 
Miami,  FL  33014-6434 
Phone:  (305)  623-8700 
Fax:  P05)  623-0980 
www.quipp.com 


37.49%  of  all  stops  (excluding 
non-payment)  are  the  result  of 
product  related  reasons. 

Source:  Ver-A-Fast  Corporation,  1998  data 
1-800-327-8463 


For  Business  Card  advertising,  call  (212)  675-4380,  exL  171, 170 

Contract  rates  available 


www.mediainfo.com 


EDITOR  &  PUBLISHER  /  DECEMBER  5.  1998 
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EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 

CRAWFORD  GRAPHICS 
4042  Butler  70  Series  1 1 ,000 
320  Kansa  2  in  1 ,  trimmers 
_ (931)762-2222 _ 

LEAF  EQUIPMENT:  4-Mac/Leaf  cards 
with  Fiber  interface.  $1000  each.  Also 
1  -Leaf  server.  $  1 500.  (509)  549-5476. 
The  Spokesman-Review 

MAILROOM 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


MULLER  MQDEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501)  967-3595 


PRE-OWNED  AAAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


_ MAILROOM _ 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
I  (800)  356-4886. 

www.midamericagraphics.com 
I  E-mail:  dkgeorge@midamerica- 
i  graphics.com 

I  NEWSPRINT  FOR  SALE 

30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
I  (949)  644-266 1 ,  Fax  (949)  644-0283 

I  PRESSES 

!  8  UNIT  HARRIS  V-15D  Press,  22  3/4" 

I  cut-off  1981,  Brush  Damping,  3  units 
equipped  with  running  circumferential 
register.  One  JF-25  folder  equipped 
with  upper  former  and  Quarter  falder. 

!  Complete  press  with  8  position 
rollstands.  75  H.P.  motor  and  drive. 

I  Currently  printing  very  good  quality. 

1  Can  be  seen  running.  Available  now. 

I  Please  call  (360)  629-9170.  All 
!  messages  returned.  $275,000. 

!  CRAWFORD  GRAPHICS 

!  Cammunily  units  C/SC/SSC 
I  4042  Butler  70  Series  (93 1 )  762-2222 

FOR  SALE: 

1  Harris  VI 5A  Printing  Unit,  1986 
with  Brush  Dampening  $25,CKX)  USD 
1  Baldwin  105  Count-O-Veyor,  re-built 
$8,000  USD.  Contact: 

Canadian  Web  Consultants  Limited 
(905)841-8523 


_ PRESSES _ 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
I  Color  or  Daily;  GOSS  Community 
!  Urbanite  Metro;  SOLNA  D30  C96 

i  Tel:  (91 3)  648-2000 

I  Fax:(913)648-7750 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)256-7607 


PRESSES 


!  (D 

j  I  WWW.inlandnews.COM  j  j 


_ PRESSES _ 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 

WANTED  TO  BUY 

CRAWFORD  GRAPHICS 
Wanted:  Community  Units 
C/SC/SSC/Folders  (931 )  762-2222 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher /Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


WANTED:  METAL  OUTDOOR  RACKS 
Call:  Thomas  Fair 
(281)847-9503 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


INDUSTRY 

SERVICES 


BUSINESS  CONSULTANTS 

24  HOURS -(51 6)  379-2797 
(727)  786-5930  Fax  (51 6)  379-3812 
KAMEN  &  CO.  GROUP  SERVICES 


CIRCULATION  SERVICES 

1  ALTERNATIVE  THAT  WORKS 
CIRCULATION  DEVELOPMENT,  INC.  | 
Newspaper  Telemarketing  Specialists 

(800)  247-2338  ! 

wv/w.circulation.net  ! 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 

BLENKARN  TELEMARKETING 
•Auto  pay  experts 
•Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  21 8-6731 

CIRCULATION  MARKETING  GROUP  1 

Specializing  in  on-site  and  long  ; 

distance  telemarketing  since  1 989. 

Call  Cherry  Coleman  (912)  336-2700  | 

NEWSPAPER  EXECUTIVE  SEARCH  ^ 


CIRCULATION  SERVICES 

CIRCULATION  SERVICES,  INC. 
20%  Minimum  Paid  Telemarketing 
Comprehensive  Verification  Reports 
Andrew  Orr  (888)  343-0470 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


JOHN  A.  BURKE 
New  York/New  Jersey 
•Crew  Sales/Training 
•Telemarketing 
•Street/Store  Merchandising 

Phone/Fax  (51 6)  588-2735 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  357-1008 


NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

1 

“Executive  search,  recruitment  and 

nii 

placement  services. ..to  fit  your  needs.” 

Haas,  Watkins  &  Associates 

713-977-8955  Fax  713-977-9656 

e-mail:  rhaas^rhaas.com 

Ron  Haas  | 

CIRCULATION  SERVICES 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 
Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(800)  671-1230  mpbarton@aol.com 


SPEQRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
•NIEfund  raising 

Call  Doug  Reese  at  (800)  972-6778 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.com 


OPERATIONS  CONSULTANTS 


FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (727)  586-3509 
Walt  Hempton,  Consultant 
Print  Media  &  Graphics 

PRESSROOM  SERVICES 

CRAWFORD  GRAPHICS 
Community  Unit  Perfectionist 
Repair  -  Training  -  Consulting 
Correct  Your  Printing  Problems  Today 
(931)762-2222 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

AAASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


TRAINING 


ADVERTISING  SALES  TRAINING 
!  Proven  results  in  increasing  ad  volume, 
I  new  contracts,  ad  count,  reductions  in 
I  errors  and  customer  retention.  We 
j  build  teams  that  get  results! 

'  Call  ProMax  Training 

i  &  Consulting,  Inc.  (800)  898-0444 


SHOW  US  YOUR  COLOR! 
Contact  E&P's  Clossified 
Department  if  you  like 
what  you  see. 

(212)  675-4380x171 

hazelp  @  mediainfo.com 
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CLASSIFIED 


HELP  WANTED 


_ ACADEMIC _ 

JOURNALISM  -  The  American  Univer¬ 
sity  in  Bulgaria,  a  highly  competitive 
liberal  arts  college  in  congenial  and 
picturesque  Blagoevgrad,  seeks  an 
experienced  professional  with  a  grad¬ 
uate  degree  to  teach  beginning  and 
advanced  print  journalism  classes. 
AUBG  offers  a  competitive  salary  and 
the  possibility  of  a  renewable  contract. 
Applications  will  be  considered 
beginning  December  20.  Send  cover 
letter,  vita,  names  of  three  references, 
and  five  examples  of  your  journalistic 
work  to  AUBG  Journalism  Job  Search, 
304  South  Jefferson  Street,  Lexington, 
VA  24450.  AUBG  is  an  equal  oppor¬ 
tunity  employer. 

SCRIPPS  HOWARD  Ph  D.  FELLOWS 

The  E.W.  Scripps  School  of  Journalism 
at  Ohio  University  seeks  mid-career  pro¬ 
fessionals  from  advertising,  broadcast 
news,  magazines,  newspapers,  and 
public  relations  to  be  the  first  Scripps 
Howard  Teaching  Fellows  in  its  three- 
year  Ph.D.  program.  The  program, 
among  the  best  in  the  country  in 
mass  communication,  will  pay  fellows 
$1 5,000  a  year  plus  tuition,  renewable 
for  two  years.  Master's  required. 

Contact  Patrick  S.  Washburn 
(740)  593-2593 
Program  information: 
www.scripps.obiou.edu 
Applications: 

www.ohiou.edu/~gradstu/apps.htm 
Deadline:  February  1 5 


THE  DEPARTMENT  OF  JOURNALISM 
at  the  University  of  Wisconsin 
Oshkosh  seeks  a  tenure  track  assistant 
professor  to  teach  undergraduate 
courses  in  the  news-editorial  sequence 
beginning  Fall  1999.  The  ACEJMC- 
accredited  department's  needs  include 
instruction  of  reporting,  editing,  mag¬ 
azine  editing  and  production 
classes.  Familiarity  with  computer 
application  in  the  journalism  field  such 
as  on-line  journalism  or  web  site 
development  and  the  ability  to 
supervise  Macintosh  computer  labs 
also  are  essential.  Ph  D.  plus  significant 
professional  experience  preferred. 
Candidates  with  a  master's  degree  and 
significant  recent  professional  experi¬ 
ence  also  will  be  considered.  Pro¬ 
fessional  and  scholarly  development 
leading  to  tenure  is  expected.  UW 
Oshkosh  has  a  Faculty  Development 
fund  to  help  support  research  and  pro¬ 
fessional  growth.  Send  letter  of  applica¬ 
tion,  resume  and  the  names  of  three 
references  to  Mike  Cowling,  Chair, 
Search  Committee,  Department  of 
Journalism,  University  of  Wisconsin 
Oshkosh,  Oshkosh  Wl  54901 .  Applica¬ 
tion  deadline:  January  30,  1 999. 
AA/EOE 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


_ ACADEMIC _ 

THE  JOURNALISM  PROGRAM  at 
Emory  University  invites  nominations 
and  applications  for  two,  three-year 
senior  lectureships  in  reporting  and 
news  writing  beginning  1  September 
1 999.  The  ideal  candidate  for  either  of 
these  positions  will  possess  a  Master's 
I  or  other  advanced  degree,  10  years' 

]  reporting  experience,  enthusiasm  for 
teaching  and  an  outstanding  record  in 
j  specialized  reporting.  The  distin- 
j  guished  journalists  selected  will  teach 
!  undergraduate  courses  in  reporting 
i  and  other  subjects.  They  also  will 
advise  students  about  reporting  and 
j  news  writing  internships. 

I 

i  Emory  aspires  to  create  a  journalism 
program  committed  to  encouraging  an 
international  perspective  and  devel- 
I  oping  on  interdisciplinary  curriculum, 
i  Send  a  letter  of  interest  (no  telephone 
calls,  please),  a  resume  and  the  names, 
addresses  and  telephone  numbers  of 
I  three  references  to  Loren  Ghiglione, 

I  Director,  Journalism  Program,  Emory 
I  University,  S414  Callaway  Center, 
j  Atlanta  GA  30322.  Review  of  applica- 
i  tions  will  begin  January  1,  1999. 
j  Emory  University  is  an  Equal  Opportu¬ 
nity/Affirmative  Action  employer 
encouraging  diversity. 

Visit  our  home  page: 

I  www.emory.edu/ 

COLLEGE/JOURNAUSM/ 


ADMINISTRATIVE _ 

ASNE  DIVERSITY  DIREaOR 

■  The  American  Society  of  Newspaper 
I  Editors  seeks  candidates  for  the  posi- 
^  tion  of  diversity  director  to  work  in  the 
Society's  headquarters  in  Reston,  VA. 
Daily  newspaper  experience  and 
involvement  with  newsroom  diversity 
required.  A  varied  and  challenging 
position,  duties  include  administering 
j  programs  intended  to  increase  the  flow 
I  of  racial  and  ethnic  minorities  into 
1  newsrooms,  articulating  the  case  for 
!  newsroom  diversity,  and  generating 
written  materials  to  help  editors 
i  manage  diverse  staffs.  Travel  required. 

'  Job  description  is  published  on  ASNE's 
i  Web  site  www.asne.org/kiosk/news/ 
98ddannounce.htm 

Pleasant,  professional  atmosphere  at 
^  the  American  Press  Institute  building. 
Exceptional  benefits  package.  Equal 
opportunity  employer.  Reply  by 
December  31  to  ASNE  Executive 
Director,  1 1 690B  Sunrise  Valley  Drive, 

'  Reston,  VA  201 91 -1409. 

;  _ Fox  (703)  453- 11 33 _ 

<  IREX,  a  leader  in  international  educa¬ 
tion  and  training,  seeks  senior  media 
:  professionals  to  fill  long-  and  short- 
,  term  advisor  positions  in  Belarus  and 
Bosnia  under  its  Professional  Media 
Program,  funded  by  USAID.  The  ideal 
candidate  is  an  experienced  pro¬ 
fessional  with  business  and/or  joumal- 
t  ism  experience  in  print  media.  The 
advisor  serves  as  an  in-country  pro- 
I  gram  representative  and  develops  pro¬ 
grams  that  foster  independent  media. 
CEE  experience  and  local  and/or 
Slavic  language  skills  desirable.  Fax  or 
'  E-mail  resume  and  cover  letter  to: 

'  Personnel/Bel,  (202)  628-81 89  or 
promedia@irex.org 


I 


ACADEMIC 


ACADEMIC 


Sm’^RlB'tflSl^L  OF  COMMUNICATIONS 


The  Park  Distinguished  Chair  In  Communications 

THE  ROY  H.  PARK  SCHOOL  OF  COMMUNICATIONS  at  Ithaca 
College  seeks  applications  and  nominations  for  the  Park  Distinguished 
Chair  in  Communications.  Endowed  by  the  Park  Foundation,  this  is  a 
twelve-month,  non-tenure  eligible  appointment  at  the  rank  of  Professor. 
The  initial  term  is  two  years  and  is  renewable  for  an  additional  two  years, 
pending  satisfactory  performance  and  assessment.  Salary  is  open  and 
competitive,  depending  upon  experience  and  qualifications. 

A  PH.D.,  M.F.A.,  OR  MASTER'S  DEGREE  required  in  commu 
nications  or  related  field.  Applicants  must  also  have  a  strong  record  of 
professional  accomplishment  in  one  or  more  of  the  following  areas:  1 . 
creative  applications  of  media  and  technology,  including  video,  audio, 
multimedia  design  and  production,  and/or  scriptwriting;  2.  media 
policy  and  management.  Primary  teaching  responsibilities  will 
correspond  to  the  individual's  area  of  expertise.  The  candidate  must 
have  experience  with  and/ar  commitment  to  working  with 
undergraduate  students  in  a  program  which  blends  liberal  arts  study  with 
professional  communication  theory  and  practice. 

THE  INDIVIDUAL  WILL  have  a  range  of  opportunities  to  work 
individually  or  with  Park  School  personnel.  These  include,  but  are  not 
limited  to,  working  with  School  co<urricular  media  developing  specific 
seminars  and  workshops,  actively  and  formally  critiquing  student  co- 
curricular  work,  and  assisting  in  the  production  of  co<urricular  content; 
developing  and  maintaining  an  applied  research  and/or  creative 
program  incorporating  both  internal  and  external  funding;  developing 
special  seminars,  institutes,  and  workshops  for  working  professionals, 
communication  educators,  and  scholars;  working  with  the  Dean  and 
faculty  to  bring  communication  professionals  and  schalars  to  campus  for 
guest  lectures,  seminars,  and  workshops;  developing  a  variety  of  public 
programming  initiatives  in  the  Park  School. 

THIS  ENDOWED  POSITION  is  the  second  of  two  Park  Distinguished 
Chairs  made  possible  through  the  generosity  of  the  Park  Foundation.  In 
addition  to  the  Chairs,  the  Park  Foundation  also  supports  undergraduate 
scholarships,  a  Distinguished  Visitars  Program,  and  capital  equipment 
acquisitians  in  the  Park  School  of  Communications. 

NOMINATIONS  AND  APPLICATIONS  should  be  sent  to  Dr.  Thomas 
W.  Bohn,  Dean,  Roy  H.  Park  School  of  Communications,  Ithaca  College, 
Ithaca,  New  York,  1 4850-7250.  Telephone  (607)  274-3895;  fax  (607) 
274-1 108.  Screening  begins  January  18, 1999 and  will  continue 
until  the  position  is  filled. 

ROY  H.  PARK  SCHOOL  OF  COMMUNICATIONS  is  one  of  five 
Schools  within  Ithaca  College  and  enrolls  approximately  1 ,200  students 
in  three  undergraduate  departments  (Television-Radio,  Cinema  and 
Photography,  and  Organizational  Communication,  Learning,  and 
Design).  The  School  also  offers  a  B.A.  in  Journalism,  a  B.S.  in 
Telecommunications  Management,  a  B.F.A.  in  Film,  Photography,  and 
Visual  Arts,  and  a  B.A.  in  Media  Studies.  The  Graduate  Studies  program 
offers  a  M.S.  in  Communications.  Recent  grants  from  the  Park 
Foundation  and  a  bequest  from  James  B.  Pendleton,  totaling  over  $27 
million,  have  provided  the  Park  School  with  state-of-the-art 
communication  facilities  in  addition  to  undergraduate  scholarships, 
endowed  Chairs,  and  expanded  public  programming. 

Ithaca  Couege  is  an  independent  residential  comprehensive 

COLLEGE  WITH  AN  UNDERGRADUATE  ENROLLMENT  OF  APPROXIAAATELY 
5,600  STUDENTS  LOCATED  IN  THE  FiNGER  LAKES  REGION  OF  CENTRAL  NEW  YORK. 

Ithaca  College  is  an  equal  opportunity  affirmative  action  employer. 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

INTER  PRESS  SERVICE  (IPS),  an  inter¬ 
national  news  agency,  is  looking  for  a 
(Jynamic  Director  General  to  lead  the 
organization  into  the  21st  Century.  A 
qualified  Director  General  must  com¬ 
municate  within  the  IPS  network; 
oversee  the  institutional  affairs  and 
corporate  health  of  IPS;  evaluate  the 
news  services,  find  non-traditional 
sources  of  funding  and  cultivate 
new  areas  of  co-operation  with 
development  action  programmes; 
and  represent  IPS  internationally.  A 
qualified  candidate  must  have  an 
advanced  university  degree;  strong 
management  skills,  fundraising  abilities 
and  marketing  experience;  knowledge 
of  new  information  technologies  and 
experience  in  international  relations. 
Knowledge  of  English  and  Spanish  is 
essential,  and  French  is  preferred.  For 
additional  information,  please  call  Ms. 
Claudia  Diez  de  Medina  at  IPS-Rome. 
01 1  (39-06)  485-692  or  487- 1 363,  or 
E-mail  at  kosi@ips.org 


MORRIS  NENMSPAPER  CORPORA¬ 
TION  is  seeking  Publishers  and  Gen¬ 
eral  Managers  for  acquisitions/start- 
ups.  Daily  and  Non-Daily  Newspa¬ 
pers,  shoppers,  specialty  publications. 
Free  and  Paid. 

Send  Resume  to: 

Publishers 

Morris  Newspaper  Corporation 
P.O.Box  8 167 
Savannah,  GA  31 41 2 


_ ADMINISTRATIVE _ 

PUBLISHER 

Are  you  ready  for  your  next  challenge? 
This  ad  is  for  an  individual  that  is 
I  enterprising  and  wants  to  be  in  a  posi- 
j  tion  to  make  a  positive  contribution  to 
I  their  business  and  to  their  community, 
j  New  England  Newspapers,  Inc.,  with 
I  operations  in  \A/estern  Massachusetts 
I  and  Southern  Vermont,  seeks  a  highly 
I  motivated  publisher  to  lead  one  of  their 
I  8,000  plus  daily  circulation  newspa- 
j  pers.  Our  newspapers  are  located  in 
I  America's  Premiere  Cultural  Resort 
I  area  with  year  round  activities.  Enjoy 
music,  theater,  opera,  and  ballet  in  the 
I  summer  and  ski,  sled  and  skate  in  the 
winter. 

Are  you  a  leader  with  the  ability  to 
motivate  and  communicate  with  others? 
j  Do  you  have  experience  at  meeting 
j  and  managing  budgets?  Are  you  a 
marketing  professional?  Do  you  want 
I  to  be  rewarded  for  your  skills  and  your 
j  accomplishments?  Do  you  want  to  be 
in  control  of  your  own  success?  We 
invite  you  to  join  our  team.  Please  send 
I  resume  with  references  and  cover  letter 
!  to; 

New  England  Newspapers,  Inc. 

Attn:  Alinda  Shank 
P.O.Box  11 71 

i  Pittsfield,  MA  0 1 202 

j  E-mail:  ashank@medianewsgroup.com 
Fax:  (413)442-7611 


MERGERS  &  ACQUISITIONS  -  Midwest 
We  are  seeking  a  well  connected,  pub¬ 
lishing  saavy,  deal  maker  (creator)  to 
rouna  out  our  national  team.  Contact: 
Larry  Grimes,  W.B.  Grimes  &  Company, 
(301)  253-5016.  Since  1959-Over  750 
sold. 


ADVERTISING  ADVERTISING 


ASSISTANT  CLASSIFIED  MANAGER/ 
PHONE  ROOM  SUPERVISOR 

FULL-TIME 

Immediate  opportunity  for  individual  to  be  responsible  for  generating 
classified  line  advertising  revenue  for  department  and  assist  manager 
in  developing  new  sources  of  revenue.  Supervises  telemarketing  efforts 
of  staff  including  sales  and  special  sections.  Handles  training  of  all 
phone  room/telemarketing  staff  and  fields  customer  complaints. 
Assists  classified  manager  in  developing  new  ideas,  budgeting,  and 
hiring.  Oversees  operation  of  department  in  manager's  absence. 

Newspaper  knowledge  regarding  the  amount  of  classified  required  for 
paper  including  special  sections  and  pages  normally  acquired  through 
2-4  years  directly  related  experience,  plus  1  -2  years  managerial  or 
supervisory  experience  required.  General  knowledge  of  office  proce¬ 
dures  and  basic  to  intermediate  level  computer  keyboard  skills 
necessary.  Must  possess  valid  operators  license  with  no  more  than  two 
points  for  two  years. 

Applyto 

Corporate  Headquarters 
438  W.  Patrick  Street 
Frederick,  MD  21701 
Or  FAX  Resume  to:  (301 )  662-1 746 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


_ ADVERTISING _ 

I  AD  DIRECTOR:  We're  looking  for  on 
j  accomplished  soles  executive  who's 
ready  to  run  the  show.  Your  chance  to 
build  a  team,  make  your  mark,  pros- 
I  per.  Company  has  109-year  track 
,  record,  solid  national  backing,  big 
!  plans.  We're  the  Daily  Report,  the 
I  daily  business  newspaper  for  Georgia 
lawyers,  part  of  the  nation's  largest 
;  legal/business  news  chain.  No  one 
can  touch  our  high  standards  or  reader 
demographics.  You'll  have  responsibil¬ 
ity  over  display,  classified,  custom  law 
firm  publishing.  You'll  be  given  much 
discretion,  and  much  support.  Must 
know  business-to-business  selling, 
marketing,  budgets,  spreadsheets. 
Supervise  staff  of  five.  Bose  plus  incen- 
I  lives  plus  excellent  benefits.  Send 
!  resume,  compensation  requirements  to 
Box  326,  Daily  Report,  1 90  Pryor  Street, 
S.W.,  Atlanta,  GA  30303,  fax  (404) 
523-5924,  E-mail  to; 

richard.gard@counsel.com 
I  No  calls,  please 

ADVERTISING  DIRECTOR 

1  HERE  is  a  place  where  you  can  make  a 
I  difference!  The  Weekly,  an  entertain¬ 
ment-oriented  newspaper  in  Toledo,  to 
debut  in  '99.  Must  have  entrepreneur¬ 
ial  spirit.  Tremendous  potential.  Help 
us  reach  it!  Resumes:  Russ  Lemmon, 

I  6826  Sunridge  Lane,  Holland,  OH 
!  43528.  Inquiries:  lemmon@aol.com 


ADVERTISING  DIRECTOR 

We  ore  seeking  a  dynamic,  goal- 
oriented  manager  who  is  looking  for 
an  opportunity.  The  candidate  we  want 
should  be  a  leader  and  a  motivator. 
This  individual  must  have  excellent 
interpersonal  skills.  This  is  a  high  vis¬ 
ibility  position  with  a  group  of  weekly 
newspapers  in  a  very  competitive 
market.  You  must  have  successful 
newspaper  management  experience  to 
be  considered.  We  offer  a  generous  com¬ 
pensation  package  for  the  right  indi¬ 
vidual.  Please  send  your  resumes  with 
a  cover  letter  to  The  Record,  P.O.  Box 
1 5270,  Hackensack,  NJ  07601 . 


,  ADVERTISING  DIREaOR 

1 

We  are  looking  for  a  results-  and  goal- 
I  driven  manager  to  direct  an  advertis- 
;  ing  department  staff  of  1 0.  We  are  a 
six-day,  6,100-circulation  afternoon 
;  newspaper  in  an  exciting,  growing 
I  retail  market.  Strong  newspaper 
advertising  sales  experience,  man- 
I  agerial  and  organizational  abilities 
j  required.  We  offer  a  lucrative  com¬ 
pensation  plan,  with  base  salary  and 
commission,  and  good  benefits,  includ¬ 
ing  one  of  the  best  profit-sharing  retire¬ 
ment  plans  around.  Send  resume  and 
references  to  John  D.  Montgomery,  The 
Ottawa  Herald,  1 04  S.  Cedar,  Ottawa, 
KS  66067.  Or  fax  to;  (785)  242-9420 
or  E-mail  to: 

'  jmontgomery@ottawaherald.com 


Your  wealth  is  where  your  friends  are 

Plautus 


_ ADVERTISING _ 

ADVERTISING  SALESPERSON,  mini¬ 
mum  2  years  experience,  needed  by 
Zane  5  group  to  become  part  of  man¬ 
agement  with  superb  profit-sharing,  com¬ 
missions  and  best  benefits.  Up  to 
$44,000  base  salary.  Must  be  strong 
on  layouts,  have  a  love  for  selling  and 
working  with  people,  and  able  to 
inspire  o  small-town  staff  in  Heartland 
America.  Send  letter  that  describes 
your  accomplishments  and  goals, 
along  with  a  resume  to  Box  08693, 
Editor  &  Publisher. 


j  CLASSIFIED  ADVERTISING  MANAGER 

j  New  position  directing  the  inside  and 
outside  classified  sales  teams  at  a 
27,000  daily  on  Florida's  beautiful 
Treasure  Coast.  Reports  directly  to  pub¬ 
lisher  with  staff  of  8  in  highly  com¬ 
petitive  market.  Previous  classified 
sales  and  management  experience  a 
must!  Excellent  benefits,  include  401  (k) 
and  pension.  Salary  range:  $38,000 
to  $42,000  plus  15%  bonus  opportu¬ 
nity.  Here's  your  chance  to  build  a 
classified  department  the  way  it  should 
be  done!.  Apply  by  12/15/98  to 
I  Maureen  Saltzer,  The  Tribune,  600 
I  Edwards  Road,  Fort  Pierce,  FL  34982 
j  or  maureen_saltzer@link.freedom.com 
Check  us  out  at  www. stluciecounty.com 

I  CLASSIFIED  ADVERTISING  MANAGER 
for  established,  dominant  mid-sized 
daily  in  fast-growing  market.  We  want 
an  experienced  can-do  leader  with  the 
j  knowledge  and  commitment  to  develop 
our  classified  section.  This  is  a  great 
opportunity  for  the  right  person.  Live  in 
one  of  America's  most  attractive  cities 
I  for  a  Pulitzer  Community  Newspaper, 
j  Respond  by  sending  a  cover  letter  and 
resume  to  Publisher,  The  Daily 
Herald,  P.O.  Box  717,  Provo,  UT 
I  84603.  Fax:  (801 )  344-2982.  E-mail: 
kparkins@gw.stlnet.com  Competitive 
compensation  and  benefit  package. 


NEWS 

Makes  The  Difference 

I 

i  ♦  E(jitor  &  Publisher  is 
i  NOT  a  monthly  journalism 
I  review. 

1  ♦  Editor  &  Publisher  is 

I  NOT  a  monthly  associa- 
I  tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

I  EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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HELP  WANTED 


_ ADVERTISING _ 

MANAGE  A  WINNING  TEAM! 

ADVERTISING  SALES  MANAGER 

Exciting  rewarding  sales  opportunity  to 
manage  an  outstanding  sales  team. 
High  profile  position  with  excellent 
opportunity  for  executive  growrth. 
Large,  respected  publisher  with  prcxiuct 
ranked  #1  in  U.S.  Set  strategic  direc¬ 
tions,  grow  business  partnerships,  meet 
established  goals,  guide,  support,  and 
train  sales  staff.  Successful  track  record 
of  achieving  goals  and  motivating  a 
sales  group  is  a  must!  Compensation 
includes  attractive  salary,  bonus,  fully 
paid  medical/dental  benefits,  401  (k), 
expense  account,  laptop  and  more... 
Reply  to  Box  08705,  Editor  &  Pub¬ 
lisher. 


REAL  ESTATE  SALES  MANAGER 

Does  the  following  criteria  describe 
you? 

•Dynamic,  energetic  sales  professional 
•Proven  track  record  in  managing  an 
established  real  estate  sales  team 
•Knowledgeable  of  real  estate  industry 
trends 

•Ready  for  a  new  and  exciting  career 
opportunity 

If  so,  there's  an  opportunity  at  a  Mid- 
Atlantic  based  newspaper  waiting  for 
you!  As  the  leading  daily  newspaper  in 
the  market  (circulatian:  D-320/S-476) 
this  position  offers  great  challenge  and 
reward  to  the  individual  seeking  to 
advance  their  career. 

We  offer  a  very  competitive  salary  and 
benefits  package  in  a  long  established 
and  highly  respected  newspaper  com¬ 
pany. 

Please  forward  your  resume  and  letter 
of  interest  to  Box  08707,  Editor  &  Pub¬ 
lisher. 


RETAIL  AD  MANAGER  sought  by  daily 
40,000-circulation  newspaper.  Must 
be  able  to  train,  motivate,  and  lead  our 
retail  sales  staff  to  the  highest  market 
share  possible.  Strong  marketing  skills 
a  plus.  Please  send  your  resume  and 
cover  letter  telling  us  about  yourself 
and  your  accomplishments.  Reply  in  con¬ 
fidence  to  Advertising  Director,  Gaston 
Gazette,  P.O.  Box  1538,  Gastonia, 
NC  28053. 


SMALL  DAILY  NEWSPAPER  in  rural 
northeastern  Nevada  has  an  imme¬ 
diate  opening  for  an  experienced 
outside  sales  representative.  We  are  a 
progressive  family  owned  newspiaper 
with  a  great  benefit  package  including 
medical  and  profit  sharing.  Salary  is 
base  plus  commission.  Position  requires  2 
to  5  years  sales  experience  in  media  or 
related  field. 

Send  or  fax  resumes  to: 

Elko  Daily  Free  Press 
3720  Idaho  Street 
Elko,  NV  89801 
Fax;  (702)  738-2215 
Attn:  Kathy  Dodge 


_ ADVERTISING _ 

SEEKING  ENERGETIC  individual  to 
lead  this  50,000  daily  forward  to  new 
challenges  and  opportunities.  Respon¬ 
sible  for  developing  sales  staff 
through  creative  business  development 
initiatives,  motivation  techniques  and 
creation  of  new  products  and  services. 
If  you  are  interested  in  joining  a  win¬ 
ning  team,  send  resume  and  references 
to  Human  Resources,  Abilene  Reporter- 
News,  P.O.  Box  30, 4^ilene,  TX  79604. 
mercierd@abinews.com 


_ ART/EDfTORIAL _ 

TALENTED  ARTIST  URGENTLY 
NEEDED 

If  you  do  not  mind  moving  to  where  the 
pace  is  slow,  the  waters  are  blue  and 
the  beaches  are  sandy  white;  then  this 
odis  for  you! 

The  St.  Kitts  Nevis  Observer  News 
Paper  and  it's  sister  company  Nevis 
Printing  Ltd.  require  a  design  and 
layaut  artist.  Applicants  must  have  a 
track  record  of  proven  ability,  a  degree 
in  fine  arts  or  similar  and  a  track 
record  of  stability.  Fax  resume  to: 
(869)  469-5891  or  mail  to  P.O.  Box 
510,  Charlestown,  Nevis,  West  Indies. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
Growing  Central  Florida  daily  and 
shoppers  seeking  experienced  pro¬ 
fessional  with  demonstrated  marketing 
and  leadership  skills.  The  News  Chief, 
P.O.  Box  1440,  Winter  Haven,  FL 
33882. 


CIRCULATION  DIRECTOR  needed  at 
1 4,500  Cox  daily  in  eastern  N.C.  Also 
supervise  marketing  and  mailroom. 
Geac  experience  very  helpful.  Great 
ideas  required!  New  building,  com¬ 
puters.  Advancement  possible.  Send 
resume  to  Rip  Woodin,  P.O.  Box 
1 080,  Rocky  Mount,  NC  27802. 


CIRCULATION  MANAGER 
The  Ukiah  Daily  Journal  (8,000  circula¬ 
tian  6  day  Daily,  Monday-Friday  PM, 
Sunday  AM)  is  seeking  a  hands  on, 
energetic  Circulation  Manager.  Reports 
to  the  Publisher. 

Candidates  should: 

•have  previous  District  Manager  expe¬ 
rience  with  a  proven  track  record 
•be  sales  oriented 
•be  familiar  with  ABC  regulations 
•mailroom  experience  is  a  plus 

Applicants  should  also  have  good 
communication  skills,  understand  the 
value  of  customer  service,  and  be  able 
to  create  and  implement  monthly  car¬ 
rier  promotions. 

Ukiah  is  2  hours  north  of  San  Fran¬ 
cisco  in  beautiful  Mendocino  County 
with  a  wide  variety  af  cultural,  recrea¬ 
tional,  and  educational  opportunities. 
Send  cover  letter,  resume,  and  salary 
history  to  Dennis  Wilson,  publisher, 
Ukioh  [Jaily  Journal,  590  S.  School  Street, 
Ukiah,  CA  95482  Fox:  (707)  468-3545 
E-mail;  udjpub@saber.net 

Deadline  for  applications: 

Monday,  December  21 


_ CIRCULATION _ 

CONSUMER  SALES  MANAGER 

Cox  Ohio  Publishing,  parent  company 
of  the  Dayton  Daily  News  and  Spring- 
field  News-Sun,  both  daily  morning 
newspapers  in  Ohio,  is  currently  seek¬ 
ing  a  qualified  individual  to  assume  the 
role  of  Consumer  Sales  Manager.  This 
dynamic  position  provides  the  oppor¬ 
tunity  to  work  alongside  an  innovative 
marketing  and  sales  team.  Respon¬ 
sibilities  encompass  a  majority 
of  the  sales  production  in  the  circula¬ 
tion  department,  including  kiosk,  direct 
mail,  inserts  and  special  events.  This 
highly  motivated  individual  must  hove 
knowledge  of  sales  plans,  including 
budgets  and  volume  targets  and  would 
also  be  responsible  for  recruiting  and 
developing  a  quality  independent  sales 
team  for  kiosk  production,  while  estab¬ 
lishing  partnerships  with  area  stores  to 
increase  overall  market  penetration. 
The  ideal  candidate  would  possess 
strong  leadership  skills  and  have  the 
ability  to  motivate,  guide  and  effectively 
communicate  with  staff. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Shawn  DeWeese,  Sales  Director 
Cox  Ohio  Publishing 
45  South  Ludlow  Street 
Dayton,  OH  45402 


THE  NEWS-JOURNAL  is  accepting 
resumes  for  a  second  number  two  posi¬ 
tion  with  our  circulation  department. 
The  News-Journal  is  a  family  owned 
100,000  daily  newspaper  located  in 
Daytona  Beach,  Florida.  This  position 
will  assist  our  corporate  circulation 
director  by  managing  roughly  one  half 
of  all  circulation  responsibilities.  This  is 
an  ideal  position  for  a  key  circulation 
manager  or  a  circulation  director  working 
with  a  smaller  newspaper.  Candidates 
should  have  a  minimum  of  five  years  of 
circulation  management  experience. 
Knowledge  of  GEAC  software  and  com¬ 
puter  skills  is  a  plus.  If  interested,  mail 
your  resume  and  salary  expectations  to 
Doug  Davis,  corporate  director  of 
circulation.  The  News- Journal,  P.O. 
Box  2831 ,  Daytona  Beach,  FL  321 20. 

No  phone  calls,  please 


EDITORIAL 


ASSISTANT  NIGHT  SPORTS  EDITOR 

The  Times-Picayune,  New  Orleans' 
Pulitzer  Prize-winning  daily,  seeks  an 
Assistant  Night  Sports  Editor.  We're 
looking  for  seasoned  applicants  with 
sports  management  experience  at  a 
daily  newspaper.  Duties  will  include 
working  with  reporters,  copy  editors, 
photographers  and  graphics  artists,  as 
well  as  thinking  of  new  and  innovative 
ways  to  do  the  same  old  things.  Send 
resume  and  portfolio  to: 

Steve  Rocca,  Sports  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 

Equal  Opportunity  Employer 


_ EDITORIAL _ 

ASSOCIATE  EDITORS 

New  Times  is  looking  for  associate 
editors  at  its  award-winning  weekly 
newspapers  in  Denver,  Miami,  and  Los 
Angeles. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test.  Applicants  for  Miami  and 
Los  Angeles  must  hove  a  strong  back¬ 
ground  in  features,  film  and  the  arts. 
Denver  applicants  should  hove  a  solid 
news  background. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  E-mail,  please 


ASSOCIATE  FINANCIAL  EDITOR 

Seeking  experienced  editor/writer. 
Candidates  must  be  experienced  in 
covering  consumer  affairs,  personal 
finances  and  workplace  issues  and 
trends.  Responsibilities  will  be  shared  in 
maintaining  timely  business  coverage, 
and  planning  daily,  Sunday  and  related 
financial  publications.  Degree  in  Jour¬ 
nalism  or  related  field.  Three  to  six 
years  experience  in  business  reporting, 
writing,  editing  and  page  design.  Com¬ 
petitive  salary  and  benefits.  Send 
resume,  salary  requirements  and 
appropriate  writing,  editing  and  layout 
samples  to  Trish  Thoms,  The  Gazette, 
P.O.  Box  511,  Cedar  Rapids,  lA  52406. 

EOE 


BEAT  REPORTERS 

The  Post-Journal,  an  award  winning 
daily  in  Jamestown,  New  York,  is 
accepting  applications  for  bureau  chief 
covering  county  government  and 
politics,  and  for  reporters  to  cover 
police/fire  beat  and  for  the  newspa¬ 
per's  lifestyle  section.  Send  resumes 
and  samples  ta:  Cristie  Herbst,  P.O. 
Box  1 90,  Jamestowm,  NY  1 4702-01 09 


BUSINESS  EDITOR 

The  Bergen  Record  seeks  an  experi¬ 
enced  business  editor  with  5-7  years  of 
daily  newspaper  experience,  including 
prior  experience  as  business  editor  at  a 
daily  newspaper.  Distinctive  line  edit¬ 
ing,  enterprise  and  communication 
skills  and  a  creative  approach  are 
musts  for  the  job.  The  successful  candi¬ 
date  must  be  able  to  motivate,  develop, 
and  inspire  reporters  and  facilitate 
strong  writing. 

Interested  candidates  should  send  a 
cover  letter  detailing  why  they  wrant  the 
position,  a  resume,  and  examples  of 
their  best  work  to:  Douglas  Clancy, 
assistant  managing  editor.  The  Bergen 
Record,  1 50  River  Street,  Hackensack, 
NJ  07601 .  Finalists  will  be  asked 
to  critique  our  business  pages. 

EEO  Employer 
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HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR  needed  at  14,500  Cox 
daily  in  eastern  N.C.  No.2  newsroom 
job.  Develop  local  coverage  and  layout 
front  page.  New  office  and  high-tech 
DTI  system.  Advancement  possible. 
Resume  and  clips  to  Jeff  Herrin,  Rocky 
Mount  Telegram,  P.O.  Box  1080, 
Rocky  Mount,  NC  27802. 

CITY  EDITOR 

The  Tribune-Star,  an  award-winning, 
37,000-circulation  newspaper  in  Terre 
Haute,  IN,  is  looking  for  an  assigning 
editor  who  can  make  a  difference  at  a 
newspaper  committed  to  building  an 
identity  around  enterprise  journalism. 
We  want  someone  who  can  work  with 
our  reporting  staff  to  generate 
anecdotal,  character-driven  stories  that 
can  make  a  difference  in  our  com¬ 
munity.  Send  a  resume,  five  clips  and  a 
cover  letter  explaining  the  thoughts 
behind  your  best  piece  of  work  to 
Editor  Trevis  Mayfield,  The  Tribune- 
Star,  P.O.  Box  149,  Terre  Haute,  IN 
47808. _ 

COPYEDITOR 

Full-time  position  on  national  weekly 
news  magazine  published  by  the  Wash¬ 
ington  Times  in  the  nation's  capital. 
Must  be  creative,  good  at  headlines, 
QuarkXPress  literate.  Prefer  some 
experience  but  will  consider  recent 
J-school  grad  with  top  skills.  Fax 
resume/cover  letter  with  salary  require¬ 
ments  to  (202)  529-6326. 


_ EDITORIAL _ 

COPYEDITOR  I 

i  The  Salina  Journal  has  an  opening  for  a  j 
copy  editor  as  part  af  a  six-and-a-half-  , 

I  member  copy  desk  that  takes  a  team 
'  appraach  to  editing,  design  and  j 
!  production  of  the  daily  marning  news-  | 

!  paper.  We  are  fully  paginatecT with  a  j 
I  circulation  of  31,0OO.  Typical  duties  j 
include  editing  local  and  wire  stories  for  ! 
[  grammatical  and  factual  accuracy,  | 
'  writing  headlines,  designing  news  pages  l 
and  section  fronts,  ana  producing  pages  | 
j  on  a  QuarkXPress  -  based  pagination  j 
system.  Applicants  need  strong  editing  ' 
j  and  page  design  skill,  the  ability  to 
work  well  under  deadlines  and  solid 
j  news  judgment.  A  degree  in  journalism 
or  communication  is  preferred.  Mocin- 
j  tosh  and  QuarkXPress  experience  are 
i  a  plus.  Submit  resume,  references  and 
j  photocopies  of  recent  editing  and/or 
:  design  work  to  Bret  Wallace,  assistant 
i  editor.  The  Salina  Journal,  333  South 
I  Fourth  Street,  Salina,  KS  67401 . 

Deadline:  December  1 8, 1 998 


j  COPY  EDITOR/DESIGNER 

The  Tribune- Star,  an  award-winning/ 
37,000-circulation  newspaper  in  Terre 
I  Haute,  IN,  seeks  a  copy  editor/ 
designer  who  can  edit  and  build  clean, 

‘  package-driven  pages.  We  take  an 
!  opportunistic  approach  to  design, 

:  always  looking  to  blow  out  our  big 
stories.  Send  a  resume,  your  10  best 
;  pages  and  a  cover  letter  explaining  the 
I  thoughts  behind  your  favorite  clip  to 
!  Editor  Trevis  Mayfield,  The  Tribune- 
I  Star,  P.O.  Box  1 49,  Terre  Haute,  IN 
i  47808. 


EDITORIAL _  _ EDITORIAL 


Business  Reporters 


Dow  Jones  Newswires,  a  global  leader  in  business  news  coverage, 
has  openings  for  business  and  financial  reporters  in  two  locations: 

Boston  and  Salt  Lake  City 

We  are  presently  seeking  aggressive  Reporters  with  several 
years  experience  to  cover  breaking  news  of  national  significance 
and  report  in-depth  on  companies  and  regional  developments. 
These  jobs  combine  real-time  news  reporting  with  detailed, 
enterprise  coverage.  Previous  financial  reporting  experience  pre¬ 
ferred  but  not  required. 

We  offer  responsible  positions  with  a  prestigious  publisher, 
diverse  career  advancement  opportunities  (including  overseas 
assignments),  competitive  salaries  and  regularly  recognized  out¬ 
standing  benefits  programs. 

Send  a  dozen  of  your  best  clips,  resume  and  cover  letter  to: 

Debra  Califf 

Dow  Jones  Newswires 

Harborside  Financial  Center 
800  Plaza  Two 
Jersey  City,  NJ  07311-1199 
Fax:  201-938-4466 
email:  debra.califf@dowjones.com 

EOE,  M/F/D/V  No  phone  calls  please 


_ EDITORIAL _  i 

COPY  EDITOR/DESIGNER;  The  Las  | 
Vegas  Sun  is  looking  for  a  copy 
editor/ page  designer.  Excellent  copy 
desk  skills,  along  with  ability  to  create 
compelling  pages  to  enhance  our 
recently  redesigned  newspaper,  are  a 
must.  At  least  three  years  of  experience 
on  a  daily  newspaper  copy  desk  a 
necessity.  Experience  with  Harris 
pagination  a  plus.  Send  resume  to 
Mike  Kelley,  managing  editor,  800  S. 
Valley  View  Blvd.,  Las  Vegas,  NV  : 
89107. 


COPY  EDITOR;  Entry-level  position  to 
help  take  this  general  excellence  paper 
to  the  next  level.  QuarkXPress,  design 
skills  a  must.  Send  resume,  work  sam¬ 
ples  to:  Managing  Editor,  Current- 
Argus,  P.O.  Box  1629,  Carlsbad,  NM 
88221. 


'  COPY  EDITOR/PAGE  DESIGNER 

i  I 

!  The  Daily  Item,  a  30,000-circulation  j 
j  regional  newspaper  based  in  central  i 
Pennsylvania,  is  seeking  a  copy  editor 
I  with  a  flair  for  page  design.  Page  pro-  i 
duction  experience  using  QuarkXPress 
j  or  similar  software  and  journalism 
I  background  preferred.  Send  resume 
I  with  clips  or  page  designs  by  Decem- 
I  ber  1 2  to  David  R.  Hilliard,  The  Daily 
Item,  200  Market  Street,  Sunbury,  PA 
I  1 7801 .  No  telephone  colls,  please. 

'  EOE 


I  COUNTY  REPORTER 

I  We  need  a  reporter  who  can  cover  a 
I  diverse  county  for  a  growing  43,000 
'  AM  in  a  competitive  market  between 
j  Baltimore  and  Harrisburg.  We  want 
I  someone  who  can  tell  compelling 
stories  about  people,  report  on  issues 
I  and  trends  and  juggle  daily  stories 
with  projects.  Salary:  $23,166  to 
$34,710,  depending  upon  experience. 
www.ydr.com.  Resume/clips  to  Metro 
Editor,  York  Daily  Record,  P.O.  Box 
151 22,  York,  PA  17405.  EOE 

DESIGN  AND  DEVELOP  the  Retirement 
Channel  on  Intuit's  Quicken.com.  Work 
with  content  partners  to  integrate  tools 
and  editorial  material.  Select  content  to 
republish  the  site.  You'll  need  excellent 
I  writing  skills,  1  year  of  producing  on- 
I  line  content.  5+  years  in  media, 
Internet,  or  software  industry,  knowl- 
!  edge  of  retirement  planning,  savings 
plans  (401  (k),  403(b)),  and  investing. 
Please  E-mail  your  resume  to: 

intuitcareers@intuit.com 
or  fax  to  (650)  944-6644 

EDITOR  NEEDED  by  Russell  Daily 
News.  Local  copy,  wire,  sports,  heads, 
pictures,  supervise  makeup.  Allan 
Evans,  Box  51 3,  Russell,  KS  67665,  or 
I  call  (785)  483-21 18 

j  EDITOR  WANTED  for  Robb  Report,  a 
,  New  England-based  international 
magazine.  We  want  everything  in  one 
sharp  person.  Senior  experience  and 
professionalism,  an  appreciation  of 
fine  writing  and  wise  editing.  Assertive¬ 
ness,  humor,  verve,  sharpness, 
absolute  dedication  to  the  magazine 
and  mild  obsession  for  hard  work  and 
staying  ahead  of  the  power  curve 
while  having  fun.  Respond  with  cover 
letter,  resume  and  salary  history  to 
Mary  Flanagan,  Rabb  Report,  One 
'  Acton  Place,  Acton,  MA  01 720. 


_ EDITORIAL _ 

EDITOR  IN  CHIEF 

Come  grow  with  us!  We  just  added 
our  seventh  day  and  are  looking  to 
grow  circulation  in  this  fast  growing, 
sunny,  southern  California  community. 
We  are  looking  for  on  experienced,  com¬ 
munity  minded  editor  with  exceptional 
people  skills  to  lead  aur  talented  staff 
into  the  new  millennium.  If  you  are 
laoking  far  an  opportunity  to  make  a 
difference  in  the  community;  if  you  are 
interested  in  warking  for  an  organiza- 
tian  where  your  contributions  will  be 
recognized  and  rewarded;  if  yau  are 
able  to  inspire  teamwork  and  coapera- 
tion  among  the  editorial  staff  and  with 
the  other  departments  of  the  newspa¬ 
per;  then  send  us  a  resume,  cover  let¬ 
ter,  and  product  samples  that 
demonstrate  yaur  talent  far  the  written 
word  and  your  passion  for  excellence. 
We  ore  the  Antelope  Valley  Press,  a 
family  owned,  midsize,  award  win¬ 
ning,  cammunity  daily  serving  the 
rapidly  growing  communities  of  the 
Antelope  Valley  including  Palmdale, 
and  Lancaster,  CA.  Send  yaur  applica¬ 
tion  materials  ta: 

William  C.  Markham,  Publisher 
The  Antelope  Valley  Press 
P.O.  Box  880 
Palmdale,  CA  93590 


EDITOR  needed  for  award-winning, 
10,000  circulation  weekly  newspaper 
on  the  Outer  Banks  of  North  Carolina. 
We  are  laoking  for  an  enthusiastic, 

I  hands-on  editor  who  values  cammunity 
1  involvement,  can  produce  o  lively 
paper,  and  direct  a  talented  staff  of 
three,  plus  stringers  and  part-timers. 
Experience  in  weekly  newspaper  edit¬ 
ing  and  QuarkXPress  is  essential. 
Goad  pay  and  benefits  package.  Send 
j  resume  and  work  samples  to  Tony 
McGowan,  P.O.  Box  222,  Hatteras, 

I  NC  27943.  Or  Fax  (252)  986-291 3. 

EDITORIAL  CARTOONIST 

California's  capitol  city  newspaper. 
The  Sacramento  Bee,  has  an  imme¬ 
diate  opening  for  an  editorial  car- 
[  toonist.  We  are  seeking  an  individual 
j  with  a  demonstrated  ability  to  produce 
[  cartoons  with  a  strong  point  of  view  in 
a  vigorous  presentation.  Interested 
’  applicants  shauld  pravide:  a  thorough 
j  resume  with  references,  a  one  or  two 
page  letter  discussing  your  philosophy 
of  editorial  cartoons,  o  salary  history, 
and  a  portfolio  of  recent  cortoons.  We 
would  like  to  see  a  half  dozen  of  your 
“greatest  hits”  and  a  cartoon  that  cre- 
I  ated  the  most  trouble  (so  far),  along 
with  a  short  explanation  of  how  you 
j  feel  about  it.  Send  this  information 
!  along  with  non-returnable  samples 
of  your  work  to  Howard  Weaver, 
editorial  page  editor,  P.O.  Box  1 5779, 
Sacramento,  CA  95852.  EOE 

EDITORS  &  WRITERS  WANTED. 

Monthly  bulletin  lists  200-r  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 
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HELP  WANTED 


_ EDITORIAL _  I 

EDUCATION  WRITER  I 

1 

Education  writer  sought  for  high  | 
enterprise,  high  profile  beat  for  The  i 
Morning  Coll,  o  Times  Mirror  newspa¬ 
per  (1 76,000  Sunday;  1 27,000  doily),  j 
Reporter  will  be  lead  writer  covering  j 
topical  and  trend  stories  on  primary  i 
and  secondary  schools,  and  the  10  * 
area  private,  public  and  community  col-  | 
leges,  as  well  as  tracking  national  —  and  i 
state  issues  as  they  relate  to  our  circula-  ' 
tion  area.  The  education  reporter  will  i 
report  to  the  Metro  desk,  get  coaching  | 
from  a  lead  education  editor,  and  i 
often  work  projects  in  a  team  with  j 
other  reporters  responsible  for  educa¬ 
tion  coverage  in  bureaus  and  main  ! 
office.  Send  resume,  clips,  references  j 
and  a  letter  describing  what  you  would  I 
do  with  the  education  beat  to  David  M. 
Erdman,  metro  editor.  The  Morning  ! 
Call,  P.O.  Box  1260,  Allentown,  PA  j 
18105-1260.  ' 


FAST,  STRONG  WRITER  to  cover  i 
Microsoft's  new  media  businesses  and  i 
sales  organizations.  7-10  years  hi-tech  ’ 
journalism  experience  required.  Fax  ^ 
resume  to  (425)  885-0848 .  ' 


FASTIDIOUS  COPYEDITOR  wanted  for 
30-35  hours  a  week  of  contract  work 
for  the  online  SonicNet  Network. 
SonicNet  Network  includes  SonicNet 
and  Addicted  To  Noise  websites.  San 
Francisco  area  residents  only. 

Email;  lisa@sonicnet.com  for  more 

FOOD  WRITER 

The  Wichita  Eagle  (95,000  daily 
circulation,  1 67,0C)0  Sunday),  a  Knight 
Ridder  paper,  seeks  someone  to 
oversee  the  production  of  a  4-page 
food  section.  Your  primary  responsibil¬ 
ity  is  to  write  and  edit  food-related 
stories  and  to  produce  an  annual  holi¬ 
day  cookbook  and  recipe  contest.  If 
you're  a  creative  self-starter,  have 
good  writing  and  organizational  skills, 
have  a  knowledge  of  food  preparation 
and  an  awareness  of  trends  in  food, 
then  send  cover  letter,  resume, 
references  and  appropriate  material  to 
Fran  Kentling,  administrative  editor, 
Wichita  Eagle,  P.O.  Box  820,  Wichita, 
KS  67201  -0828.  Call  (31 6)  268-6426 
or  fkentling@wichitaeagle.com 

ILLINOIS  AgriNews  has  a  full-time 
opening  for  a  Field  Editor  to  work  in 
LaSalle,  IL.  Seeking  experienced  repor¬ 
ter,  recent  journalism  or  agricul¬ 
ture  communication  graduate.  Agri¬ 
culture  background  desirable  but 
nat  required.  Photo  experience  a  plus. 
Car  required.  Fax  ar  mail  resume  and 
writing  samples  to:  Warren  Pufahl, 
Illinois  AgriNews,  420  Second  St., 
LaSalle,  IL  61301.  Fax:  (815)  223- 
2558.  E-mail:  agrinews@theramp.net 

INDUSTRY-LEADING  50,000-circulatlon 
aviation  trade  magazine  seeks  Assistant 
News  Editor.  2-3  years  reporting 
experience,  demonstrated  interest  in 
aviation  required.  Send  letter,  resume  and 
clips  to: 

Editor,  Business  &  Commercial  Aviation, 
4  International  Drive,  Rye  Brook,  NY  1 0573. 

Pays  $30-35,000. 


_ EDITORIAL _ 

LIFESTYLES  EDITOR 

I 

33,(X)0  daily  on  shores  of  Lake  1 
Michigan  needs  lifestyles  editor.  Job  i 
involves  supervising  Focus  staff,  ! 
coordinating  feature  coverage  and  : 
assisting  in  pagination.  QuarkXPress 
experience  preferred.  Send  resume,  | 
writing  and  page  samples  to  David  j 
Brown,  managing  editor.  The  Herald- 
Palladium,  P.O.  Box  1 28,  3450  Holly-  j 
wood  Road,  St.  Joseph,  Ml  49085.  j 
Fax;  (616)  429-4389 
E-mail:  dbrovim@heraldpalladium.com 


LOCAL  EDITOR 

The  TimesDaily  in  northwest  Aloba-  ' 
ma,  a  New  York  Times-owned  paper,  ^ 
needs  an  aggressive  editor  to  manage  j 
city  reporters.  We  cover  a  four-city  ^ 
area  and  are  located  within  two  hours  I 
of  Birmingham,  Nashville  and  Memphis.  | 
Minimum  three  years  of  news  man-  i 
agement  experience.  Excellent  salary  j 
and  benefits.  Contact  Noel  Nash,  man- 
agingeditor,at(256)740-5721,219W.  j 
Tennessee  Street,  Florence,  AL  35630  | 
or  E-mail: 

nashn@nytimes.com  i 

MANAGING  EDITOR 
Albany,  NY-based  business  weekly 
seeks  No.  2  for  newsroom.  Candidates 
should  have  2  years'  supervisory  expe¬ 
rience  and  be  adept  at  juggling  multi¬ 
ple  tasks.  Resume,  wark  samples  and 
salary  requirements  to  Marlene  Ken¬ 
nedy,  editor.  Capital  District  Business 
Review,  P.O.  Box  15081,  Albany,  NY 
1 221 2.  mkennedy@amcity.com 


MANAGING  EDITOR 


4K  circulation,  award-winning  com¬ 
munity  daily  in  a  growing  university 
town  seeks  managing  editor.  Candi- 
I  date  should  have  3-5  years  of 
1  newsroom  management  experience, 

I  being  able  to  direct  a  newsroom  staff 
of  5  while  being  productive  in  print. 

I  Pagination  and  page  design  skills  a 
I  plus,  as  is  an  overall  understanding  of 
j  all  areas  of  newspaper  operation.  Earn- 
!  ing  potential  to  $40K  with  bonus  and 
i  benefits,  and  opportunity  for  advance- 
j  ment  in  Boone  Newspaper  organiza- 
I  tion.  Send  resume  and  clips  to  Rick 
j  Reynolds,  P.O.  Box  727,  Troy,  AL 
I  36081 ,  fax:  (334)  566-4281  or  E-mail: 
rixnews@p-c-net.net 


MANAGING  EDITOR;  The  Thomasville 
Times-Enterprise  needs  a  top  editor 
who  will  work  closely  with  the  Circula¬ 
tion  Department  to  grow  readership  in 
South  Georgia.  We're  seeking  a  leader 
who  has  a  clear  record  of  newsroom 
achievement  to  guide  this  year's  state 
“general  excellence”  winner  to  continued 
success.  The  ideal  candidate  will  have 
strong  editing,  pagination  and  teaching 
skills.  The  Times-Enterprise  is  a  1 0,500 
circulation,  six-day  paper,  located  in  a 
charming  city.  Competitive  pay,  excellent 
benefits  package.  Send  resume,  work 
samples  to  Lou  Ziegler,  vice  president/ 
readership,  Thomson  South  Georgia 
Newspapers,  201  N.  Troup  Street, 
Valdosta,  GA  31 601 .  E-mail  at 
Iou30@surfsouth.com 


_ EDITORIAL _  , _ EDITORIAL _ 

MID-SIZED  Northern  Virginia  daily  j  MUSIC  NEWS  EDITOR  WANTED  for 
needs  exiierienced  reporter  to  special-  30-40  hours  a  week  of  contract  work 
ize  in  lifestyles  and  entertainment  I  in  San  Francisco  office  of  the  online 
stories.  News  Reporters  and  Copy  j  SonicNet  Network.  SonicNet  Network 

Editors  also  needed.  Send  resume  and  I  includes  ^nicNet  and  Addicted  To 

clips  to  Barbara  Greiling,  P.O.  Box  .  *°  l^'^) 

2470,Woodbridge,VA22193.  !  551 -9970  or  ^il: 

_ _ _  I  nickt@sonicnet.com 


METRO  EDITOR 

COPYEDITOR 

The  Gainesville  Sun,  a  Pulitzer  Prize¬ 
winning  New  Yark  Times  Company 
newspaper  in  North  Central  Florida, 
has  three  openings  on  its  news  staff. 
METRO  EDITOR  -  Energize  a  talented 
staff  and  provide  overall  direction  of 
local  news-gathering  efforts.  Strong 
planning,  communication  skills  and 
keen  news  judgment.  Two  years  expe¬ 
rience  in  news  management  required. 
PAGE  DESIGNER/COPY  EDITOR  - 
Have  an  eye  for  detail  and  strong  edit¬ 
ing  and  design  skills  to  work  on  our 
day  features  desk.  Pagination  and 
Macintosh  experience  a  big  plus. 

REPLY  TO:  Executive  Editor,  The  Gaines¬ 
ville  Sun,  P.O.  Box  147147,  Gainesville, 
FL  3261 4-71 47. 

Fax:(352)338-3128 
^  E-mail:  osteenj@gvillesun.cam 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
j  for  music  editors  at  its  weekly  newspa- 
]  pers  in  Houston,  San  Francisco  and  Ft. 

:  Lauderdale.  Strong  writing  skills  essen- 
I  tial.  Job  entails  planning/editing  music 
!  section,  hiring  freelance  reviewers,  and 
'  writing  a  local  music  column  as  well  as 
i  nan-music  feature-length  pieces.  Send 
{  cover  letter,  resume  and  five  best  clips 
to  Andy  Van  De  Voorde,  executive 
I  associate  editor.  New  Times,  Inc.,  P.O. 
j  Box  5970,  Denver,  CO  8021 7. 

No  calls  or  E-mail,  please 


1  NEEDED:  SPORTS  COPY  EDITORS 

ARE  YOU  GOOD  ENOUGH  TO  COPY 
i  EDIT  A  NEWSPAPER  DELIVERED 
j  AROUND  THE  WORLD?  If  so,  we're 
I  looking  for  you!  European  and  Pacific 
j  Stars  and  Stripes,  the  daily  First 
j  Amendment  newspaper  for  military 
i  service  members  overseas,  is  searching 
j  for  sports  desk  copy  editors  to  join  a 
,  dynamic,  creative  team  of  journalists  in 
the  central  office  located  in  the  presti- 
I  gious  National  Press  Building  in  Wash¬ 
ington,  D  C.  We  ore  looking  for  copy 
editors  who  can  meticulously  edit  wire 
and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate;  be 
familiar  with  agate  pages  and  bring 
energetic,  original  thinking  to  the  table. 

,  Passion  for  journalism  a  must!  Salary 
j  range  is  $35,0<X)  to  $50,CXX). 

I  Interested  in  a  great  opportunity?  If  you 
!  ore  energetic  self-starter  who  has  a  lot 
I  to  contribute  to  our  sports  copy  desk 
'  team,  please  send  a  resume,  three 
I  work  samples,  and  a  cover  letter 
I  describing  how  your  skills  would 
1  benefit  our  readers,  to:  NAF  Personnel 
j  Office,  Building  11,  Room  2-106 
'  WRAMC,  Washington,  DC  20307- 
5001 .  Or  E-mail  to: 

:  jobs@stripes.osd.mil  S&S  is  EOE 

j  NIGHT  CITY  EDITOR  needed  at 
j  28,000-circulation  daily  in  dynamic 
1  Triad  region  of  North  Carolina.  Write, 
I  edit  local  copy,  run  newsroom  at  night. 

I  Good  opportunity  for  experienced 
!  reporter  to  develop  management  skills. 
1  Send  resume  and  work  samples  to: 

Patrick  Holmes,  editor,  Times-News, 
I  707  S.  Main  Street,  Burlington,  NC 
1  27215. 


EDITORIAL 


EDITORIAL 


!R  seeks  determined,  seasoned 
reporter  and  lively  writer  for  New  York-based  busi¬ 
ness/media  beat.  Person  required  to  write  deadline 
news  stories  as  well  as  in-depth  analytical  stories. 
Sense  of  humor  required. 


Also,  looking  for  a  general  assignment  reporter  based 
in  New  York.  Person  must  be  a  dogged  reporter  and 
stylish  writer.  Position  requires  the  ability  to  handle 
wide  range  of  subjects,  especially  new  media.  Sense  of 
humor  a  requisite. 


Mail  resume  and  clips  to: 


Steve  Yahn, 
senior  managing  editor 

The  Editor  &  Publisher  Company 
11  West  19th  Street, 

New  York,  NY  10011 


www.mediainfo.com 


EDITOR  &  PUBLISHER  /  DECEMBER  5.  1998 


47 


CLASSIFIED 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  micheiea@mediainfo.com 


HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITOR/COPY  DESK  SUPER-  ! 
VISOR:  Wesfern  region  newspaper  | 
seeking  a  hands-on  newsroom  super¬ 
visor  fo  manage  ifs  copy  desk.  Position  i 
requires  strong  editing,  design,  leader¬ 
ship  and  people-management  skills, 
along  with  an  eye  for  detail  and  the  i 
ability  to  meet  deadlines.  Candidates  j 
should  have  proven  ability  to  perform  as  ; 
well  as  teach.  A  minimum  of  three  j 
years  of  daily  newspaper  experience  | 
in  a  similar  position  is  required. 

Send  resume  to  Box  08704,  Editor  & 
Publisher. 

NIGHT  CITY  EDITOR:  High  Point 
Enterprise,  a  32,000  morning  daily  in 
the  Piedmont  Triad  of  North  Carolina, 
seeks  a  newsroom  veteran  with  strong 
communication  and  editing  skills  and 
journalism  instincts  to  serve  as  night 
city  editor.  The  successful  applicant  will 
need  to  be  able  to  supervise  a  1 2- 
person  reporting  staff  at  night  under 
deadline  pressure,  as  well  as  make 
critical  editorial  decisions  on  breaking 
news  as  far  as  content  and  story  place¬ 
ment.  The  applicant  must  be  able  to  do 
layout  at  least  twice  a  week  and  pref¬ 
erably  have  working  knowledge  of 
pagination.  Applicant  must  be  willing 
to  work  on  weekends  and  fill  in  for  city 
editor  as  needed. 

Send  inquiries  to: 

Ken  Irons,  Managing  Editor 

High  Point  Enterprise 

2 1 0  Church  Avenue 
High  Point,  NC  27262 
or  E-mail:  editor@hpe.com 

POLITICAL  WRITER 

The  Register-Guard  in  Eugene,  Oregon 
is  looking  for  a  tenacious  self-starter 
and  imaginative  writer  to  work  in  our 
capital  bureau  covering  Oregon 
politics.  Strong  investigative  and  ana¬ 
lytical  skills  are  desired.  The  position 
involves  coverage  of  the  governor. 
Legislature,  congressional  ddegation, 
state  government  and  elections.  The 
successful  candidate  must  live  in 
Salem. 

Applicants  must  have  a  minimum  of  a 
four-year  college  degree.  Preference 
will  be  given  to  those  who  have  three- 
plus  years  of  reporting  experience. 

Please  submit  a  cover  letter,  resume 
and  six  non-returnable  examples  of 
your  best  published  work  by  Monday, 
December  1 4,  1 998  to  Political 

Writer,  The  Register-Guard,  Human 
Resources  Department,  P.O.  Box 
10188,  Eugene,  OR  97440-2188. 
Salary  is  $562.93  and  $882.73  per 
week,  depending  on  experience.  No 
telephone  inquiries,  please.  All  appli¬ 
cants  will  receive  a  response. 

An  Equal  Opportunity  Employer 


EDITORIAL 


EDITORIAL 


EDITORIAL 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  1001 1 


PUERTO  RICO  CORRESPONDENT 

The  Orlando  Sentinel  is  seeking  an 
experienced  journalist  to  report  on  all 
aspects  of  Puerto  Rico,  from  politics  to 
business,  crime  to  culture.  The  person 
selected  must  have  at  least  seven  years 
of  varied  reporting  experience  and 
superior  writing  skills.  Fluent  Spanish 
and  an  understanding  of  Puerto  Rican 
politics,  culture  and  history  are  essen¬ 
tial.  Send  a  resume  and  7  to  10  clips 
to  Mr.  Dana  S.  Eagles,  deputy  manag¬ 
ing  editor.  The  Orlando  Sentinel,  633 
North  Orange  Avenue,  Orlando,  FL 
32801 . 

REPORTER  —  Bright,  energetic,  edu¬ 
cated,  to  cover  major  beat  on  33,000- 
circulation,  family-owned,  quality- 
focused  daily,  a  high-tech  trailblazer  in 
interesting  community.  Ideal  for  some¬ 
one  in  first  job  looking  for  right  next 
step.  Write  Reporter  Search,  The  Editor, 
REPUBLICAN  &  Herald,  P.O.  Box  209, 
Pottsville,  PA  1 7901 .  Or  E-mail: 

kevlin@pottsville.  infi .  net 

REPORTER.  PAGE  DESIGNER.  Here's  a 
chance  to  show  what  you  can  do.  Gan¬ 
nett  newspaper  (6-day,  18,000- 

i  circulation)  in  southern  New  Jersey, 
one  hour  from  Philadelphia,  anticipates  | 
two  openings:  one  for  a  reporter,  one  I 
for  a  copy  editor/page  designer,  i 
Excellent  opportunity  for  advancement 
for  talented,  energetic  journalists.  Will  ' 
consider  entry-level  applicants.  Send  a  ! 
letter,  resume  and  samples  of  work  i 
to  Charles  W.  Nutt,  editor.  Daily  ] 
Journal,  891  E.  Oak  Road,  Vineland, 
NJ  08360.  An  Equal  Opportunity 
Employer. 

REPORTER:  Illinois'  capital  daily  seeks 
journalist  who  understands  that  night 
police/GA  is  a  great  opportunity,  not 
a  lousy  schedule.  Resume  &  clips  to: 
Mike  Kienzier,  metro  editor.  State 
,  Journal-Register,  P.O.  Box  219,  Spring- 
field,  IL  62705-02 19. 

REPORTER 

Are  you  an  enterprising  reporter  who 
can  initiate,  organize  and  develop  cov¬ 
erage  for  both  geographic  and  topical 
1  beats?  The  Enterprise  in  Brockton,  MA, 
is  looking  for  a  versatile  reporter  with 
j  the  skill  to  wring  telling  details  from 
1  breaking  news,  spot  trends,  dig  out 
exclusive  stories  from  the  rush  of  events 
and  craft  information-packed  features. 
This  is  a  position  in  which  a  self-starter 
with  the  drive  to  develop  professionally 
can  excel.  We  are  a  growing  East 
'  Coast  daily  situated  halfway  between 
Boston  and  Cape  Cod.  Send  letters, 

I  resumes  and  samples  of  your  best  work 
to:  Steve  Damish,  city  editor.  The 
i  Enterprise,  P.O.  Box  1450,  60  Main 
;  Street,  Brockton,  MA  02303. 

i  REPORTER 

National  award  winning  Gulf  Coast 
newspaper  with  more  than  100,000 
daily  circulation  seeks  experienced, 
aggressive,  fair-minded  reporter  to 
,  cover  local  government  issues.  Those 
j  who  rely  on  just  covering  meetings 
need  not  apply.  Internet  and  computer 
j  assisted  reporting  skills  required,  as 
^  are  strong  enterprise  clips.  Salary  com- 
j  mensurate  with  experience.  Reply  to: 

Box  08696,  Editor  &  Publisher. 


REPORTER 

Report  in  one  of  America's  most 
beautiful  places:  Hilton  Head  Island. 
The  Island  Packet,  a  fast-growing 
McClatchy  paper,  needs  a  local  gov¬ 
ernment  reporter.  Ideal  candidate 
needs  at  least  a  year  of  city/county 
government  reporting.  Clips  must  show 
enterprise  and  writing  that  makes  com¬ 
plex  issues  interesting.  Send  cover  let¬ 
ter  and  resume  to  Fitz  McAden,  execu¬ 
tive  editor.  Fax:  (843)  842-8314. 
Postal:  P.O.  Box  5727,  Hilton  Head 
j  Island,  SC  29938.  E-mail: 

fmcaden@islandpacket.com 

I  REPORTERS,  COPY  EDITORS 

!  The  Northwest  Herald,  a  36,000-AM 
daily  in  the  growing  suburbs  of  Chi- 
I  cago,  is  seeking  reporters  and  copy 
j  editors  for  possible  expansions.  Can- 
I  didates  should  have  a  year  of 
I  equivalent  experience.  We  are  Illinois' 
fastest  growing  mid-sized  daily  and 
offer  great  opportunities  and  benefits 
'  for  journalists  who  write  compelling 
I  stories  and  thrive  on  deadline.  Send 
resume,  letter  and  samples  of  your 
I  work  to  Northwest  Herald,  P.O.  Box 
:  250,  Crystal  Lake,  IL6CX)1 4. 

;  Attn:  Cliff  Ward. 


REPORTER 

The  Bond  Buyer,  a  New  York-based 
daily  newspaper  covering  municipal 
finance,  seeks  a  smart,  aggressive 
reporter  for  its  Chicago  bureau.  You 
must  be  willing  to  work  hard.  I  want 
someone  who  can  tackle  complicated 
material,  and  turn  out  explanatory, 
well-written  stories  in  plain  English.  No 
mediocre  reporters,  please.  Send 
resume,  5-10  clips  and  a  letter  telling 
me  why  I  should  hire  you:  Tammy 
I  Williamson,  midwest  bureau  chief.  The 
j  Bond  Buyer,  100  S.  Wacker  Drive, 

I  Suite  1 800,  Chicago,  IL  60606. 

No  phone  calls,  please.  EOE 

I 

I  REPORTER 

The  Daily  Iberian,  in  the  heart  of  Louis¬ 
iana's  Cajun  Country,  is  looking  for  a 
general  assignment  reporter  for 
our  7-day,  1 5,000-circulation,  award¬ 
winning  newspaper.  The  ideal  candi¬ 
date  will  have  strong  writing,  spelling 
and  grammar  skills,  as  well  as  an 
intense  curiosity.  Send  cover  letter, 
resume  and  clips  to  James  Smith, 
managing  editor.  The  Daily  Iberian, 
P.O.  Box.  9290,  New  Iberia,  LA 
70562  or  fax  to  (3 1 8)  367-9640  or 
E-mail  to  dailyiberian@AISP.net 


Holiday 

Deadlines 


For  issue 

December  26 

Space  Copy 

Display  12/18  12/21 

Line  12/21  at  5pm  Eastern  time 


For  issue 

January  2 

Display 

Line 


Space  Copy 

12/23  12/28 

12/28  at  5pm  Eastern  time 


SEASON*S  greetings!! 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTERS,  COPY  EDITORS  -  In  j 
anticipation  of  expansion,  we  are  invit-  ' 
ing  reporter  ana  copy  desk  applica¬ 
tions.  A  minimum  of  one  year's  experi-  ■ 
ence  is  preferred.  Copy  desk  appli¬ 
cants  should  have  QuarkXPress  experi¬ 
ence  and  pagination  skills.  If  growing 
with  a  seven-day  daily  on  norido's 
Atlantic  coast  appeals  to  you,  write: 
Editor,  The  Boca  Raton  News,  33  S.E. 
Third  Street,  Boca  Raton,  FL  33432. 

REPORTER 

We're  looking  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Naples  Daily  News,  a  50,000- 
circulation  daily,  and  the  Banita  Ban¬ 
ner,  a  30,000-circulation  twice  weekly. 
We're  in  a  competitive  market  in  ane 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  amongst  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  341 33  or 
tjpratt@naplesnews.com 

REPORTER 

United  Communications  Group  — 
www.ucg.com  —  seeks  top-notch 
reporter  for  national  health  beat.  Break¬ 
ing  news,  investigative,  and  analytic 
reporting.  Send  resume,  cover  letter, 
and  3  clips  to  Nancy  Dunham  - 
ndunham@ucg.cam  —  UCG,  11300 
Rockville  Pike,  Suite  1100,  Rockville, 
MD  20852-3030.  EOE 


RCXDM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriea  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland  and  St.  Louis. 
New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ ; 

SENIOR  EDITOR  j 

PARENTING  MAGAZINES 

Rapid  expansion  brings  about  an 
important  opportunity  to  join  the  coun¬ 
try's  largest  publisher  of  regional 
parenting  magazines. 

Headquartered  in  Dallas,  we  are  part 
of  United  News  &  Media,  the  publicly 
traded  international  media  group 
including  Miller  Freeman,  PR  Newswire 
and  MRI. 

Driven  by  acquisition  and  launch,  we  i 
plan  to  publish  regional  parenting  | 
(monthlies)  in  all  of  the  top  25  metro  | 
!  markets  over  the  next  1 8  months,  i 
I  Already,  our  portfolio  includes  1 1  j 
i  parenting  titles  which  are  market  lead¬ 
ers.  And  now,  we're  looking  to  recruit 
i  a  seasoned  professional  to  spearhead 
I  editorial  planning,  development  and 
I  implementation.  Responsibilities  range 
!  from  the  creation  of  uniform  features 
schedules  and  commissioning  writers  to 
I  overseeing  production  of  local  content. 

!  This  is  a  demanding  senior  position 
'  based  in  Dallas,  TX. 

! 

I  Reporting  directly  to  the  division's  vice 
I  president,  the  position  ideally  suits  a 
I  high-flyer  with  multiple  magazine  or 
j  newspaper  experience.  Excellent  com- 
i  munication,  multitasking  and  man- 
j  agement  skills  are  prerequisites.  Can¬ 
didates  must  also  be  able  to 
demonstrate  a  strong,  innovotive  track 
record  and  possess  a  classically 
trained  editorial  background.  Send  or 
Fax  resumes  to: 

I  K.B. 

I  1 5400  Knoll  Trail,  Suite  400 
!  Dallas,  TX  75248 

i  (972)  788-5499 


j  SENIOR  REPORTERS:  Investor's  Busi¬ 
ness  Daily,  America's  fastest-growing 
;  newspaper,  seeks  experienced  national 
;  issues  and  economics  reporters  for 
j  assignment  in  Washington  or  Los 
'  Angeles.  Salary  commensurate  with  pro¬ 
fessional  journalism  experience.  Send 
j  resumes  and  clips  to:  Paul  Sperry, 
deputy  editor.  Editorial  Department, 
I  Investor's  Business  Daily,  1 2655 
Beatrice  Street,  Los  Angeles,  CA 
90066,  or  fax  to  (3 1 0)  577-7350. 


SPORTS  BUREAU 

j  Cover  the  bigs:  Colts,  Pacers,  lU, 
Purdue,  Notre  Dame...  We  seek  a 
:  writer  who  will  deliver  compelling  cov- 
j  erage,  analysis  and  opinion  for  a  cen- 
I  tral  Indiana  newspaper  group  with 
I  116,000  paid  circulation.  Must  have 
I  the  desire  and  determination  to 
i  become  No.  1  in  a  major  metro  market. 

I  Send  clips  and  resume  to  Wayne 
’  Lowman,  Kokomo  Tribune,  P.O.  Box 
[9014,  Kokomo,  IN  46904-90 1 4. 


CLASSIFIED  COLOR 

For  as  low  as  $25  per  week  you  can 
make  your  classified  ad  stand  out  with 
color.  For  rates  and  aptions  cantact 
E&P's  Classified  Department. 

(212)675-4380x171  or  173 
Fax:(212)929-1259 

E-mail:  hazelp@mediainfo.com 


_ EDITORIAL _ ' 

SPORTS  DESK 

The  San  Diego  Union-Tribune  seeks  an  j 
innovative  desk  person  with  a  flair  for  j 
design  who  wants  ta  become  a  key 
member  of  our  motivated  Sports  team.  ^ 
Must  be  skilled  in  layout  as  well  as  | 
design  using  QuarkXPress.  Must  edit 
copy  with  diligence  and  write  lively  [ 
headlines  under  tough  deadlines.  Send 
resume  and  work  samples  to  Steve  Pro- 
sinski,  senior  editor  for  Business  and 
Sports,  San  Diego  Union-Tribune,  P.O. 
Box  191,  San  Diego,  CA  92112. 


SPORTS  EDITOR:  Award-winning  7,000 
AM,  Tuesday- Friday  and  Sunday  is 
accepting  resumes  for  a  sports  editor. 
Great  high  school  and  junior  college 
sports  programs.  Position  requires 
reporting  and  pagination.  Send 
resume,  clips  to  Judy  Green,  ME,  The 
Jackson  County  Floridan,  P.O.  Box  520, 
Marianna,  FL  32447. 


I  SPORTS  EDITOR 

.  Sports  editor  needed  for  a  busy  three- 
j  person  sports  department  at  this 
.  1 9,000-circulation  daily  newspaper  on 
I  the  East  Coast  (Zone  3).  The  seven-day 
I  paper  is  clase  to  several  major  metro 
j  areas.  We're  looking  for  someone  to 
1  lead  the  coverage  of  high  school,  col- 
I  lege  and  community-level  sports  and 
I  take  the  sports  section  to  the  next  level. 

The  person  hired  should  have  at  least 
I  five  years  of  experience,  strong  writing 
i  and  editing  skills,  but  also  should  be 
i  an  excellent  page  designer.  Knowl- 
j  edge  of  QuarkXPress  is  a  must.  Salary 
range  from  $28,000-$30,000.  Send 
'  resume,  references,  clips  and  design 
■  samples  to  Box  08698,  Editor  &  Pub- 
!  lisher. 

;  SPORTS  EDITOR 

For  a  reporter  with  organization  skills 
;  or  desk  editor  looking  to  move  up, 
enjoy  the  freedom  to  write  in  a  daily 
'  with  nearly  200  years  of  award- 
I  winning  history.  Cover  competitive 
'  western  Pennsylvania  high  school 
I  sports,  following  alumni  to  college  and 
pros.  Page  design  in  QuarkXPress, 

I  photography  a  plus.  If  yau  can  write, 
organize,  we'll  train  you  in  the  rest, 
i  Send  resume,  references  and  samples 
'  to  Executive  Editor,  Bedford  Gazette, 

I  424  West  Penn  Street,  Bedford,  PA 
j  15522. 

i  SUBURBAN  NEWS  REPORTER 

I 

New  Orleans'  Pulitzer  Prize-winning 
i  daily  newspaper  seeks  experienced 
'  reporters  for  its  suburban  bureau.  The 
i  Times-Picayune  is  looking  for  jour¬ 
nalists  with  solid  news  judgment, 
as  well  as  self-starters  and  lively  writers 
I  who  can  cover  doily  news  events  and 
;  spot  bigger  stories  while  they're  at  it. 

I  And  all  in  one  of  the  most  dynamic 
I  news  towns  in  the  country.  Send 
resume  and  clips  to: 

I  Lynn  Cunningham 

j  Assistant  to  the  Editor 

The  Times-Picayune 
i  3800  Howard  Avenuu 

New  Orleans,  LA  701 40 

'  Equal  Opportunity  Employer 


_ EDITORIAL _ 

THE  ARIZONA  DAILY  STAR  in  Tucson 
seeks  a  college  football  writer  to  cover 
the  Pac-10's  University  of  Arizona 
Wildcats.  Writer  must  be  a  hard¬ 
working,  versatile  journalist  who  can 
write  colorful  features,  off-field  news 
and  compelling  deadline  stories.  Please 
send  resume  and  clips  to  Sports  Editor 
B.J.  Bartlett,  The  Arizona  Daily  Star, 
P.O.  Box  26807,  4850  South  Park 
Avenue,  Tucson,  AZ  85726-6807. 


THE  BULLETIN,  a  30,000-circulation, 

;  family-owned  daily  in  one  of  Oregon's 
.  top  recreation  areas,  seeks  a  full-time 
business  reporter.  This  fast-paced  beat 
j  requires  a  reporter  who  can  turn  out 
I  stories  quickly  and  accurately.  But  it 
also  leaves  room  to  write  in-depth 
'  enterprise  pieces.  Business  reporting 
I  experience  is  helpful  but  not  required. 

'  Send  resume  and  no  more  than  10 
I  clips  to  Mike  Freeman,  Business  Editor, 
;  The  Bulletin,  1526  NW  Hill  St.,  Bend, 
Oregon  97701. 


j  THE  GAZETTE  in  Colorado  Springs 
i  (circ.  125,000  Sundays)  seeks  a 
;  feature  writer  with  some  experience  or 
I  interest  in  writing  for  a  dynamic  home 
j  section,  as  well  as  general  assignment 
j  Lifestyle  stories.  Ten  or  more  years 
journalism  experience  desired.  Must 
I  be  creative  and  work  well  in  team 
1  environment.  Journalism  degree  re¬ 
quired.  Send  resume  and  clips  to 
I  Lifestyle  Editor,  The  Gazette,  30  S. 
Prospect  Street,  Colorado  Springs,  CO, 
80903. 


THE  JOURNAL  TIMES 
Seeking  an  individual  to  fill  the  newly 
created  position  of  ASSISTANT  CITY 
EDITOR.  The  individual  selected  for  this 
position  will  assist  the  city  editor  in  edit¬ 
ing  local  news  copy  and  directing  and 
supervising  nightside  personnel  engaged 
in  selecting,  gathering  and  writing  local 
news. 

In  addition,  we  are  looking  for  a  COPY 
EDITOR  who  has  a  flair  for  design,  can 
work  magic  with  words  and  thrives  in 
a  competitive  market.  We  are  looking 
for  someone  to  design  everything  from 
wire  to  front  page.  If  you  have  a  work¬ 
ing  knowledge  of  QuarkXPress  send  a 
resume  and  non-returnable  clips. 

For  more  check  us  out  at 
Racinecounty.com/hr 

The  Journal  Times 
212  Fourth  Street 
Racine,  Wl  53403 
jmyoung@wi.net 
EOE 


;  THE  ROBESONIAN,  a  14,000  daily 
'  and  17,000  Sunday  newspaper,  has 
openings  for  reporters,  copy  editors 
and  sports  writers.  Journalism  degree 
!  preferred,  but  experienced  people  will 
:  be  considered.  Apply  only  if  you  are  a 
self-starter  interested  in  learning  and 
working  for  a  progressive  newspaper, 
i  Salary  and  benefits  competitive.  Send 
resume  to  Donnie  Douglas,  editor,  at 
i  121  West  Fifth  Street,  Lum^rton,  NC 
28358. 
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CA  ASSIFIFD 


HELP  WANTED 


_ EDITORIAL _ 

THE  RUTLAND  HERALD,  rite  award¬ 
winning  sfafe  newspaper  of  mid- 
Vermonf,  has  fwo  openings.  This  is  an 
excellenf  opporfunify  to  join  a  long- 
established  independent  newspaper 
with  a  strong  statewide  and  local 
report.  Enjoy  the  beauty  of  the  Green 
Mountains  and  high  journalism  stan¬ 
dards. 

COPY  EDITOR-lf  you  are  an  energetic 
copy  editor  who  can  design  dynamic 
pages,  join  the  Herald's  fully  pagi¬ 
nated  (QuarkXPress)  copy  desk. 
Send  letter,  resume  and  sample  pages 
to  John  Van  Hoesen,  Managing  Editor, 
P.O.  Box  668,  Rutland,  VT  05702. 


I _ EDITORIAL _ 

I  THE  ST.  LOUIS  POST-DISPATCH,  the 

I  flagship  of  the  Pulitzer  Publishing  Co. 

I  seeks  an  ONLINE  NEWS  EDITOR  to 
oversee  the  digital  transmission  of 
news.  This  person  will  supervise  the 
production  staff  of  our  online  opera¬ 
tion,  POSTnet,  and  its  day-to-day  ope¬ 
rations. 

Candidates  should  have  at  least  five 
years  experience  in  daily  journalism, 
including  significant  editing  and  man¬ 
agement  experience.  Proficiency  in  the 
Internet  is  preferred.  We  seek  an 
individual  who  is  flexible,  highly 
organized,  works  collaboratively,  exer¬ 
cises  good  news  judgment,  thinks 
creatively  and  exhibits  a  sense  of 
humor. 


REPORTER-City  Desk-News,  feature 
and  enterprise  reporting  in  the  Rutland 
region.  Develop  big  picture  stories  for 
page  one.  Send  letter,  resume  and 
clips  to  Jo-Anne  MacKenzie,  city  editor, 
P.O.  Box  668  Rutland,  VT  05702. 


THE  SEATTLE  TIMES  seeks  an  assistant 

nts  editor  to  supervise  the  copy 
,  to  oversee  production,  and  to 
help  shape  the  character  and  direction 
of  our  section.  Must  have  strong  edit¬ 
ing  skills,  deep  sports  knowledge  and 
management  experience.  Duties  also 
include  writing  reviews,  working  with 
reporters  on  live  stories,  booking  the 
section  and  meeting  deadlines.  Send  a 
resume,  samples  of  your  work  and 
references  to;  Cathy  Henkel,  Seattle 
Times,  1 1 20  John  Street,  Seattle,  WA 
98109-5321. 


THE  SEATTLE  TIMES  is  looking  for  an 
Assistant  Entertainment  Editor.  Candi¬ 
dates  should  have  strong  editing  and 
supervisory  experience  in  daily  news¬ 
papers,  as  well  as  an  ability  to  work 
well  with  writers,  designers  and  the 
copy  desk.  Extensive  knowledge  of  pop 
culture  and  the  arts  is  a  must.  We're 
looking  for  someone  who  can  make  the 
trains  run  on  time,  and  also  wants  an 
opportunity  to  innovate,  brainstorm 
and  put  new  ideas  on  the  table.  Send 
cover  letter,  resume  and  clips  to  Doug 
Kim,  arts  and  entertainment  editor, 
P.O.  Box  70,  Seattle,  WA  98111. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


To  apply,  submit  a  resume  and  cover 
letter  to  Cynthia  Todd,  director  of 
recruitment,  St.  Louis  Post-Dispatch, 
900  N.  Tucker  Boulevard,  St.  Louis, 
MO  63101  by  DECEMBER  18, 1998. 

I  The  St.  Louis  Post-Dispatch  is  an  Equal 
[  Opportunity  Employer  which  values  the 
j  diversity  of  our  workplace  and  the 
I  knowledge  of  our  employees. 


WRITER/EDITOR  wanted  to  launch  a 
Miami-based  web  magazine  on  Lotin 
America.  Required:  Experience  as 
writer  or  bum  in  Latin  America;  lively, 
unconventional  writing  style,  columnist 
wit  and  knack  for  headlines,  Spanish 
or  Portuguese  language  skills.  Formal 
journalistic  training  not  essential,  but 
sense  of  humor  yes.  $50,000  a  year. 
COPY  EDITOR  with  3  years  experience 
I  also  wanted. 

I 

Send  cv  and  examples  of  work  to 
I  Amaranta  Wright,  Cisneros  Television 
!  Group,  404  Washington  Avenue,  8th 
j  Floor,  Miami  Beach,  FL  331 39. 

INFORMATION  SYSTEMS 


SYSTEMS  ANALYST 
•Maintain  Financial  data  integrity 
j  ‘Train  staff  on  appropriate  systems 
I  ‘Maintain  rate  tables  and  interfaces 
:  ‘General  troubleshooting 
Contact  Pat  Bienvenu  at  (31 8)  289-6313 
I  or  patbienvenu@sprintmail.com 


I  SEEKING  RESPONSIBLE,  self-motivated 

j  individual  with  a  newsroom  back- 

I  ground  to  oversee  pagination  system 

!  on  a  network  of  80-h  Macintoshes. 

I  Need  thorough  understanding  of 
Macintosh  operating  system.  Experi¬ 
ence  in  writing  Apple  Scripts  to  auto- 
j  mate  tasks  and  knowledge  of  Digital 

1  Technology  International  software 
I  also  desirable.  PC  platform  experience 
I  is  also  necessary.  Requires  some 

j  hardware  depth  and  basic  knowledge 

:  of  networks  as  well  as  understanding 

i  remote  access  issues.  Position  is  also 

responsible  for  training  new  employees 

j  on  system  use,  developing  training 

!  manuals,  maintenance  of  hardware 
j  and  software  and  long-range  plan- 
j  ning.  Send  resume  to  Larry  DeGolyer, 
j  The  Daily  Sentinel,  P.O.  Box  668, 

Grand  Junction,  CO  81502  or  fax  to 

!  (970)241-6860. 
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_ MAILROOM _ 

PACKAGING  DEPARTMENT 
OPERATOR 

The  Messenger-Inquirer,  a  34,000 
daily  in  Owensboro,  Kentucky,  is  seek¬ 
ing  a  motivated  person  to  join  its 
Packaging  team.  Preferred  candidates 
for  this  full-time  position  should  have: 
experience  in  supervision,  willingness 
to  train  a  mostly  part-time  staff  in  the 
use  of  Packaging  Department  equip¬ 
ment,  ability  to  maintain  and  repair 
mechanical  equipment,  willingness  to 
work  flexible  hours,  evenings,  nights, 
and  weekends,  strong  organizational 
skills,  desire  to  constantly  learn  and 
teach  new  methods  on  improving  qual¬ 
ity  and  productivity.  Hands-on,  full¬ 
time  position  with  competitive  salary 
and  benefits.  The  Messenger-Inquirer  is 
an  A.H.  Belo  Corporation  newspaper. 
Send  cover  letter  and  resume  to  Sue 
Trautwein,  Messenger-Inquirer,  P.O. 
Box  1 480,  Owensboro,  KY  42302. 


MARKET  RESEARCH 

MARKETING  RESEARCH  AAANAGER 

The  Corporate  Marketing  and  advertis¬ 
ing  team  has  an  immediate  opening. 
We  are  seeking  a  person  skilled  in 
most  facets  of  marketing  research  with 
the  ability  to  support  the  corporate 
advertising  department  in  presentation 
design  and  sales  strategy  using  a  vari- 
]  ety  of  marketing  tools.  Experience  in 
j  syndicated  and  proprietary  research, 
mapping  software  and  competitive 
analysis  required. 

1  Join  our  growing  company  in  Philadel¬ 
phia's  top  market!  Rush  your  resume 
and  salary  requirements  to: 

Lisa  Szal 

Director  of  Advertising  and  Marketing 
Calkins  Newspapers 
84(X)  Route  1 3 
Levittown,  PA  1 9057 
Fax:  (215)949-4021 

E-mail:  lszal@calkinsnewspapers.com 


Every  month  Editor  &  Publisher  devotes  a 
special  workplace/employment  editorial 
section  to  issues  that  affect  both  employ¬ 
ees  and  human  resource  professionals  at 
newspapers. 

To  place  your  help  wanted  ad  in  any  of 
these  sections  call  the 
E&P  Classified  Department 
(212)  675-4380.  Ext.  171.  E-mail 
hazelp@mediainfo.com 

_ 1998/1999  Recruitment  &  HR  Features: _ 

Issue  Dates:  Space  Deadlines: 

DECEMBER  19  DECEMBER  9 

JANUARY  16  JANUARY  6 

FEBRUARY  20  FEBRUARY  10 


www.mediainfo.com 
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Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P’s  Classified  Section  is  where  you'll  find 
the  used  equipment  you  need,  discover  new 
employment  opportunities,  get  a  feel  for  who’s 
hiring  where,  find  the  key  professionals  to 
make  your  newspaper  run,  sell  your  used 
equipment,  locate  industry  service  providers, 
even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  11  West  19th  Street,  New  York,  10011 


MARKET  RESEARCH 

INTERESTED  IN  JOINING  a  creative 
team  where  marketing  research  is 
more  than  numbers?  The  Bakersfield 
Californian  has  an  opening  for  a 
Marketing  Research  Manager.  Mini¬ 
mum  requirements  include:  3  years 
experience  with  proprietary  anci  sec¬ 
ondary  research  information,  experi¬ 
ence  with  sales  and/or  media  environ¬ 
ment,  strong  analytic  and  writing  skills, 
bachelor's  degree  in  business,  market¬ 
ing,  communications  or  equivalent,  PC 
and  Mac  proficient,  familiar  with 
Microsoft  office.  Excel  preferred.  The 
Bakersfield  Californian  is  a  daily 
newspaper,  family-owned  for  more 
than  1 00  years.  Located  just  90  miles 
north  of  Los  Angeles,  we're  in  the  heart 
of  California  close  to  the  beach  and 
the  mountains.  Our  marketing  team  is 
truly  talented,  honored  with  more 
INMA  international  marketing  awards 
than  any  other  newspaper  for  the  last 
2  years.  All  applicants  are  subject  to  a 
pre-employment  physical  and  drug 
screen.  Send  your  resume  to  The 
Bakersfield  Californian,  Marketing 
Research  Manager,  P.O.  Box  440, 
Bakersh'eld,  CA  93302,  or  E-mail  to: 

bwood@bakersfield.com 

NEW  MEDIA 

NEW  MEDIA  SPECIALIST 

The  Day  Publishing  Comtxjny,  eastern 
Connecticut's  leading  daily  newspaper, 
has  an  excellent  opportunity  for  a  New 
Media  Specialist. 

This  position  will  be  responsible  for 
building  and  designing  interactive  web 
pages;  designing  databases  for 
access  over  the  Internet;  building  and 
designing  graphics  for  use  on  the 
Internet;  administering  web/dotobase 


The  selected  candidate  will  have  2 
years  minimum  web  design  experience 
(Microsoft  Front  Page  a  plus);  2  years 
experience  database  design  for  the 
Internet  (Microsoft  Access/SQL  a  plus); 
photo  and  graphic  design  experience 
for  the  Internet  required  (Photoshop/ 
;  Illustrator  required);  Visual  basic, 
}  QuarkXPress,  NT,  JAVA,  MSOffice  a  plus; 
I  project  management  experience  re- 
I  quired;  newspaper  editing  experience  a 
!  plus. 

I  This  is  a  full  time,  flexible  shift  position 
i  that  offers  a  competitive  salary  and  an 
{  excellent  benefits  package. 

i 

The  Day  Publishing  Company 
P.O.  Box  1231 

I  New  London,  CT  06320 

I  ATTN:  Human  Resources/EP0903 
I  FAX:  (860)  443-6322 

I  We  are  an  equal  opportunity  employer 
committed  to  diversity  in  the  workplace 
;  M/F/D/V 


_ NEW  MEDIA _ 

WEBMASTER 

The  Times  Herald  Record,  70  miles 
North  of  NYC,  has  a  Web  Master 
opening.  Person  will  be  responsible  for 
creating  and  designing  web  sites  for 
customers  as  well  as  keeping  the  Times 
Herald  Record  web  site  running.  Will 
develop  new  pages  and  features,  keep¬ 
ing  navigation  simple  and  supporting 
multiple  orowser  formats.  Must  have 
working  knowledge  of  HTML,  Java¬ 
script,  CGI/Perl  scripting,  Photoshop, 
and  QuarkXPress.  We  offer  a  com¬ 
petitive  salary  and  benefits.  Please  send 
resume  ana  salary  requirements  to 
Times  Herald  Record,  40  Mulberry  St., 
P.Q.  Elox  2046,  Middletown,  NY  1 0940. 

EOE 

PRcSSRCX)M 

EMPLOYMENT  OPPORTUNITY 

Service  technician/installer  Community 
and  Urbanite  operatars  experience 
preferred.  Qualified  applicants  should 
be  personable  and  mechanically 
inclined.  Must  have  a  desire  to  learn, 
travel  and  relocate  to  the  Pacific 
Northwest.  (360)  629-9170.  Or  fax 
resume  to  (3^)  387-0940. 

SHIFT  MANAGER 

Goss  Urbanite,  Harris  V-15  or  other 
offset  experience  preferred.  Good 
benefits  and  profit  sharing.  Send  resume 
to:  The  News  Chief,  P.O.  Box  1440, 
M/inter  Haven,  FL  33882. 

PRODUCTiON/TECH 

DIREaOR  OF  OPERATIONS 

Outstanding  opportunity  at  a  growing 
mid-size  daily  newspaper.  We're  look¬ 
ing  for  a  proven  business  leader  to 
develop  the  capabilities  of  production 
and  systems  departments.  The  opera¬ 
tions  director  will  have  responsibility 
for  the  press,  mailroom,  information 
systems,  composing  and  building  ser¬ 
vices  functions.  The  director  will  lead  in 
a  number  of  exciting  initiatives  next 
year,  including  restructuring  the  com¬ 
posing  function,  integrating  distribution 
center  delivery,  installing  new  ad 
design  technology,  and  a  building 
renovation  project.  If  you  are  looking 
to  make  a  difference,  and  thrive  on  a 
challenging,  fast  paced  environment, 
this  is  your  opportunity. 

Salary  commensurate  with  accomplish¬ 
ments.  Top  level  MBO  plan  and  bene¬ 
fits. 

To  apply,  send  your  resume  to  Human 
Resources  Director  Karen  Rylander 
Davis  at  Duluth  News-Tribune,  424 
West  First  Street,  Duluth,  MN  55802. 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  «  hazelpQmediainto.com  «  micheleaQmediainfo.com 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department 
with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  We  ll  discard 
your  reply. 
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POSITIONS 

EDITORIAL 

WANTED 

A  DIFFERENT  BLEND  OF 
"SEASONING:" 

ADMINISTRATIVE 

^Yduld  you  b©  int©r©st©d  in  somoon© 

I'M  INTERESTED  in  the  business  of  your 
newspapers!  Dailies,  weeklies,  start-up 
publications.  Publisher  with  significant 
finance  background  seeks  manage¬ 
ment  position.  Will  relocate.  E-mail 
response  to  lwalcutt@msn.com  or  call 
L.Walcutt  (423)  982- 1394 

who  was  a  weekly  columnist  at  12,  a 
state-level  sportswriting  winner  at  1 4, 
and  is  ready  to  make  the  leap  from 
career  officer  bock  into  the  world  of 
journalism?  1  con  offer  you  an  up-to- 
date,  personal  perspective  on  defense 
matters,  first-hand  expertise  in  aviation 

IMPROVE  YOUR  paper's  quality  and 
sales.  Well-rounded,  respected,  prof¬ 
itable  daily,  weekly,  magazine  pub¬ 
lisher.  Box  08691 ,  Editor  &  Publisher. 

and  safety,  and  veteran's  maturity, 
tenacity,  and  integrity.  Want  to  add  to 
your  Washington  bureau,  or  start  a 
“bureau  of  one?”  I'm  in  place  and 
know  the  territory. 

CIRCULATION 

cr-1  —  no  1  oivF  1  IP  MY  nPFA/ui 

BOTTOM  LINE  driven  circulator, 
innovative  and  daring,  looking  for 
small  to  medium  newspaper  that  has 
yet  to  hit  its  full  potential.  25  years 
soles  experience,  lost  8  years  in  circula¬ 

OvJ  Uw  1  VjIVC  Ur  fViT  L/KCM/V\, 

OR  DO  YOU  WANT  TO  GET 
ACQUAINTED? 

Please  respond  to  Box  08702 

Editor  &  Publisher 

tion.  Call  Andy  at  (71 7)  894-8371  or 
E-mail;  mrlefty@postoffice.ptd.net 

FEATURE  WRITER,  business  reporter, 
seeks  freelance  assignments.  Central 

EDITORIAL 

California-based.  20  years  in  biz. 

EXPERIENCED  NASCAR  COLUMNIST 
with  Master's  Degree  in  Writing  seeks 
Journalistic  motorsports  writing  posi¬ 
tion.  Race  coverage  experience  and 
nine  years'  experience  as  a  writing 
instructor  at  the  college  level.  Can  also 
provide  gome  coverage  of  other  sports, 
as  well  as  features  and  columns.  Call 
Bill  at  (561)  489-671 8  or  E-mail 
goward@gate.net 

Kate  Campbell,  (831 )  449-3872 

E-mail:  KCamp300@aol.com 

1  HAVE  15  years  of  writing,  editing 
and  opinion-making  experience  with 
major  metro  newspapers.  Conservative 
to  moderate.  News  and  sports  commen¬ 
tary.  Seek  position  os  columnist.  Reply 
to  ^x  08312,  Editor  &  Publisher. 

EXPERIENCED  oward'winning  ©ditor/ 

TRAVEL  WRITERS  WANTED 

writer  seeks  new  career  challenge  with 
trade  or  specialty  publication.  Willing 
to  relocate.  (305)  891-2595 

Successful  photographer  seeks  writersi 
Targets  newspaper  travel  sections! 

Jeff  (973)  575- 1005 

I 

Attention:  Positions  Wanted  Advertisers 
For  quicker  placement,  you  can  Fax  or  e-mail  your 
Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express 
card  number  and  expiration  date. 

(212)  929-1259  or  E-mail:  hazelp@mediainfo.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  Identification 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 

DISPLAY  AD  RATES 

The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6-13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 

PAYMENT 

Make  check  payable  to  Editor&  Publisher 
IBBBl  yhu''  American  Express, 

VISA  MasterCard  or  Visa.  Please  supply  name 

MWWill  PUPHlW  ■SSSm  on  card,  account  number,  expiration  date 
and  card  holder's  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 

TO  PLACE  AN  AD 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for.  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
eileenl@mediainfo.com 

OUESTIDNS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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Multimedia 
partners  in  Seattle 


Two  Seattle-area  newspapers  have 
entered  into  a  partnership  with 
KOMO-TV  News  in  the  city  for  a 
multimedia  joint  reporting  effort  to  give 
readers  expanded  news  coverage,  particu¬ 
larly  on  breaking  stories  and  in-depth 
coverage. 

The  Eastside  Journal  and  South  County 
Journal,  both  owned  by  Horvitz 
Newspapers,  will  share  news  tips,  and 
advance  plans  for  local  stories  and  other 
resources  with  the  television  station, 
according  to  Peter  Horvitz,  president  of 
the  group.  Newsroom  space  will  be  pro¬ 
vided  at  KOMO,  an  ABC  affiliate,  for  the 
newspapers’  reporters,  and  KOMO 
staffers  will  have  work  space  at  the  two 
dailies. 

In  other  collaborative  efforts,  the 
papers  will  make  editors  available  for  on- 
air  interviews  and  will  share  resources  for 
election  coverage,  local  investigation  and 
enterprise  reporting,  Horvitz  says. 

There  also  will  be  linked  Web  sites, 

Schiller 

Continued  from  page  38 
such  as  Certified  Audit  of  Circulations 
(CAC)  and  Verified  Audit  of  Circulations 
(VAC)  for  years  have  been  issuing  state¬ 
ments  showing  combined  distribution  of 
paid  and  unpaid  copies  on  their  front 
covers. 

Changes  in  U.S.  reporting  formats  are 
optional  for  ABC  members.  Those  choos¬ 
ing  to  include  “other  circulation”  will 
have  a  Supplemental  Data  Report  to  pro¬ 
vide  a  breakdown  category  and  zone.  Not 
only  is  “other  circulation”  limited  to  30% 
of  “total  distribution.”  but  the  same  limita¬ 
tion  also  applies  to  each  ZIP  code  within  a 
newspaper’s  market 

One  obvious  purpose  of  this  is  to  keep 
larger  publications  from  having  smaller 
ones  for  lunch.  It’s  anyone’s  guess  how 
meaningful  the  verification  and  enforce¬ 
ment  of  these  limitations  on  a  ZIP  code 
basis  will  be.  Lavery  says  the  additional 
auditing  costs  will  be  a  function  of  the 
publication’s  internal  record  keeping. 

With  the  difficulty  many  papers  already 
have  providing  ABC  with  accurate  break¬ 
downs  of  circulations  by  cities  and  ZIPs, 


including  Internet  chat  sessions  on  local 
news  issues,  and  Joint  community  forums 
and  town  meetings  that  will  focus  on 
providing  more  depth  to  daily  news 
reports. 

“The  partnership  is  a  win-win  situation 
for  our  readers  and  viewers  of  KOMO,” 
says  Horvitz.  “Newspapers  and  televi¬ 
sions  are  powerful  mediums  and  when 
they  come  together  to  provide  more  local 
news,  the  result  is  top-notch  journalism 
and  local  communities  that  are  better 
served.” 

KOMO  vice  president  and  news  direc¬ 
tor  Joe  Barnes  predicted  the  alliance  “will 
significantly  benefit  the  people  of  King 
County.  It  represents  KOMO’s  commit¬ 
ment  to  local  news  coverage  of  important 
issues  and  to  provide  more  local  news 
than  any  other  television  station  in  the 
Puget  Sound  area.” 

Horvitz  Newspapers  also  owns  four 
other  papers  in  Washington  state  and  one 
in  Maryville,  Tenn.  —  M.L.  Stein 


throwing  30%  “other  circulation”  ceilings 
into  the  mix  can  only  worsen  the  matter. 
Smaller  newspapers  may  yet  become  “all- 
you-can-eat  buffet  items”  for  their  larger 
competitors  in  spite  of  ABC’s  best  inten¬ 
tions  to  the  contrary. 

The  new  reports  for  the  Canadian  mem¬ 
bers  are  multicolored,  multigraphed  and 
multifaceted.  Aesthetically,  they’re  much 
prettier  than  the  old  ones.  Advertising 
salespeople  will  have  a  field  day  spinning 
the  information  on  these  statements.  Time 
will  tell  if  the  new  format  clarifies  or  com¬ 
plicates  the  communication  of  newspaper 
distribution  totals  to  advertisers. 

In  separate  correspondence  to  Canadian 
and  U.S.  members,  Lavery  refers  to  the 
“flexibility”  the  changes  bring.  The  danger 
is  that  if  ABC  is  too  flexible,  it  could  break 
its  back  trying  to  accommodate  members 
—  and  diminish  its  own  effectiveness  in 
the  process.  Also:  How  long  before  U.S. 
newspapers  demand  Canada’s  version  of 
“paid  circulation,”  and  will  ABC  be  as 
“flexible”  south  of  the  border?  ■■ 


Schiller  is  a  circulation  consultant 
based  in  Plantation,  Fla. 


LA.  Times 
introduces 
‘Reading  by  9’ 


The  Los  Angeles  Times,  aware  as  are 
most  newspapiers  that  their  future 
depends  on  a  literate  audience,  has 
embarked  on  a  multifaceted  project  to 
help  children  achieve  grade-level  reading 
skills  by  the  age  of  nine. 

“Reading  by  9,”  it  was  announced,  will 
focus  on  children  in  the  paper’s  main  circu¬ 
lation  area  who  have  not  learned  to  read 
competently  at  9  years  old,  a  group  that 
includes  about  two-thirds  of  third-graders 
in  Los  Angeles,  Orange,  Ventura,  San 
Bernardino  and  Riverside  counties,  accord¬ 
ing  to  the  California  State  Department  of 
Education.  The  department  pointed  out  that 
these  kids  are  likely  to  remain  poor  readers 
for  their  entire  lives,  probably  dooming 
them  to  pioverty,  hardship  and  humiliation. 

Times  news  and  feature  coverage  will 
direct  public  attention  to  the  merits  of 
early  literacy  and  point  out  current  prob¬ 
lems  in  this  area. 

Publisher  Mark  Willes  is  inviting  repre¬ 
sentatives  from  business,  education  and 
government  organizations  to  join  the 
newspaper  for  “an  urgent  and  massive 
effort  to  improve  our  children’s  reading 
skills  and  improve  their  —  and  our  chance 
—  for  future  success.”  Willes  says  the 
Times  has  made  a  five-year  commitment  to 
the  program,  which  will  include  $5  million 
in  cash  and  resources.  The  paper  plans  to 
work  with  a  wide  range  of  civic,  educa¬ 
tional  and  government  entities  to  ensure  a 
community-wide  approach  to  the  problem. 

Bonnie  Hill,  the  Times  senior  vice  pres¬ 
ident  of  community  relations,  will  oversee 
the  noneditorial  aspects  of  Reading  by  9. 
The  editorial  department  began  its  contri¬ 
bution  with  a  series  of  articles,  the  first  of 
which  was  headed  “A  Long  Road  Back 
From  the  Reading  Crisis.”  Editorials  on 
the  subject  also  have  appeared. 

A  new  Times  feature,  “The  Kids’ 
Reading  Room,”  consisting  of  a  mix  of 
interactive  educational  components  for 
children  and  parents,  has  been  launched  in 
the  Southern  California  Living  section. 

In  addition,  the  “Times  in  Education” 
program  will  expand  its  offerings  for 
teachers  of  kindergarten  through  third 
grade,  using  newspaper-based  instruction¬ 
al  sources  designed  to  support  state  cur¬ 
riculum  standards  to  help  children  read. 

—  M.L.  Stein 


by  Lachlan  MacDonald 


Whatever  happened  to 
journalism  as  a  higher  calling? 

In  these  days  of  scandal,  leaks,  and  aggressive  press  managennent 
for  political  purposes,  a  call  for  a  return  to  the  fundamentals  of  the  craft 


The  differences  between  newspapers 
and  television  have  diminished  dur¬ 
ing  1998,  most  notably  in  the  cov¬ 
erage  of  the  situation  variously  described 
as  “The  Crisis  in  the  White  House”  or  the 
“Monica  Lewinsky  Scandal.” 

That  the  sense  of  crisis  and  scandal  was 
the  product  of  media 
greed  partnered  with 
political  chicanery  NGWSp< 

seems  not  to  matter  to 
editorial  writers  and  aQOIlli 

broadcast  commenta- 


Whether  the  media 
lapse  matters  to  the  ‘DoORGSi 

political  health  of  the 
country  remains  to  be  haVG  3  f 
seen  —  perhaps  it  was 
reflected  at  the  polls  last  ITlGaSUrir 

November  —  but  the 
only  reliable  poll  would  tllGlr  St 
seem  to  require  the 
country  to  junk  term  riaVG 

limits  on  the  presidency 
and  encourage  Bill 
Clinton  to  run  for  a  third  term.  We  have 
diminished  ourselves  to  the  point  where  a 
micro-power’s  plebiscite  would  seem  to 
be  in  order. 

A  third  term  campaign  would  give  the 
right,  left  and  independents  means  to  reg¬ 
ister  their  support  or  opposition  to  the 
incumbent.  It  would  stop  in  their  tracks 
those  of  the  congressional  pack  embold¬ 
ened  to  call  for  Clinton’s  resignation  so 
long  as  he  is  already  a  lame  duck. 
Regrettably,  an  unlikely  event. 

The  100  or  so  editorial  writers  who 
have  joined  the  chorus  urging  Clinton’s 
resignation  would  have  to  ask  their  corpo¬ 
rate  owners  how  to  deal  with  a  third  term, 
since  they  are  already  on  the  record.  The 
list,  by  the  way,  is  not  particularly  impres¬ 
sive.  Would  a  paper  owned  by  Dan 
Quayle’s  family  be  expected  to  have  a  dif¬ 
ferent  opinion? 

That  these  editorial  hacks  found  it  un¬ 
necessary  to  wait  for  the  full  disclosure  of 


NGwspapGrs  that 
agonizGd  ovar 
whGthar  to  carry 
‘DooriGsbury’  now 


havG  a  moans  of 
moasuring  how  far 
thoir  standards 
havG  fallon. 


the  Starr  archives  reveals  more  about  their 
owners’  allegiances  and  lack  of  responsi¬ 
bility  than  their  journalistic  competence. 

What  has  happened  to  journalism  as  a 
higher  calling?  The  same  newspapers  that 
agonized  a  few  years  ago  over  whether  or 
not  to  carry  the  “Doonesbury”  comic  strip, 
or  whether  to  run  it  on 
the  editorial  or  comics 

lors  that  ^ 

means  of  measuring 
>d  OVGr  standards 

have  fallen. 

to  carry  One  can  hardly  put 

all  the  blame  on  Starr, 
Ury’  now  as  reprehensible  as  he 
and  his  minions  are. 
loans  of  After  all,  the  editors 
failed  to  edit.  A  young 
3  how  far  journalist  I  know  has 
been  encouraging  his 
indards  children,  ages  7  and  5, 

to  read  the  newspaper, 
raiion.  whale  is  being  pre¬ 

pared  for  release.  A 
storm  has  turned  out 
lights  and  flooded  homes.  Oops!  Today  he 
must  turn  his  Washington,  D.C.,  daily  face 
down  lest  they  see  the  headlines,  and  ask 
for  an  explanation  of  sexual  terms  as  they 
head  off  to  school  and  he  to  his  office. 

The  self-serving  excuses  of  newspapers 
that  it  was  necessary  to  carry  the  full  text 
of  Starr’s  first  report  ignore  some  of  the 
fundamental  premises  of  journalism.  The 
rush  to  print  that  characterizes  today’s 
print  media  cannot  be  blamed  on  televi¬ 
sion  any  more  than  it  could  be  blamed  on 
radio  in  pre-TV  days.  And  the  eagerness 
to  use  the  Internet  release  merely  intensi¬ 
fies  the  problem. 

Some  crass  spokesmen  for  newspapers 
are  on  their  kneepads  helping  Congress  to 
usurp  the  power  of  print.  Some  are 
preaching  redemption  by  claiming  the  In¬ 
ternet  serves  a  useful  purpose  as  a  tease 
for  newspaper  sales. 

When  newspapers  forfeit  editing,  what 
use  are  they? 
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E&P  quotes  Leo  Wolinsky,  managing 
editor  of  The  Los  Angeles  Times,  “What 
we  do  best  is  analyze.”  It  seems  a  shallow 
claim.  Who  wants  to  wade  through  a  com¬ 
plete  transcript  of  the  O.J.  Simpson  trials? 
Who  gets  to  read  all  the  transcripts  of  the 
suits  by  various  states  against  the  tobacco 
industry?  When  the  savings  and  loan 
debacle  wiped  out  the  financial  security  of 
thousands,  were  we  given  all  the  tran¬ 
scripts  to  peruse?  Who  understands  that 
grand  juries  in  California  counties  and 
some  other  states  have  different  duties 
than  federal  grand  juries,  and  is  there  any 
attempt  to  explain  what  putting  testimony 
into  the  public  domain  portends  for  our 
future?  Who  cares  that  the  lid  is  off  and 
anyone  who  is  summoned  to  testify  to  a 
grand  jury  is  henceforth  at  risk? 

When  I  was  a  young  reporter  in  Alaska 
and  in  Los  Angeles,  1  was  taught  to  check 
my  facts.  We  never  reported  that  someone 
intended  to  file  a  suit  until  we  could  hold 
it  in  our  hands  at  the  office  of  the  county 
clerk.  Our  AP  wire  stories  were  written  so 
they  could  appear  in  a  family  newspaper, 
wherever  that  newspaper  was.  We  saw  the 
sordid,  the  horrifying,  the  pornographic, 
the  insane  acts  with  regularity.  Yet,  some¬ 
how  we  did  not  become  enmeshed  with 
those  acts,  contributing  to  the  process,  but 
remained  a  bit  apart.  Those  who  lived  in 
those  times  will  recall  that  journalism  then 
was  called  the  Fourth  Estate.  H 

MacDonald,  a  former  newspaper 
and  wire  service  reporter  in  Alaska, 
lives  in  Arroyo  Grande  and  is  a 
college  journalism  professor. 


To  submit  a  “Shop  Talk  at  Thirty” 
column,  send  non-returnable  hard 
copy  to : 

Steve  Yahn,  senior  managing  editor 
E&P,  11  W.  19th  Street 
New  York,  NY  10011 
or  e-mail  to  stevey@mediainfo.com. 
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THERE  SHOULDN'T  BE  A  GAP 
IN  OUR  NAME  EITHER. 
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PricewaterhouseCoopers.  Two  caps.  No  gaps.  That's  our  name. 
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